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PUBLISHER'S NOTE

WOMEN ENMPOWERMENT

Women'’s power is a power that moves the world. Traditionally,
women are seen as the more vulnerable gender, reliant on men,
however throughout Thai history there have been many leading
ladies who scrapped this notion. Some were great mothers,

some were heroines who
protected the country. Each
woman has a profound power
and value. Each mother
brings up her children to be
good adults, prepares meals
for all family members and,
with her always active mind, is
always ready to offer support
through hard and despondent
situations. Every woman has
a hidden priceless beauty,
a crucial ability to create love
and compassion that can move
the world forward.

In this issue of E&P
Magazine titled “Women
Empowerment”, we present
the stories of several influential
women and their important
roles. The publishing team
is pleased to present these
talented women, such as
Suqguan Bulakul on the fashion
set with her positive attitude
that represents her inner
power. In Particular, Kalyarat
Arkaradejdachachai shares
her favorite collections, while
in Attitude, we are honored
to present four mothers and
their children who convey their
powerful bonds and love
through words. In Glamor,
Napassorn (Momay) Buranasiri
recommends the best beauty
items and in Savor, Piyada
Punnakittikasem invites you to savor her food recommendations
via both her writing and VDO clips. Our team intends to present
the best content for your pleasure.

ACHARA UMPUJH
PUBLISHER

VOL.12
No.41
August 2019
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EDITOR'S NOTE

July and August are special months for the Thai people, as they
each hold an auspicious occasion. At the end of July, Thais have
the opportunity to admire the glory of His Majesty King Maha Vajiralongkorn
Phra Vajiraklaochaoyuhua (King Rama X) and to express their loyalty
on the occasion of His Majesty’s birthday. In August the Thai people
will express their united love and loyalty once more, this time on the
auspicious occasion of the birthday of Her Majesty Queen Sirikit
The Queen Mother (Her Majesty The Queen of His Majesty King Bhumibol
Adulyadej The Great, who is gloriously exulted).

Their Majesties have always devoted themselves, with their glorious
wisdom and their own assets, to initiate royal projects for the benefit

of the general Thai population to
improve lives and provide stability,
sustainability and satisfaction.

On these two auspicious
occasions the Board of Directors,
executives and employees as well
as all Thais are honored to show
their loyalty and to commemorate
the grace of both Their Majesties.
May Their Majesties prosper with
the Four Glorious Blessings, infinite
glory and triumphs, as well as remain
royal guiding lights, as always,
for all Thais.

Long Live The King
and The Queen Mother.

u

KRIENGSAK TANTIPHIPOP
EDITOR
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EDITOR'S NOTE

WOMEN ENMPOWERMENT

One of the recent global social trends is the importance of gender
equality, with countries around the world widely accepting that women’s

capabilities are no less than of those of men.

In Thailand, we accept the
unlimited power of women.
Historically, women have
played an important role in the
development of the country, and
today women are well-rounded
with the full potential for being
a principal figure in any business.
They have been accepted, and
honored, for their capabilities by
many national and international
organizations.

The most important role for
afemale, however, is “motherhood”.
This E&P issue admires, and
honors, each woman and mother
who devotes themselves to do
their best on their never-ending
journey of motherhood, along
with their other roles and
responsibilities in life. Within
this issue, there are interviews
of mothers and children from
different professions that
highlight their bonds and
affirming unconditional love.

Beyond these stories, Siam
Paragon will organize exclusive
international events during
August until November 2019
including Siam Paragon World
Fashion Trend, and The First
Popular Animated Characters
in Thailand. These intend to
bring enjoyment and a lasting
impression for visitors while they
are at Siam Paragon, and also
when they just think about them.

MAYUREE CHAIPROMPRASITH

EDITOR

VOL.12
No.41
August 2019
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THE CORONATION OF
KING RAMA X EXHIBITION

To pay tribute and express our loyalty to HM King Maha
Vajiralongkorn Phra Vajiraklaochaoyuhua on the occasion of his
coronation, Siam Piwat Group and Siam Paragon Development
teamed up with Nation Multimedia Group and Foto United
Club to organize the “Coronation Ceremony and Celebration”
photo exhibition, which depicted the joyous atmosphere and
heartfelt participation during the historic event.
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SIAM PARAGON WORLD OF LUXURY
PRESENTS THE MASTERPIECES
SHOWCASE : ZODIAC OF STAR

Chadra Ballroom, 2" Floor, Siam Kempinski Hotel Bangkok

To fulfill its reputation of being the leading and biggest-in-Asia
house for international and Thai jewelry brands, Siam Paragon
together with Kasikorn Bank and Porsche Thailand by AAS Auto
Service teamed up with 18 leading jewelry and gem houses to
create an exclusive gala dinner setting that resembled a world of
stars made from shining diamonds and gems. The evening also
featured “The Masterpieces Showcase: Zodiac of Star” fashion
show, an extravaganza of jewelry masterpieces valued at over
a billion Baht!
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SIAM PARAGON
WATCH EXPO 2019
Hall of Fame & Fashion Hall, MF & 1F Siam Paragon

Siam Paragon affirms its status as a destination for luxury
watch brands by hosting the biggest watch show of the year,
for the 13" consecutive year. The watch show showcases
the best creations of more than 180 leading watch brands,
and presents the global trends for watch aficionados.
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MGC-ASIA AUTO FEST 2019

Hall of Fame & Fashion Hall, M & 15t Floor, Siam Paragon

To complete the lifestyle of car-lovers who are fascinated
by the power of the engine, Siam Paragon collaborated with
Master Group Corporation (Asia), a leading automobile dealer
in Thailand, to launch “The Unbeatable Deal of The Year” event.
It brought together all the automotive luxury brands such as
Rolls-Royce, Aston Martin, Maserati, BMW, BMW Motorrad
and Mini, as well as Azimut Yachts, for display and sale with
the best promotions of the year.
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EM CULINARY EXPERIENCES

The EmQuartier’s “M Culinary Experiences” event created
an exquisite dining experience with a special fine-dining meal
offered by renowned chefs. The event, under the concept of
“Celebration, Authentic and Collaboration” allowed bon vivants
to explore and taste many special dishes throughout May.
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EMPORIUM EMQUARTIER FIERCE PO T
FASHION EPISODE 3 et i LU _

Quartier Avenue, G Floor, The EmQuartier F H E ﬁ

Atruly phenomenal fashion show of high-street brands, with
The Emporium and The EmQuartier teaming up with Citibank
and Oppo Smartphone to throw “The Emporium EmQuartier
Fierce Fashion Episode 3” event with a ‘80s and ‘90s theme
to represent the iconic decades of fashion and music. This
fashion show was part of the fourth anniversary celebration for
The EmQuartier, the world-class fashion and lifestyle complex
in the heart of Sukhumvit.
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EMPORIUM EMQUARTIER
EXCLUSIVE TRIP TOP SPENDERS
CAMPAIGN NETHERLANDS

The Emporium and The EmQuiatier created an outstanding
trip by taking it to the next level for their top spenders, who were
recently invited to experience the charm of the Netherlands, one
of the world’s favorite destinations, to relish the sight of tulip
blooms, windmills and wooden shoes as well as visit the home
of one of the world’s most-renowned artists, Vincent van Gogh,
plus see stunning architecture.
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TMG GROWING SUSTAINABILITY

Helix Garden, 5" Floor, The EmQuartier

On the back of their development in a sustainable manner
in line with world-class standards, the first department stores in
Thailand have been certified by Intertek Industry and Certification
Services Thailand Ltd. The Emporium has been certified for ISO
9001:2015 Quality Management Systems while The EmQuartier
has been certified for Environmental Management System ISO
14001:2015 and ISO 45001 Occupational Health and Safety
Management Systems for employees, as well as business
partnerships and customers.
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LOEWE PAULA’S IBIZA 2019
LAUNCHING COLLECTION

Loewe Paula Pop-Up, 5" Floor, The EmQuartier

The Emporium and The EmQuartier teamed up with
PP Group, the official dealer of Loewe, the Spanish luxury
brand from Madrid, to launch LOEWE x Paula’s Ibiza Summer
Capsule, featuring a range of clothes and accessories inspired
by the essence of bohemian Ibiza, with playful prints by LOEWE
creative director Jonathan Anderson.
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KATE SPADE NEW YORK
SUMMER 2019

The Glass Quartier, G Floor, The EmQuartier

Kate Spade New York by PAT Luxury Group celebrates
the summer of 2019 with the latest collection from the house’s
creative director Nicola Glass, who continues the brand’s
legacy concept to “Unlock Your Heart”. With a modern use of
color combined with sophisticated design, this emphasizes the
brand’s vision of “optimistic femininity” which is empowered and
confident.
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SCB M 15T ANNIVERSARY
CELEBRATION

18t Anniversary celebration of the successful collaboration
campaign: SCB M, The Mall Group joins with Siam Commercial
Bank to celebrate the exclusive party. This celebration party is
held for the special members, inviting all the top shoppers of
Thailand to join an extravagant dinner with Michelin Star Chef and
enjoy many other extraordinary luxurious lifestyle experiences.
The event has prepared the most special promotions to show
the valued members great appreciation.
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HER MAJESTY QUEEN SIRIKIT,
THE QUEEN MOTHER

Often called “Mother of the Land”, people recall her captivating
beauty and graceful manner, and how she worked tirelessly alongside
His Majesty King Bhumibol Adulyadej The Great, the previous king,
throughout his long reign.

While accompanying the previous king on royal duties to numerous
rural areas around the country, she noticed the beautiful craftsmanship
of local handicrafts that deserved to be revealed to the eyes of the Thai
and international communities for appreciation. Through her initiative the
SUPPORT Foundation she also became known as “The Royal Patron of Thai
Arts and Crafts”. The foundation provides crafts training and related support
for villagers, who increase their ability to generate supplemental income,
and thereby also preserves the cultural heritage of the country.

This is only one of the royal projects that she initiated to nurture
a better quality of life for the population. Her initiatives and many royal
duties did not arise from her role as a queen, but from a sense of love
as a “Mother of the Land” with many children.
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Her Majesty Queen Rania of Jordan : queenrania.jo, IG : queenrania

Her Majesty Queen Elizabeth I, of the United Kingdom and Commonwealth realms

IG : theroyalfamily

HER MAJESTY QUEEN ELIZABETH II,
OF THE UNITED KINGDOM AND
COMMONWEALTH REALMS

She is the world’s longest-reigning
monarch, and even at 93 years is still
carrying out her royal duties. Since
her accession 67 years ago she has
had to face several difficulties and
challenges, including the death of
her former daughter-in-law Diana, the
United Kingdom joining the European
Economic Community, and the
adaptation of the role of the British
royal family to changing times.

Itis clear that she has led the United
Kingdom and the Commonwealth
realms from a position of strength,
however, even when facing stormsalong
the way. The Queen is also perceptive
about the demands of changing times
and has always been ready to adjust
accordingly. Nevertheless, she never
compromises when it comes to her
integrity and always emphasizes
that her role is not about “ruling”
but about “serving” the country.
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HER MAJESTY QUEEN RANIA

OF JORDAN

She is the distinguished
voice of women in the Arab
world, trying to build the bridge
between old tradition and new
world. Her initiatives are many
and call for, amongst others,
teaching basic computer
skills to students, providing
small loans for women to
start their own business, a
vaccination campaign for
children, as well as increasing
the legal penalty for men
involved in honor killings.

She has made people
forget the stereotype image of
Arabian women and replaced
that with one of modernity and
sophistication, with a brain and
voice to be heard. She always
states that she knows who is
truly crowned, that women are
the key to changing the world,
and that society will reap the
most benefits from that.
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SASHION
DESIGNER

MIUCCIA PRADA

She transformed the family business in leather
goods into the world’s leading fashion brand.
The brand’s signature look is a blend of fashion
couture and industrial style for everyday use.
Is there anyone who still hasn’t heard of the nylon
Prada bag?
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MARIA GRAZIA CHIURI

The first female artistic director of Dior,
she promotes feminism and has attracted
Millennia clientele while keeping true to
the brand identity. “My job is to renovate
the heritage with a different attitude.”
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She is known for bringing punk and new wave into the fashion
mainstream. Shehasarebellious soulandisanactivist, soherdesigns
are challenging and daring in every detail. Even at 78 years, she is
still considered to be the most fabulous designer in Britain.
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DIANE VON
FURSTENBERG

The head of DVF who is
best known for creating the wrap
dress in the ‘70s, which came
to symbolize women'’s liberation
and has remained popular
until today.
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DONNA KARAN

The founder of Donna Karan and DKNY,
she opened the opportunity for women
to discard the uncomfortable suits of

STELLA MCCARTNEY
In addition to being the daughter of Sir Paul and
Linda McCartney, she established her own status in
the fashion industry as an eco- and animal-friendly
fashion designer. Her clothing line and leather goods are
stylish even without using animal skins, or fur.
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wsiseaiste lusesnisundulisaesoelugiuzuusus
Miudnsredniuazdeuanden definuaziAseanda
weaisanda LA llinidnsuaziesas
Photo : wired.co.uk

the ‘80s and instead opt for comfortable,
yet stylish, wear in the style of uptown
New York women.

_ refiuususd Donna Karan 4az DKNY
Mmilatantaliifudelifiosusasiafag
TAgNAUBASALLLYA 80 usiunTlaFy
ponaanldauisuarialandin uuuann
wasuuulusiudnninireatiaeesnls
Photo : halal.amsterdam.com
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INTERNATIONAL WOMEN’S DAY

International Women'’s Day is celebrated
every 8" of March, and the theme for this year is
#BalanceforBetter. This theme aims to reinforce
the collective actions to create a world of balance
for every gender, place and time for the prosperity
of the economy and community.

You can start by simply putting your hands
out and taking a #BalanceforBetter pose, then
posting it on social media all year round...
and don’t forget to ask yourself how you
can nurture this balance.

8 funanagenntAeduaniaing
wardunanlullife #BalanceforBetter
\WasaNnAsas e lanuiAINANAATBIA
A Tunniuazyniaan eANgeEes
1B9ATHTNAUALTHTY .

_ Budg annisnneglinadiuile
aaR9RaNNILAIYN #BalanceforBetter
neulnaflulnduailiielfnndunaaniiall
LALBHNANYINARLBIAINT1 AR AT
pnannailfiatngls

Photo : internationalwomensday.com
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NONGPEARPAPLERN

What did you do when you were 12 years old?
Natthanan Sanoonrat, a young make-up artist
who's also known as “Nongpearpaplern” just
bought herself a car to celebrate her 12th birthday!
This comes after joining London Fashion Week
2018 as a professional make-up artist.

Her talent showed when she posted her first
make-up clip on social media at the age of just
three years. Today there are around 950,000
followers of her fan page, excluding other social
media channels. She has proved that “Being
yourself and doing what you love are important.
Do not stop learning and going forward if the
dream is still there to achieve”.

Auierlsagfineneusiy 12 39y
a.0).0dn g anuiml wadweniRavidala
vizenynAuaniuluuN “Hesunsniman
duiiedesngladduemiuaesady
Tuinasy 12 Yldaes doudinaunn
e li gl deudantirluauasuneu
unld1dn 2018
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Photo : nongpearpaplern
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PINK RIBBON

With breast cancer being the leading
cause of death for women worldwide, Pink
Ribbon has become the symbol of cancer
awareness and the month of October, every
year, when the whole world raises awareness
about tackling the impact of breast cancer.
Many cosmetic brands will also release
a limited-edition range so that women
can support the campaign. The highlight
every year, however, is the lighting at
landmarks all over the world such as
the Eiffel Tower, Sydney Opera House and
the White House with a pink theme.

Let’s see which landmarks will be
illuminated in pink this year; however
we may not necessarily need to wait until
October to see some of these.
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LADY GAGA
I If Madonna represents the daring
female artist of the ‘80s, Lady Gaga is
I surely the woman in that position for

this decade. Apart from her powerful
and beautiful voice, she is an individualist
and she has made her way to the top
of fan favorite lists all over the world.
Remember the “Meat Dress” made with
fresh meat and the armadillo shoes --
who else could carry off this outfit like
her? She knows that the message she
sends out about being individual is one
way to express a strong mindset, and
she wants to pass this message on to
every fan so they stand up for what they
believe, no matter what others think.
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Photo : tudorwatch.com, newsweek.com, hdqwalls.com

LISA BLACKPINK

The first, and only, Thai idol in a Korean
girl band which has become famous
worldwide. When she was only 14 years old,
she won a dance audition and joined a
renowned K-Pop entertainment company
as a trainee. Around six years later she
made her debut as one of the four members
of Blackpink.

But before the day she became
the most followed K-Pop idol on Instagram

(21.6 million followers),she underwent  AawdudtyouiluAathilndaiudanwasindlu
strenuous training and had to be far from  w1999n19 K-pop warldanie 6 Urauazls
home, as wellas some onlineracismthatledto  iailavilluannEnag Blackpink Tuﬁﬁm .
the #RespectLisa hashtag being created windrazaniviuiisanateiiufatiuk-pop il
to show herworldwide support. mﬁ@mumﬂﬁqmyuﬁuam%mm (21.6 &1uAn)
She is a true wonder girl and an icon  igadiasunsinTiuinuUae nssiesatinatiiu
for those who try hard to chase their dreams.  1laufianszuansninaunaliiiauatuinllialan
laneaanalnaauusnuazawdealy  fidy #RespectLisa
mFangUinuanisedslivialan iseeenauiy Iﬁw@:ﬁﬂmaﬁ@wﬁﬂ%iﬁﬁqﬁq Al
Binaururnireefdulleangiiies 14 1 auilamuacuiusessioesednaganas

Photo : scm.com, wehearti.com, uhdpaper.com
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VALENTINO
ROCKSTUD PUMP

CHIRSTIAN
' LOUBOUTIN
/ ‘ FOLLIES STRASS
SCARLETT JOHANSSON
She is the world’s highest-paid actress this
year (40.5 million USD). Even though she is known
as one of the sexiest actresses in Hollywood,
she gets more recognition for her independent
films and dramas. In the past years she has also
proved herself in the Marvel Cinematic Universe,
a club of male superheroes, in which her role as
Black Widow has been featured in every Avengers
movie, as well as Captain America and Iron Man.
#CanYouMakeWayforMamaPlease
me@mammmewmwimummmwm
Tt (40.5 &1uLvivemy) LLulM@mﬂuuuﬂu
umm\mmwmnwmiuammm LLMLﬁﬂﬂﬂ‘LIM"]\W]’ﬂ
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SELA BOW HEELS
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LADY DRAGON
HEART HEELS
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EXTRAVAGANCE

THEMOST PRECIOUS GEM

Elegant, dazzling timepieces with priceless glamorous gemstones, sophisticated mechanisms
and unique creative dlesigns make truly supgrb pieces of jewelry. .
ANINTUIARATATRsFaMNAN InseAuAdednyutiinen Inaeudanalndumiladu
o M eo oy ¥ A = y 2w oA . Y
AudlniduaFeassdlidnlag vanuailie ldlsmnAndaiuganderesszsudusen

FRANCK MULLER
DOUBLE MYSTERY

This original timepiece features
a dazzling exterior embellished
with precious stones: baguette-cut
diamonds 21.28 carats, colorful
sapphires and rubies 0.98 carats
in total. Encased in 18K white gold,
it comes with a classic elegant
white alligator strap.
FushFuniszeunanilaniaudes
Uszmesziiuszduvesdnyiladan
AELNTININLNFUARFAR TN
91 21.28 nzin naanauuaning
nand Wufin wazanlales tuingan
0.98 Nz UsziuatinRansuumazau
lasfinad 18 nedn Augiuaneuisased
A1109AAAAANTANANNEIINN
Wiseulieenslaifay

Franck Muller MF Siam Paragon
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CHOPARD

HAPPY SPORT 36 FULL

PAVE WHITE GOLD BRACELET

Fall in love every time with Chopard’s iconic
moving diamonds, now even more illuminated
with an over 16.14 carats diamond pave
case and strap. .
anvaninynaiuileldiiunesnadiniy
\andnenies Chopard usifuilAumndtii
fafFaunazasun TN dangs vingou
N1 16.14 n¥dm

Chopard Boutique
MF Siam Paragon
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CARTIER

TANK AMERICAINE

The timeless classic Tank Américaine features

a small model with brilliant-cut diamonds and

a powerful black alligator strap.
Fuuvgwilananataniumled Tank Américaine
weituilinluladidningaung aznamsne s
WMALNINATHNNNN Lazaneviiaass d@Aaunsanas

Cartier
MF The Emporium, MF Siam Paragon

. .
T Y

1
=

y v
e O

L

T

i

%&1&
FI'

3

CORUM

GOLDEN BRIDGE ROUND

Its stunning 18K white gold case

with crystal sapphire glass, embellished
with 76 diamonds and 36 blue sapphires,
allows a maximum view of the movement.
anduadesiGeulafinas 18 nedn
tsziumas 76 Wanazuguanlng 36 Win
wFauwe iuszuunalnn1ineuking
nezanmsasaanlng

Corum
MF Paragon Department Store

BVLGARI

SERPENTI INCANTATI

Shaped like an enchanting snake around
one’s wrist, this model has an 18K

white gold case set with more than 255
brilliant-cut diamonds, along with a gorgeous
blue alligator strap.
ibiduiuAesduaeglygninanaen
agamiladuuudaFaulifinad 18 nzim
Uszdtinas nd1 255 e iwEndaasnamii
Arz AT RuduInm

Bvlgari
MF The Emporium, MF Siam Paragon



EXTRAVAGANCE

CARTIER

BAIGNOIRE

Designed in 1906, this exquisite classic
timepiece has a unique and elegant oval
face that is set with over 52 diamonds,
and an 18K rose gold bracelet.
ANNAREANTEIF IiannZ N FrsuAUY
Aausit] 1906 As1atlunlugtuniimsenouen
WnTudesnEaumsTLazaalsalnad

18 ned® UszaLiwaandn 52

Cartier
MF The Emporium, MF Siam Paragon

BVLGARI
SERPENTI JEWELRY
WATCHES SCAGLIE
The sensual golden serpent bracelet is
embellished with diamonds and amethysts,
and with its Indonesian mother of pearl

dial conveys majestic beauty.
ANUFBLBNANEIIANNNATYANEDY
wuunnladnes UssAwasuazaiuiast
wihilawasnuesynaindulatide
Juiflupnuanaumilelas

Bvlgari
MF The Emporium, MF Siam Paragon

JAEGER-
LECOULTRE
REVERSO ONE DUETTO
JEWELRY

Amazing artistic beauty that ! =
sits on your wrist, with a

pink gold diamond bracelet ‘wt#¥"*'! '!E

strap and case that can be L ER R MR S A 5T
reversed to become a chic o r
bracelet.
m;mmefn'ﬂﬂmu‘lmﬂmﬁuﬂaﬂuum@m
muumwm'ﬂ?’fmLmvmwﬂui\imm@’m
Arnas UseAviwns @ﬂmmw@ummimﬁ
Tinwannauliiiluadeedaiioga

L O AR AN R

HUBLOT

SPIRIT OF BIG BANG KING GOLD DIAMONDS 39 MM
This elegant and exquisite 18K King gold design becomes
even more luxurious with a setting of 50 diamonds.

The blue alligator strap enhances the model’s excellent design.
Lﬁummﬁuﬂdwlumemmmpvjfmmﬁaﬁauwm 18 nzinLay
anevilaszddihtu demandnliiuteanuiudalununleol
wazitlastsznesnnTudiesaniumesan 50 Wia

. e
S B PMT The Hour Glass

GF The Helix Quartier, MF Siam Paragon

Jaeger-LeCoultre
MF Siam Paragon
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VACHERON
CONSTANTIN

PATRIMONY RETROGRADE
DAY-DATE

A classic dress watch with the natural
appeal of its deep blue dial, 18K pink
gold case and deep blue alligator
strap. This watch features a day-of-
the-week display, a 31-day retrograde
date display, automatic movement
and a power reserve of over 40 hours.
GuumgniunihilnfunRusunusaGeu
#arilnad 18 nedm uazanavtlaszid
ARy Dduwanaiunuasiulu
&ulanaf svuuealnmAndnseandanuy
T&unundn 40 dalus

Pendulum
MF Siam Paragon

CORUM
ADMIRAL AC-ONE 45 DOUBLE
TOURBILLON

A redesigned contemporary sport watch
with an iconic twelve-sided case, and twelve
flag hour markers on a real wooden deck
dial that give this watch a distinctly nautical
look. The model features a date display and
symmetrical double tourbillon movement.
HausFarsAuivaasgAfinanuuLii
atafniauade 1aUsEaw 12 WRe
dszdudnansdtynnmiuuiilnaneld
qavt iaundansednuansiunuaznaln
DT NGIVRINGEX

Corum
MF Paragon Department Store

GRAND SEIKO
ELEGANCE COLLECTION GIRARD-PERREGAUX
LIMITED EDITION TOURBILLION WITH THREE

An absolute classic timepiece featuring
an amber-colored dial crafted by

GOLD BRIDGES
A design of power with its bridge

the skillful hands of Japanese artisans,
with over 72 hours of power reserve
display. Limited edition release of only
150 pieces worldwide.
NgAUMIAINARARNTBAERNIAN IR
v v al o o ==& | ) o a
shemhiln@aiutauiluailiasusia
1edegLju Adnuandnsdrsaandtnu
Adunaslanundn 72 dalug vialan

a A A

TLNe 150 (71

Grand Seiko
MF Paragon Department Store

motifs on the dial and a pink gold
case, this watch features a tourbillon
movement and a power reserve of
over 60 hours.
al o=l o v %3

AN anRasduan L
wihtlnvessizeunesinas 1unaeL
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PMT The Hour Glass
GF The Helix Quartier,
MF Siam Paragon
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ff EMPOWERING
& JBEWELRY R

A "’g;.r_
=y The power of jewelry is alluring. We have combined it =
with accessories to boost degrees of happiness. . : | h
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1. Charms Fine Jewelry MF Siam Paragon - 2. Der Mond 1F Siam Paragon - 3. Bvlgari MF The Emporium, MF Siam Paragon -
4. Gems Pavilion MF The Emporium, 1F Siam Paragon - 5. Mikimoto MF Siam Paragon - 6. Premiera Exquisite Jewelry MF Siam Paragon -
7. Piaget MF Siam Paragon - 8. Sette MF Siam Paragon - 9. Sirinapa Diamond 1F Siam Paragon - 10. P&P Jewelry Since 1959 1F Siam Paragon -
11. Cartier MF The Emporium, MF Siam Paragon - 12. Trez Jewelry 1F Siam Paragon - 13. Prima Gems MF The Emporium +
14. Der Mond 1F Siam Paragon - 15. Sirus Tanya 1F Siam Paragon
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" FLOWERS ™
OF LOVE

.y There is no woman on Earth who wouldn’t love to receive a bouquet T
of flowers or jewelry. We have combined these two amazing
expressions of feelings into one precious gift.
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1. Tiffany & Co. GF The Emporium + 2. Gems Peace by Chuchai MF The Emporium - 3. Tiffany & Co. GF The Emporium -
4. Jasmin Jewelry 1F Siam Paragon - 5. Van Cleef & Arpels GF The Emporium + 6. Blue River Diamond GF The Emporium, MF Siam Paragon -
7. Der Mond 1F Siam Paragon - 8. Tang’s by ChualLee 1F Siam Paragon « 9. Pannarai Jewellers MF Siam Paragon « 10. Van Cleef & Arpels
GF The Emporium - 11. Karat GF The Emporium, MF Siam Paragon « 12. Piaget MF Siam Paragon + 13. Petch Boran GF The Emporium
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CLASH Dz CARTER

Synonymous with high-class beauty and classicism, Cartier is
the renowned French jewelry and watch manufacturing company with
a history of over 100 years. Yet, for more than a century, the brand has
been progressive with its designs. In a change from its classic profile,
you can enjoy the new look of Cartier with its new collection, Clash de
Cartier. Despite the new look, the designs remain imbued with its iconic
classic, simple yet powerful style with a nod to Maison Cartier’s fondness
of geometry from the 1930s.

The collection features a unique design profile based on
contrast -- all about duality. At its essence is opposition: feminine
curves and soft contours are contrasted with the nervous tension
of a taut structure. All of the pieces are assembled yet free to
move, thanks to a mechanism which allows each element to move
freely while holding them in place through precise magnetism.
All of these result in an unexpected aesthetic look. Clash de Cartier
shakes up the Maison’s aesthetic heritage of studs, beads and
clous carrés. Together, they form imaginative unisex jewelry and
one piece that best represents this collection is a 4N pink gold ring
that can be stacked and layered in all versions. Male or female? No
rule. No judgment.
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Cartier MF The Emporium,
MF Siam Paragon
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located on G Floor (The Helix Building), The EmQuartier
Tel : 02 003 6014, 084 555 6676
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Photographer John Tods « Stylist Thitikan Kanchanapakdee
Make Up Ekarin Wongakanit « Hair Stylist Thanon Songsil « Model Suquan Bulakul
All Accessories Cartier

T-shirt + Shirt Prada Watch Ballon Bleu de Cartier : 28 mm., Quartz Movement. Case in 18K Pink Gold

Rings + Bracelet Juste un Clou collection



Jumpsuit Hermes

Necklace Juste un Clou : Pink Gold

Bracelet Ecrou de Cartier : Yellow Gol

Rings Ecrou de Cartier : Pink
|

-
L3



Jacket + Crop Top + Pants Hermes

Earrings + Bracelet : Cartier LOVE Collection
Ring Trinity de Cartier : White Gold -Yellow Gold -
Pink Gold and Diamond






Jacket + Pants Fendi

Necklace Cactus de Cartier
Bag Guirlande de Cartier

: Mini Model, Red Calfskin
Sunglasses Premiére de Cartier




Slgligd+ Skirt Prada

Sffnglasses Panthére de Cartier

=" Earrings Juste un Clou : Pink Gold
Ring Trinity de Cartier : White Gold -
Yellow Gold - Pink Gold and Diamond
Watch Baignoire Watch Small Model
: Pink Gold Fabric, Diamond



~ ff
A%

N

drits:
irt §alvatore Ferragamo
Earrings + Necklace'/Amulette de Cartier

" Yellow Gold — Mother of Pearl

Necklace Juste Un Clou : Pink Gold

Ring Trinity de Cartier : White Gold - Yelow Gold - Pilk

Bracelet LOVE ":*Pink Gold With Diamond




Dress + Belt Loewe
Necklace Juste Un Clou
: Pink Gold With Diamond
Necklace Trinity de Cartier : White Gold -
Yellow Gold - Pink Gold and Diamond
Ring Ecrou de Cartier : Pink Gold
Ring Juste Un Clou : Pink Gold

Bag C de Cartier
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People admire Khun Suquan Bulakul’s attitude to life and abilities, however,
she always says that she’s not keen on everything. She intentionally opts to do
what she is interested in and will focus on what can give the best results. “I think

what | am capable of is less than what | am not. However | always do my best once
| have decided to do something and will give more than 100% of my energy to it.
| always give my full dedication and energy,” said Khun Suquan. The 46-year old
celebrity always enjoys everything she does and shares positive energy with the
people around her. Khun Suguan is not overly anxious about her age. “Women

SUQUAN BULAKUL:
THE FOUR POSITIVE
ENERGES N HER |IFE

worry about their age a lot, but | personally believe that women do not become
more disadvantaged as they age -- especially in these times. It is not only about
aging; gender fluidity is also more acceptable. Now, individualism and ability are
more important factors than age, gender or any other conventional definition,

which | think it is a great thing”.

For Khun Suquan, there are four sources of positive
energy in her life that she cherishes and that have led to
her self-development. Before reaching her 40th birthday,
she focused on the important energy of having a career.
“Once | could live on my own, take care of myself and make
my parents proud, | could reciprocate the benefits of my
career to my parents, grandparents and people who love me.”
This developed simultaneously with the energy of individual
power. “I believe that if people want a good, happy life then
it is crucial to set their own goals and have determination to
reach those. | believe that it does depend 50% on destiny and
50% on competence, depending on an individual’s strengths
and weaknesses.” The next source of energy is motherhood,
with one life impacting another. “The energy from motherhood
is strong and fierce. Mothers will do everything for a child,
also changing ourselves to become better, and wanting to
make our child be proud of their mother and look at them
as areal-life idol.” Last but not least, having a good marriage is
a vital source of power. “Khun Chok and | both have self-esteem.
I may not be his ideal wife in the ways that he wants, but we
understand each other and accept who we are.”
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INSPIRATION

DEFINING FEMININITY

There’s no denying that fashion has become a major weapon which helps women build identity, positivity
and confidence to live their way to the fullest. In this season we found many trends
-- reflecting different colors, prints and patterns — which all celebrate women who dress without limitation.
audentiulailddunduldnaa fugnuilenaddnyliiugmpauanunmldaingetiu afendsuon afeauila
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70SBOURGEOISTOUCH
Freedom of thought, freedom of
action and freedom of dressing are
essential for the modern woman, and
we should thank the women of the
“70s for being our pioneers, especially
for freedom of dress. In this season,
Hedi Slimane blends the style of
bourgeois Parisian women of the ‘70s
in his second collection for Celine,
which has received overwhelming
praise and is sure tq be a hit.
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Balenciaga

THE BRIGHTER,
THE BETTER

In western countries,
monochromatic and dark outfits
are ubiquitous with fall and winter.
In Thailand, the temperature is
always scorching hot and we fight
against this with bright clothing.
Unapologetic vibrant colors help
people see you as a modern, strong
and happy woman.
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GET THE
STATEMENT COATS

Thai women may not get to wear
coats in their everyday life, however,
coats are a key item you should invest
in. There are more and more female
CEOs, presidents or business owners
these days and wearing a coat during
your overseas business trip will
complete your look and reflect your
status. Don’t miss the statement coats
from brands such as Tory Burch, Dior
or Stella McCartney this season.
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Tory Burch, Dior 1138 Stella McCartney

Valentino

Dolce & Gabbana

ROSE MEMO

If there was a hierarchy of flowers,
the rose would reign supreme.
Fashion’s infatuation with the rose
is a long-standing affair and leading
designers in Paris, Milan, New York and
London have used this flower in their
collections. The rose is international,
charming, colorful and helps create
a romantic note. In this season,
determined Miuccia Prada created
a collection with a romantic pop
context where Frankenstein, Mary
Shelly’s timeless monstrous character,
is translated into pop art style with the
rose as one of the major symbols that
is printed on dresses and long coats.
. thlideniugeenlimaalawes
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INSPIRATION

NEVER ENOUGH
OF FEATHERS

Mary Katrantzou, Marc Jacobs,
Saint Laurent and several brands riff
on feathers and affix them to clothing
to create dimension without being
too fancy. An oversized orange and
feathered short coat worn by Kaia
Gerber on the runway by Valentino
designer Pierpaclo Piccioli is another
“IT” piece of the season. Also, Loewe
creative director Jonathan Anderson
adds a playful and unique feature
using feathers on hats, dress hems
and scarfs.

laidnaziflu Mary Katrantzou, Marc

Jacobs %38 Saint Laurent WaNEILLITUS

AlsnruunuInnLFAILEaRn L fasing
aaa 1 2 = a
HaAualildguiunidawnaly

TenannziuwuTue Valentino N5 ke s

in9x4 Pierpaolo Piccioli Tidewnauuuans
. a o o v o
Kaia Gerber tAuuusundnulAndu
naalanafladaduntinsaauuniidu
ANUT IT Piece 189T91 #9191 Loewe 114
a = (=3 I’ '
rreWladnimesuadwusus Jonathan
@ = \
Anderson firgtavlawinfinnusiauun
1N 1NTAULATLANFNG 111 LUUNIN
danegansa viveriduiniuae
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Bottega Veneta

Givenchy

Salvatore Ferragamo
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Dolce & Gabbana

NOT ONLY FOR MEN’S

Katherine Hepburn, Michelle Obama,
Rihanna, and Lady Gaga are powerful
style icons. They have showed up in
various styles of suits to remind us that
suits are no longer only reserved for men.
In this season, Salvatore Ferragamo
unveils a classic gray suit that deserves a
spot in your formalwear that will never go
out of style. For something more vibrant,
Givenchy designer Clare Waight Keller
unveils a chic green suit and Balenciaga
designer Demna Gvasalia chooses a cool
red suit.

Katherine Hepburn, Michelle Obama,
Rihanna M?‘fﬂl Lady Gaga ArailAnefiu
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WHAT’S SN BUZZING

All you need to know about trends in this season.

INTRODUCING
DANIEL LEE AT
BOTTEGA VENETA
Every season, we see major
fashion houses hire a new creative
director to grow the brand.
To open a new chapter in the
history of the house of Bottega
Veneta, Kering Luxury Group --
which oversees Balenciaga, Gucci
and Saint Laurent —has announced
the appointment of Daniel Lee as
its creative director. Of English
nationality, Daniel Lee is a graduate
of Central Saint Martins college of
art and design and has worked
for Maison Margiela, Donna Karan
and, most recently, as director of
Ready-to-Wear Design at Celine.
Together with Phoebe Philo,
the designer with the same
nationality, he makes his mark in the

KARL'S FINALMETIERS D’ART
COLLECTION AT CHANEL

brand’s history by growing Celine

into one of the most influential

labels in the fashion industry.
nmmﬂmimﬁﬁumiﬂum

Every December, Chanel launches its Pre-Fall
Meétiers d’Art collection in different cities around the
globe to honor the fine craftsmanship that its artisan
partners bring to the house’s collections. For Métiers

mwnmummimmuumummm
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d’Art 2018/2019 the house has chosen Metropolitan
Museum of Art, New York to showcase its Egyptian-
themed collection where Karl Lagerfeld incorporates
Egyptian motifs into a contemporary context. There are
bags and jackets with graffiti prints by Cyril Kongo and
dresses in a nod to New York, the cultural center of the
world that flourishes like ancient Egypt’s Cairo. Sadly, /
it was the last time we saw Karl bowing after the show
at Chanel before the designer passed away in February.
dauRauiuIIANenIluusud Chanel axdn
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Wagsine) ialan deazuFessanisdaiiiuuazinaiia =
fugandanaasislieasiauaecuusud lnadmiy
1 2018/2019 neuusudflAlddnuana
ARAasual Metropolitan Museum of Art Tu
wuuAsiagesn wienlduseauaialaann
Usrifmaniuaznisusiniaeslssmageld
%4 Karl Lagerfeld ldtinanmaalsidniuszum
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INSPIRATION

PROENZA MODEL
GOES MICRO OF THE SEASON
Micro bags are in. When several
brands launched their miniature classic Bella Hadid still dominates
bags, they were met with instant the runway. She has walked for
adoration as they have all the makings numerous high fashion brands
of a women’s accessory. Recently, Jack such as Fendi, Karl Lagerfeld’s last
McCollough and Lazaro Hernandez, collection and Off-White, where
the designers behind Proenza Schouler she has become another muse for
revealed their PS 1 Micro, a tiny Virgil Abloh like Gigi Hadid, her
handbag available in blue, black and black- sister. She also walks the runway
gold woven leather and red corduroy, for Versace, Ralph Lauren,
all coming with an adjustable crossbody Max Mara, Roberto Cavalli and
strap. They can hold accessories, lipstick, Brandon Maxwell, who just won
credit cards and a (not so big) cell phone. the CFDA Award for Womenswear
anuilansuduiusanisld i Designer of 2019.
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ROGER VIVIER
THAILAND LIMITED EDITION

Since joining the house of Roger Vivier as its Creative Director, Gherardo Felloni has
given the heritage brand a spin. He presents Viv’ Run Strass Buckle, one of the must-have
items of this season, shoe inspired by the label’s design with iconic strass buckle,
embellished in front with crystals. The design has a front elasticated panel,
high-tech fabric and rubber console a maximum 7.5 cm. in height to make your legs
appear longer. The exclusive black-and-gray trim Viv' Run Strass Buckle is available
only at The Emporium. You cannot get this exclusive item from Paris or New York!
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BEST BAG b ey
INVESTMENTS: FENDI

Fendi is an Italian luxury fashion house
producing numerous popular handbags
worth investing in, no matter what lifestyle you
lead. In its Pre-Fall 2019 collection, creative
directors Fendi Karl Lagerfeld and Silvia Venturini
Fendi give a new playful element to Baguette
(“Sex and The City” Carrie Bradshaw’s favorite)
with the FF logo affixed on leather, flannel and
shearling versions. We recommend them for chic
women who love hanging out and enjoy social
gatherings. Another good choice is Kam U,
a square calfskin leather bag that comes with
a long sliding chain shoulder strap, complete
with leather insert, and is available in one color
or two-tone (purple and yellow).
n Fendi mim%ﬂuﬂﬂuummumEJ'\mmm
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PRADA SUSTAINABILITY

It’s important for leading luxury brands to
stand for what is right. Many labels are taking
similar approaches by stopping use of fur and
by promoting models of diversity. Recently
Prada announced its sustainability project
“Re-Nylon” whereby a new line of Prada bag
silhouettes will be made using recycled nylon material
known as ECONYL, that is manufactured by textile
producer Aquafil from plastic waste from oceans
and fishing nets, as well as from textile fiber waste.
Prada plans to make all its nylon products from
ECONYL by the end of 2021.
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GET READY
FOR H&M X GIAMBATTISTA VALLI

Every year H&M collaborates with prominent designers to launch
a special collection under its Designer Collaboration Project. Its latest
collaboration is a partnership with Giambattista Valli for the special
collection which will hit stores on November 7. This will be the first
time Valli presents menswear. A preview collection was available in
May and sold out almost instantly after the announcement. Kendall
Jenner and Chiara are among the major fashion influencers who
wore gowns from the collection for the amfAR Gala at Cannes
Film Festival. Most gowns in this collection are light as a snowflake and
sweet as a princess.
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Kalyarat Arkaradejdachachai




Khun Kalyarat Arkaradejdachachai is a guru on beauty, especially
body and skin care, and is the founder and executive director of Immagini
& Daisy Diva Clinic, a premier beauty clinic with over 10 branches.
Something that she is fond of at an equal level is shoes, which she says are
collectible items that can be used in daily life, and that will make everyone
look more polished.

“| love beautiful shoes with a unique design, and embellishment with
crystal, diamond, glitter or fur. They look more sophisticated. The most
important thing about the shoes is they should be wearable and comfortable.
| love sling-back heels because they are comfy and make legs appear
longer. | can’t wear ankle boots because my feet are so thin. | usually
choose familiar brands, familiar designs and similar heel height to ensure
my comfort. | have the same design shoes in different colors. Prada,
Miu Miu, Dior, Jimmy Choo and Chanel are some of my favorite brands.”

Regardless of what shoes she wears, she always pays attention to her
legs when it comes to her beauty routine, to ensure they remain smooth
and cellulite-free. “Beautiful legs impart self-confidence. When you feel
confident, your beauty shines through no matter what shoes you wear.
Having flawless legs is no longer difficult with the recent advancements in
beauty technology that can help solve any skin problem.”
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Located on the 1St Floor of Siam
Paragon is Sirivannavari’s Flagship
Store. A 160-sg.m. store featuring ample
space for presenting her numerous
collections of womenswear, menswear,
jewelry, handbags and shoes. Inside the
store, visitors will be impressed with the
intricate décor which reflects the brand
personality using marble, glass, smoked
mirrors and handmade elements that
altogether create an elegant yet warm
ambience. HRH Princess Sirivannavari
Nariratana Rajakanya graciously
presided over the debut of the store.
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KARL LAGERFELD POP-UP SHOP

The legendary designer, widely
acknowledged as “the king of fashion”,
launched his namesake brand offering clothing
for men, women and children. It is not only the
designs throughout his 70-year career, but also
his iconic personal look -- powdered white hair
ponytail, sunglasses and 18"-century-style
clothes -- that are renowned throughout the
fashion world. To salute the talented designer,
the Karl Lagerfeld brand has opened a pop-up
store featuring Karil Ikonik’s special collection
of lifestyle items, with Lagerfeld’s iconic ponytail
logo.
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THE CLOUD
SANSIRI X
HE COFFEER
CLUB

Sansiri, Thailand’s leading property developer, has
collaborated with The Coffee Club, the renowned coffee
shop and restaurant brand from Australia, to launch
The Cloud, a space offering a new experience, right in
the center of the city. The Cloud was created under the
concept of “A Healthy Leisure Space” to allow health
enthusiasts to relax, and recharge with the Feel Good
Menu. Moreover, customers will also get to experience the
health- and environment-conscious features at Sansiri
Gallery. The Cloud is a community epicenter that is
perfect for social gatherings, dining with colleagues
and brainstorming. You can relax and refresh yourself
in a healthy atmosphere.

£l

N -

— ]
?; '

Lﬁ'aﬁjﬁnﬁmﬁmmmﬁm‘iuwﬁwﬂ'mmﬁizmﬂ”lm
aeUAURT Tanfuney ABNT ARL WUTURFIY
nunuazaNsTefsIedssnAnadIngRY A9
mwuwu@uﬂi auntsafztunulusilanansiiies
nsldie THE CLOUD wmﬂfmmﬂmmwmﬂim
ARLLTLE “A Healthy Leisure Space” FNANLTINNNA
wiian19inelen IWUWASAY Feel Good Menu
AN LADY mfm/\lv\l ARL LAY Sansiri Gallery Vlmmu@
mi@ﬂmﬂﬂ‘wla%mmw wazdauandon e l%
Lﬂu@aﬁumumwuﬂmqai?ﬂnuLW@uth Fudsznnu
CRI R TTETTME R viauunasfeassdloiie
Tl WigoulAsusndlliuaaulaunaiauazAuny
sanulugduuylvd

THE CLOUD 3F Siam Paragon

70



BOXYZ, THE LATEST = oo
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SIGNATURE BAG Sﬁas’gjﬂﬁu ﬁv:éj;u;s

FROM SALVATORE FERRAGAMO  Adunanaa@ninulanoung

— A FUTURE CLASSIC

i

“Selecting a handbag that will be with youevery day is an intensely personal
choice.” Paul Andrew, Salvatore Ferragamo’s creative director, asked many
women what they care about most in a bag. The answers ranged from privacy
to convenience, strength, beauty and boldness. Boxyz is designed to answer
these needs down the last letter -- a significant fashion item.

Each boxyz bag comes with its unique lock and key, so privacy
isin your hands. The design features the iconic Gancini shaped top-handle
and clasp closure. The front flap features a distinctively chiseled detail at
each bottom corner. The collection will initially be available in ten colors
and four materials, namely calf, tweed, ostrich and lizard. Special
print-lined editions are also released. The bag is available in three sizes.
Each also features a top-handle and adjustable shoulder strap
for more versatility. It is a luxury bag with its front flap carefully crafted
by the house’s artisans. To ensure its longevity, the brand uses the finest
material. Boxyz is, after all, designed to be a future classic.

The distinctive boxyz bag is now available at Salvatore Ferragamo
MF The Emporium and MF Siam Paragon.
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The Power of Mother’s Love Four working mothers for whom
anything is possible with a mother’s love.
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Nipa and Nonthip Cholsaipan

A GOO
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A MOTHER’S LOVE IS THE GREATEST LOVE

The unconditional love that Khun Nipa Cholsaipan has for her
daughter has formed one of the strongest human bonds possible.
Khun Nipa Cholsaipan is the owner of the biggest plastic weave bag
manufacturer, and one of the top spenders on Thailand’s VVIP list. She
is so close to Khun Nonthip (Beg) Cholsaipan, her daughter, that they
complement each other like carrots and peas. They are gender pals
and an admirable example of a great relationship between mother and
daughter.

“lam closeto allmy children. Bee, however, is the one who understands
me most because we have a similar personality, lifestyle and tastes. We
love beautiful things. When we go shopping together, nobody can stop us!
(Khun Nipa laughs.) She also takes good care of me, and knows when
| need encouragement. When it comes to making a decision, she is better
than me -- she thinks and makes a decision fast, whereas | hesitate
a bit more. | always think twice and try to find a reasonable solution.”
Khun Nipa was clearly proud about her daughter. Khun Bee, sitting by
her side, said: “I am amazed how my mother can remember everything
about her four children. | keep asking her how she does that. It seems
she never forgets a thing about her kids and with four of them, she has
so0 much to do -- she works fulltime, has to take care of her childre and also
my father. When | had my own family | felt even more amazement for her
-- how could she manage all that? She’s Supermom.”

Khun Nipa told us that she and her daughter are a tight duo. "Bee and |
are never really apart. Just hearing the sound of my voice is enough to make
her day. She gives me a call every day.” Khun Bee agrees. “| think my life is
very complete. It's better than friends of the same age. | have a good family,
a good husband (Khun Suragrai Praisankul) and a good child. | have a warm
family. All that | have now, | owe to my mother. | believe whatever she says.
Whenever | have troubles, | consult her. Sometimes | don’t entirely agree with
her but | still believe, and do, whatever she says. This completes my life.”

Fortunately, they can see each other every single day and are hardly
apart. “Can | live without seeing, or talking to, my mother for a day?
No. (Khun Bee laughs.) The first day | got married and moved into a
new home, my mom gave me a call at 8 a.m. sharp because when we
lived together, we always ate together.” Khun Nipa adds with a laugh:
“Sometimes my sister joins our morning coffee and we do have a great
time chitchatting. Not a day goes by that we don’t see, and talk with,
each other. We meet each other at work and will still catch up on the
phone.”

Khun Bee remembers everything clearly about the day she gave birth
to her child Nong Milin. “After | gave birth to Milin, | walked to my mom in
tears. | had no idea being a mother was such a hard job. Mothers need to
sacrifice not only their well-being, but everything about themselves -- | have
only one child, but it seems part of my original self is already missing. | can’t
imagine having four children.” Khun Nipa, Supermom, said in conclusion:
“I’'m available 24 hours for my family. | do whatever they want. Husband.
Children. Children’s partners. | do everything with pleasure.”
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Nandhamalee and Voranan Bhirombhakdi

CHILDREN’S ACHIEVEMENT
MAKES A MOTHER BEAM WITH PRIDE

To Khun Nandhamalee (Bing) Bhirombhakdi, managing director of
Cavallino Motors Co. Ltd, Thailand’s authorized Ferrari dealer, having
twins is a miracle. So, no matter how busy she is, she always tries
to find quality time for her children. Parenting has never been easy,
especially when Nong Nandhavud (Jem) and Nong Voranan (Beam) hit
preteen years (they’re 13 now).

“I have to remember | am a mother and a friend. When our children
were approaching their teens, both Khun Voravud (Ja) and | agreed that
we like being the first to know when they have a problem, so we could
give them advice and possibly other support. So we befriended them.
While dad and son play car racing games, Beam and | listen to K-Pop
together before bedtime. “

An executive, Khun Bing has adapted her management skills and
transferred them to her parenting style. Nong Jem and Nong Beam
both have talents and love to participate in studies as well as creative
activities at school and, as a mother, she supports them as much as she
can. She manages the twins after school, handles their daily schedules
and coordinates with all their tutors and trainers, and prepares the twins
mentally for competitions. “Nong Jem is a go-kart racer. He got into
go-kart racing when he was eight years old and won the Thailand Karting
Championship when he was 11. This year he won the Malaysia and
Indonesia Karting Championship, making his number of first place wins
this year seven in total. He made his dream, with his father who is also
a go-kart racer, come true. He is really into racing and keeps practicing.

“Nong Beam has had a fondness for music since she was young.
This year was a turning point, when she started to focus on singing more.
In 2018, she won first place in the American Protégé International Vocal
Competition and was invited to be one of the performers to sing at Weill
Recital Hall at Carnegie Hall. She recently won a gold medal in The 1%
Bangkok Classical Music Festival. She’s signed for GMM Grammy’s Artist
Training Program, passed the audition and will be among the 30 artists
who will perform in the grand concert this October. Her father and | are
so proud of both of them.”
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THE POWER OF LOVE
THAT COMPLETES A MOTHER'’S LIFE

Khun Alisa (Ja) Phanthusak is a strong woman who engages
in multiple roles simultaneously. She is the proprietor of the world-
renowned Tiffany Show that has been the start of a road to opportunity
for transgender women to bask in their identity. She also a woman
with a strong maternal instinct who always dreamed of having children.
Then finally, her dream came true.

“I'am now a mother. | am so happy because we waited long enough
for a baby. Nong Paul (Purith Phanthusak Kunpalin) was born and
completed my life. | think that even without having a husband, having
a baby can still complete a mother’s life. | am lucky to have Khun Un
(Puwanart Kunpalin) as my husband. | was always in doubt about
having a successful long-term relationship as | have engaged in multiple
roles simultaneously. | work hard and have to take care of my family
and my mother. | never imagined myself raising a family until | met
‘that someone’ who could tune into my waves. Raising my baby is full of
happy moments. When | come home from work and see Nong Paul’s face
and hear the shout of joy he gives me, | am so happy. This makes my day.”

Surviving the first three months with Nong Paul was tough for her,
though. “I had to sacrifice everything for three months. Raising a newborn
was new to me. | worried about breastfeeding and about when my first
milk would come. | worried whether he was eating enough. | had a lot of
anxiety and concerns about my ability to provide all he needed. | didn’t
know why he was crying. | didn’t know how to soothe him or how to rock
him to sleep. Nong Paul has always been a difficult sleeper. | was walking
around the house rocking him until he fell asleep.”

“Nong Paul is about one year old now. Recently, we flew from Phuket.
It wasn’t his nap time yet, so his dad walked with him into the plane.
Nong Paul smiled at every passenger. When we reached home his dad
told Grandmother that Nong Paul didn’t sleep through the hour’s flight
but kept walking and smiling at everybody, and that it was embarrassing.
Nong Paul started crying and, hugging Grandmother, said that his father
was making fun of him. (Khun Ja laughs.) When his dad moved forward
to soothe him, Nong Paul pushed his dad away. He was sulking. He
understood everything.”

Khun Ja’s parenting approach is: “To let him know that his parents
work very hard. The price of success is hard work. We try to boost his self-
esteem and confidence to lead his life in the way he wants. | am thinking
of raising him as naturally as | can. It will be great if he can spend his life
with purpose, and make a positive impact on the lives of others. At first,
we named him “Pore” (meaning “enough”) because | felt he was enough
for us. He was so lucky to be born into this family because Nong Paul has
more than enough from us. He gets new toys from people almost every
day. He has so many toys that he gets overwhelmed with the choice and
forgets to play with some of them. (Khun Ja laughs.). So, | asked if he
can pass on some of the toys to other children as he already has many of
them. | told him to take good care of his things and not to let people ruin
his belongings. | keep teaching him things every day.”
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Panita Tumwattana

A REFLECTION OF ONE ANOTHER

It is believed that befriending your children makes them trust you
and more willing to consult you about anything, and that they will have
freedom in their thoughts and action. This theory might be true. It can be
seen from Khun Panita (Ning) Tumwattana’s parenting style. Khun Ning is
a smart working mother who talks to her child the same way she talks to
a friend. Nong Panirin (Nirin) Tumwattana has been mentioned in social
media a lot as being a cute and also smart child.

“Nong Nirin is six-and-a-half-years-old now. | raised her to be herself.
No matter what she does, she is a good reflection of me. | talked to her
as if she were my friend, and | talked to her about everything. When
| encounter any troubles, | will ask for her advice: “If you were me, what
would you do?” She will answer and also give her reasons. It's probably
because | boosted her critical thinking ability since she was young. | don’t
always expect answers | agree with. She’s changed her answer to the
same question as she grew up, though. This is how | teached her how
to think; how to share and express her thoughts.”

She is a well-rounded working mother who hosts several shows
including Kuisabshow and Tuamaemalew. She is also a drama producer
and the owner of DOK, a cosmetic brand that she manages with her
friends. She is an extremely busy lady all day long with her different work
hats and her child.

“As a mother, | can’t say no to her. It's my duty and responsibility
to take care of my child to my best. | have said many times before that
sometimes | hardly have time for her, however | will then make it quality
time. | know kids love intimacy. So we’ll do activities together such as
drawing, painting and making craft using play dough. | take her to piano
and vocal singing classes. | have to take part in her life. Letting her express
herself naturally is also important. | always focus on her natural talents.”

“| adore everything about motherhood. When you become a mother,
you truly understand the power of a mother’s love. When my daughter
showed me her love and took good care of me, it meant so much to
me. When | was admitted to a hospital, she soothed me with her tender
touch and that made my day. She was better than the best doctor, best
hospital and the best medication. You wouldn’t understand this until you
become a mother. In my opinion, treating children with respect is very
important. | always treat her like a small adult and listen to whatever she
says. Her opinions help me do things with consciousness, and inspire
me to become a better person.”
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DESIRE

GORGEOUS
GOLDEN

Golden: The Strongest and Most Powerful Color,

Sure To Be Eye-Catching
L@@l dugeazldudogings guludsin
wazaznannateailindndnesanuan
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Available at: The Emporium, The EmQuartier, Siam Paragon
1. Gucci MF The Emporium, MF Siam Paragon - 2. Fendi GF The Emporium, MF Siam Paragon - 3. Van Cleef & Arpels GF The Emporium «
4. Louis Vuiton MF The Emporium, MF Siam Paragon - 5. Bao Bao Issey Miyake GF The Glass Quartier + 6. Celine MF Siam Paragon -
7. Mikimoto MF Siam Paragon - 8. Salvatore Ferragamo MF Siam Paragon -+ 9. Fendi GF The Emporium, MF Siam Paragon «
10. Chanel MF The Helix Quartier, MF Siam Paragon + 11. Bottaga Veneta GF The Emporium, MF Siam Paragon - 12. Cartier MF The Emporium,
MF Siam Paragon - 13. Bvlgari @Beauty Hall MF The Emporium, MF Paragon Department Store - 14. Prada MF The Helix Quartier, MF Siam Paragon -
15. Cartier MF The Emporium, MF Siam Paragon - 16. Bottaga Veneta GF The Emporium, MF Siam Paragon «
17. Tom Ford @Beauty Hall MF The Emporium, MF Paragon Department Store
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ONCE UPON
A TIME

Charming, mystifying items with a touch of the “princess look” for the
modern woman who can enjoy her life without a Prince Charming.
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Available at: The Emporium, The EmQuartier, Siam Paragon
1. Fendi GF The Emporium, MF Siam Paragon - 2. Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon - 3. Chanel MF The Helix Quartier,
MF Siam Paragon - 4. Kate Spade GF The Glass Quartier, MF Paragon Department Store + 5. Gucci MF The Emporium, MF Siam Paragon «

6. Dior GF The Emporium, MF Siam Paragon - 7. Valentino MF The Helix Quartier, MF Siam Paragon - 8. Mulberry MF Siam Paragon -
9. Chanel MF The Helix Quartier, MF Siam Paragon -+ 10. Roger Vivier GF The Emporium « 11. Dior GF The Emporium, MF Siam Paragon +
12. Longchamp GF The Helix Quartier, 1F Siam Paragon « 13. Fendi GF The Emporium, MF Siam Paragon -

14. Piaget @Piaget Boutique MF Siam Paragon - 15. Hermeés MF Siam Paragon « 16. Fendi GF The Emporium, MF Siam Paragon -

17. Sulwhasoo @Beauty Hall MF The Emporium, MF Paragon Department Store
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MONOCHROMATIC

For women who love classics and are not into dressing
in overly-bright colors, these items are worth investment.
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Available at: The Emporium, The EmQuartier, Siam Paragon

1. Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon - 2. Jaeger-LeCoultre @JLC MF Siam Paragon - 3. Burberry GF The Emporium,

MF Siam Paragon - 4. Chanel @Beauty Hall MF The Emporium, MF Paragon Department Store - 5. Rag & Bone MF The Glass Quartier -+ 6. Chanel
MF The Helix Quartier, MF Siam Paragon - 7. Emporio Armani GF The Helix Quartier - 8. Valentino MF The Helix Quartier, MF Siam Paragon «
9. Jo Malone @Beauty Hall MF The Emporium, MF Paragon Department Store - 10. Stella McCartney MF The Glass Quartier - 11. Emporio Armani
GF The Helix Quartier - 12. Balenciaga MF The Glass Quartier, MF Siam Paragon - 13. Sulwhasoo @Beauty Hall MF The Emporium,
MF Paragon Department Store - 14. Bottega Veneta GF The Emporium, MF Siam Paragon « 15. Givenchy MF Siam Paragon - 16. Louis Vuitton
MF The Emporium, MF Siam Paragon - 17. Bottega Veneta GF The Emporium, MF Siam Paragon
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HIC POP!

The must-have checklist for real fashionistas who follow the trends.
widufiasinaasenanauaanisundustnaaninan
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Available at: The Emporium, The EmQuartier, Siam Paragon
1. Celine MF Siam Paragon - 2. Loewe MF The Emporium, MF Siam Paragon - 3. Fendi GF The Emporium « 4. Chloé MF The Emporium

5. Saint Laurent MF The Helix Quartier, MF Siam Paragon - 6. Balenciaga MF The Glass Quartier, MF Siam Paragon - 7. Kate Spade
GF The Glass Quartier, MF Paragon Department Store + 8. Mulberry MF Siam Paragon - 9. Hermés MF Siam Paragon + 10. Tory Burch

MF The Glass Quartier, MF Paragon Department Store - 11. Off-White MF Siam Paragon + 12. Gucci MF The Emporium, MF Siam Paragon «

13. Saint Laurent MF The Helix Quartier, MF Siam Paragon « 14. Gucci MF The Emporium, MF Siam Paragon - 15. Louis Vuitton
MF The Emporium, MF Siam Paragon - 16. Miu Miu MF Siam Paragon - 17. Mulberry MF Siam Paragon - 18. Burberry MF Siam Paragon -
19. Valentino MF The Helix Quartier, MF Siam Paragon - 20. Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon

83



GLAMOR

BEAUTIFUL ...
Al ANY AGE

NO | worto cLass
BEAUTY DESTINATION

alwlians

For Mother’s Day, | believe that you are looking for a gift for your mother, aren’t you? | would like to recommend various products and brands
o which are terrific ideas for mother’s gift, or even for yourself, and which | use personally.
TudramAntadunail ‘Emmmwmm iU mu'aww'awqmqul,l,uﬂﬂlﬂwmq, IuLuummnmmummu@’mmmLLmumWLmﬂuTﬂﬂ’m
@'aa%mﬂmvammgaﬂmu LAYIDAINAZIANNILUZUNTU LANAYLIIUANAINAZINNNY Lmﬂ’lﬂmﬂuﬂqun&nmmLLm LLﬂmfaﬂL'a'l"l,ﬁslm'a\ml,mm'mﬂ Az

34



LANCOME LONG TIME NO SHINE
TRANSLUCENT LOOSE SETTING POWDER

If you have excess oily skin and your make-up
always fades during the day, leaving your face looking
dull, this Lancéme translucent loose powder will help
absorb excess sebum and oil, and also set makeup for
all-day wear. It gives matte coverage that makes skin
look smoother, preserves foundation color and will keep
your face shine-free all day long. The package comes in
shades that are appropriate for Asian women and with a
soft puff for easy application.
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LANCOME ADVANCED
GENIFIQUE SENSITIVE

It is undeniable that pollution is one important factor
that causes our skin condition to deteriorate. | would like
to recommend Lancdme Advanced Génifique Sensitive,
a fresh-activated formula that helps to soothe skin and
enhance it, whenever it feels under par. Each capsule
in the blue package contains 99% pure antioxidants,
such a high concentration that once you start using
the Advanced Génifique serum, you will feel as if you
have had one month of facial treatments. It will soothe
your skin deeply whenever you are having a “bad skin”
phase.
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SULWHASOO CONCENTRATED
GINSENG RENEWING SERUM

| am sure that every woman wants to have firm skin.
It requires the help of quality ingredients that enhance and
bolster the skin from within. This Concentrated Ginseng
Renewing Serum is an anti-aging product that focuses
on supporting your skin layer and contains Derma-
Epidermal Junction (DEJ), which improves skin elasticity
to create a firm and smoother look. The innovative
Ginsenisphere™ microcapsule is a soft capsule that contains
the concentrated ginseng serum, which is non-sticky and
melts into skin for easy absorption as it’s applied over your
face. It helps to protect skin from wrinkles, and is also firming
and soothing.
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Concentrated Ginseng Renewing Serum hilut@nsinual
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SULWHASOO CONCENTRATED
GINSENG RENEWING WATER

This is the anti-wrinkle toner enriched with
Steamed Ginseng Water Concentrate™, which is
obtained by condensing the moisture and nutrients
of ginseng. Ginseng is steamed in a vacuum system
without using water, then cooled in a process with
vapor. The ginseng concentrate becomes full of
moisturizing benefits and also takes on an oil-like
texture, and refreshing scent from ginseng leaves
and stems. This product suits those who want to
relax and nourish their skin. After cleansing your
face, just pour a small amount of toner onto your
palm and apply gently to your face to help your skin
keep moisturized, refreshed and supple.
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YSL FOREVER YOUTH LIBERATOR
EYE SERUM

Everyone knows that the eye zone is very fragile,
and it is the first facial zone to show age wrinkles. This
eye serum is powerful as it contains the Glycanactif™
complex. Normally our body can produce enough
glycan, however there are times when it doesn’t and
skin becomes dull and suffers with wrinkling. Yves
Saint Laurant Beauté injects Glycanactif™ complex,
a synthetic glycan, in its Forever Youth Liberator
Eye Serum. Apply to the entire eye zone as a veil of
freshness against dark circles, and to smooth and firm
eyes wrinkles.
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YSL TOP SECRETS INSTANT MATTE PORE
REFINER

This Instant Matte Pore Refiner is a portable primer that
refines the look of pores and evens skin texture, by focusing
on eliminating excess oil and visible pores with long-lasting
results. Lightly apply the Instant Matte Pore Refiner Primer
on your face before foundation, and the very light cream with
blurring technology will create a matte, poreless skin finish
that feels comfortable and lasts all day long. Continuous use
of the refiner will make pores less visible and, after one month
of application, skin texture will become more refined due to
the help of salicylic acid, and also walnut leaf extract that
reinforces the skin renewal process to reveal smoother skin.
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This column covers products from skincare to make up, and | believe you'll find
a wonderful gift in it for your mother. If you are interested to try any of the products
mentioned above, or would like more information on them, please contact
the brand’s counter in the Beauty Hall at Emporium Department Store and Paragon
Department Store.
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Lancome L’Absolu Rouge Matte

Lipstick Rose Lancome

Lily Collins (1,400.-)

A matte lipstick with shades that
suit every look. Recommended for an
everyday look. More matte & bold, it
lasts foreight hours and nourishes
your lips all daylong with vitamin E.
Adafnilenundnddunniziuynga
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Bobbi Brown Crushed
Liquid Lip Big Apple
(1,100.-)

A liquid lipstick with bold color, a
comfortable feel and plumped-up
sheen that offers nourishing comfort and
moisture that comes from cranberries,
blueberries and raspberries extracts.
AR GG TE LRt Luﬂmummuuuq@
grnneannin Miwlﬂﬁnmwnumfm
mmnmmmmium@ﬁ UQLU@??
WAZINALLST

Guerlain Rouge G de Guerlain
(1,530.-) (case not included)
Guerlain Rouge G de Guerlain Lipstick
is a highly-pigmented cream lipstick
with a mattefinish. Jojoba, mango,
and hyaluronic acid act together to
nourish and smooth lips.
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Tom Ford Beauty
Ultra-Rich Lip Color
Le Mépris

(2,000.-)

An ultra-rich lipstick that offers long-lasting color
that won't flake, or fade, for hours. You will receive
hydrating and nourishing benefits from the first
application.
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SOWER LIPS

A lipstick color reflects the personality and power of a woman.
Just changing your lipstick color will revive and change your look.
Try these hot lines of lipsticks and become more beautiful and powerful.
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Laura Mercier Effortless
Rose Lip Collection (Limited Edition)

(1,350.-)

This limited-edition duo includes a Lip Liner
in Parisian Rose and a Rouge Essentiel
Silky Creme Lipstick in A La Rose.
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Sulwhasoo Essential Lip

Serum Stick (1,200.-)

This moisture-rich lip serum gently melts onto
lips, replenishing them with nourishment and
brightening dull and dark lips for a healthy
flush of rad|ance
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Chanel Rouge Coco Flash
No. 64 Ardent (1,450.-)

Rouge CocoFlash—No. 64 Ardent
is a lipstick with a classic shade
that is highly-pigmented with
a non-sticky, sheer finish look.
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YSL Rouge Pur Couture
Gold Attraction Edition
(1,500.-)

Classic Rouge Pur Couture
Gold Attraction Edition from
YSL is a lipstick with a sleek
touch and vibrant color from
new pigments that provide
truly spectacular effects, with
intense hydration.
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Nars Afterglow
Mini Lip Balm Duo
(1,090.-)

A special edition lip
gloss with hydrating
benefits that make
lips lines become
less visible. Comes
in classic shades for
different skin tones.
@ﬂﬂmmuwmrrvr
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Nars, YSL Beauty GF The Glass Quartier
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Sulwhasoo

First Care Activating
Serum EX

(120 ml. 4,950.-)

" This anti-aging serum
'1 ensures skin remains
; balanced,and keeps
*— skin supple and hydrated.
The JAUM Balancing
Complex™ helps to reduce
fine lines.
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Lancome Advanced
Génifique Yeux
Light-Pear™ Eye & Lash
Concentrate

(20 ml. 2,900.-)

A nourishing and refreshing
concentrate toilluminate eyes,
and to nurture and thicken
Iaslheys.
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Clinique Smart
Custom-Repair Serum
(50 ml. 4,400.-)

Potent serum that improves
major signs of aging,
helping to refine skin texture
and visibly diminishing lines
and smoothening skintone.
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Shiseido Ultimune Eye
Power Infusing Eye
Concentrate

(15 ml. 2,800.-)

Eye concentrate infused with
Smoothing Defense Complex
to reduce wrinkles and restore
firmness. .
HARA DT LAR299UANANE
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YOUNGER SKIN

These are the skin beauty products to rejuvenate mothers: anti-wrinkle,
preventing loose and saggy skin, and eye serums.
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Origins Plantscription™ Powerful
Lifting Overnight Mask (75 ml. 3,200.-)
Fast-absorbing gel-cream mask for mulated
for skin to look tighter, feel fuller and firmer,
as well as smoother.
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Biotherm Blue Therapy
Accelerated Serum

(50 ml. 3,600.-)

A new formulated serum with algae
for youth and Blue Therapy Reno to
stimulate collagen and elastin, able to
reduce eight years of visible aging signs
after only two weeks’ of usage.
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Guerlain Abeille

Royale Rich Day Cream
(50 ml. 6,150.-)

A deep-nourishing cream
with natural beeswax butter
that helps keep skin firm and
refined.
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YSL or Rouge Créme Riche

(50 ml. Please request the price)

An intensely silky cream to
replenish moisture and defend
against fine lines and wrinkles.
It contains saffron flower pistils,
which help to correct visible
signs of ageing. .
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Dior Capture Youth
Age-Delay Advanced
Eye Treatment
(25 ml. 2,850.-)
An eye treatment with
natural Crithmum to
revitalize the eye
contour, dark circles,
fine lines andl wrinkles.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store YSL Beauty GF The Glass Quartier
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Diptyque Essences Insensées
(100 ml. 10,700.-)

A beautiful scent made
from several flowers
including tiare flowers
from Polynesia, frangipani
and pink peppercorn
that altogether give a
fresh scent,
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Miss Dior Blooming Bouquet
(100 ml. 5,100.-)

Elegantly sweet and seductive,

this unique Dior scent combines

peony, Bulgaria rose, apricot

and white musk.
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Chanel Paris-Riviera
(125 ml. 5,400.-)

A refreshing bouquet
that is led by citrus,
with white flowers and ——
Sicilian orange. i

e lHinamenasiy

1a3nanld venlanlsu !
Aanauresdnia nanld
d1717 waznauduanTaa

- i Amouage Love Tuberose

- ¢ (100 ml. 13,100.-)

= Thisromantic floral scent is mesmerizing,
with its mix of flowers such as gardenia,
tuberose and jasmine. .
Iandananduhfumdaanaunasia
@ﬂiﬂmuﬁﬂ@’]ﬂ@"}ummu’ﬂﬂ\iL'jﬂﬂ’lﬁzl/
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An ambrosial scent on our body is an expression of who we are.

Here are the fragrances that enhance women’s charm to the fullest.
n@umﬂwv]ﬂu mmmmummm Wiﬂmaﬂqumuﬂuwmqmmmumlm
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Bvlgari Rose Goldea
Eau de Parfum
(90 ml. 6,700.-)

This floral scent radiates a
charming femininity that comes
from rose, jasmine, pomegranate
and musk.
ﬂﬂumumﬂmﬂnhwlmmmmn
mmm;ﬂmﬂuuuwLﬂmﬂ,ﬂmw
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YSL Mon Paris Parfum Floral Eau de Parfum
(90 mi. 6,000.-)

An exclusive floral fragrance that smells like a huge
bouquet of flowers and exudes lively love.
dmanuuarlaeiaganug nauvensatutenanlduiu
Asteanuinianlaniadaulaunuialagn

Kilian Moonlight in Heaven
@Atelier de Prestige
(50 ml. 11,699.-)

Citrus combined with softer scents
such as mango, tonka bean and
vetiver oil make this charming
and perfect scent.

mﬂﬂaummfﬂmmNmuﬂurmummmvl,m
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Jo Malone Star Magnolia
Cologne (100 mi. 5,400.-)
This floral green fragrance was

inspired by spring and offers a
lively scent derived from magnolia,
lemon, ginger and shiso.
ANanlAuseiuniglannann
mniummf;fau@@uiﬁum@mulu
qmluiumm Wil daedanaanilsings
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CHARMING SCENTS

|

b
Lancéme La Vie Est Belle
En Rose (100 ml. 4,500.-)
A fruity fresher, more luminous
and floral interpretation of the
original combines peony, centifolia
rose and red berries.
dudapnuanturesyuiananls
et 9lUAY LATNUAIL HATUAN
wanmulunauninmanmaUass
Aunsan
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Available at: Atelier de Prestige, Diptyque, YSL Beauty GF The Glass Quartier Beauty Hall MF The Emporium, MF Paragon Department Store
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ESCAPE

The Alluring Charm of Turkey, Turkey is an alluring destination for many reasons.
It bursts withremnants of ancient civilizations, is armed with stunning
architecture and showcases amazing natural wonders. A convenient factor

for Thai citizens is that they don’t need a visa for travel there as tourists.
it ﬁumnumﬂmmmaﬁﬁﬂﬁmﬁlﬂmmumﬂﬂmﬂmqﬁm%wq ﬁQLﬂuLLﬂﬂ'Q'ﬂWTﬂﬁﬁ‘im

ISTANBUL

A Fascinating Melting Pot Where Eastern
and Western Cultures Come Together.
ﬂudLﬂﬂ'ﬂuT@ﬂﬂULN@\W]&Iﬂ'1uﬂﬁﬂ‘ﬂﬁ?ﬁ‘w}m\iﬂﬂdw}ﬂiﬂﬂﬂ’]\m’mﬂ‘-v‘j‘i‘?;l

Istanbul is unique in that it straddles both Europe and Asia,
being located around the natural Bosphorus Strait that divides those
continents and which is also the famous waterway that links to the
Sea of Marmara. A cruise on the Bosphorus is a must-do activity for
every tourist, so they can enjoy marveling at monuments dating back
to the Byzantine and Ottoman empires. A cruise should include
a visit to Hagia Sophia, popularly known as Blue Mosque and which
sits opposite Sultan Ahmed Mosque, plus a tour of Topkapi Palace and

Dolmabahce Palace where you can spend a whole day without getting

bored. If shopping is your preferred activity, don’t miss the Spice Market ST AY

and Grand Bazaar to find local products, especially carpets,

spices, tea, coffee and the famous Turkish Delights — all these Of all the luxurious hotels scattered along the strait’s shoreline,

are found scattered throughout the markets. Four Seasons Hotel Istanbul at The Bosphorus remains at the top
. . of tourists’ wish lists for accommodation. Apart from taking in the
Pisresdaduyatuatenvidylnluasiads lnadiduudedudaiau gorgeous waterscape, landscape and stunning architecture on

'ﬁmimLmummwm”mﬁmmmamz&w LANITNITY NITADN ﬁ’awﬁqﬁﬂﬁ both sides of the straits, guests have the privilege of enjoying the

mumwwqLﬂumﬂi?um?ﬂmmﬂu The Must mﬂ\mﬂwmmmmﬂu best hospitality in the magnificent setting of a restored Ottoman

ek ﬂm@”immummm‘lummmﬂmmmmwminLenu"lmu mummqm palace.

mmnmimﬂ@mimmu ”meumwmwmmm Hagia Sophia Neamszmdu luU?ﬁ‘ﬂ’]TNLtimﬂﬁ“i’lﬂ?”@’]ﬂ‘ﬂﬂﬂﬂ\iﬁ\‘l%mLLﬂ‘LI‘LIMW‘ﬂm Four

agjsciinu Sultan Ahmed Mosque viteTiduiiilie Blue Mosque maaAay Seasons Hotel Istanbul at The Bosphorus fiuvilthilssusiiily
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BODRUM

A Historical Port Town Surrounded by Splendid Turquoise Sea
WastenziauielsziReaniuaziiesindmefneadqansznismn

Turkey’s west coast stretches into the Aegean Sea and is known
for having the most beautiful turquoise sea. Since the Roman era, it has
been a popular spot where socialites congregate during winter for their
relaxation. Although it lies on the continent of Asia, Bodrum is a resort
town often referred to as the “Turkish St. Tropez”. Holidaymakers can find
a variety of watersport activities such as swimming, scuba-diving and
boat excursions. A must-do activity is cruising around the bay to soak up
the scenery and the 600-plus-year-old fortress of Bodrum Castle, home
to the Museum of Underwater Archaeology and one of the most
significant museums in the world.
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STAY

Bodrum is home to many world-class luxury hotel brands
such as Kempinski, Aman and Hilton. However it is the Mandarin
Oriental, Bodrum, located in Paradise Bay, that is probably the
most well-known hotel here. It is a stunning resort that overlooks
the Aegean Sea with private beaches, elegant décor in a neutral
color palette and five-star service that always makes it the first
choice of VIP guests.

TumunﬂLﬂumemmLm'aTNLLmuﬁ”muT@ﬂmnqu
Kempinski, Hilton lLag Aman me”lmumiﬂmqmmnvnmmm
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ESCAPE

CAPPADOCIA

Immerse Yourself in Ancient Civilizations in the Old Town
AnmTuanseasIn iU laniann

In central Turkey sits the bygone allure of Cappadocia, a geological
wonder where humans occupy humid caves as their residences. It may
come as a surprise to see Cappadocians still live in this primeval habitat.
However, modern facilities are found inside these cavernous hills. Their
unique way of living is not staged for the sake of tourism but it is due to
geological oddity formed by volcanic eruption some million years ago.
As time passed, rainwater and wind created these strange looking
boulders. UNESCO made this place Turkey'’s first World Heritage Site.

When war struck this corner of the world, humans fled land and turned
themselves into cave dwellers. Inhabiting caves have become a way of life
here. Some subterranean havens are carved 5 stories into the ground. Some
cavernous space has been turned into churches with colorful frescoes.
Despites row and rows of mountains at first glimpse, Cappadocia hides
a large underground city beneath its rocks. This is exactly what draws so
many visitor year after year. Nowadays, these caverns have been turned
into luxury hotels for an immersive Cappadocian living experience.
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STAY

Cappadocia Cave Suites have preserved most of the original
cavernous space with its lava stone floors, walls, and ceilings. The
5-star Museum Hotel stays true to its name. A stay here exudes
museum-like atmosphere as the hotel has kept all Cappadocian
history. Those who wishes to be a cave dweller while waking up to
see hot-air balloons must pick Sultan Cave Suites — a place atop the
town with panoramic view of the city.

Cappadocia Cave Suites Lﬂuuuﬂu‘tﬂLLﬁ‘umwmminmamw
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Cooking moist and fluffy rice
has never been easier with
TIGER's rice cookers.

Hot or Cold, It's good to Go.

From quickly brewing water
to brewing the prefect coffee
or tea, TIGER delivers high-
quality convenience with
speed and accuracy.

Keep your food & soup
fresher, tastier and longer.

Q,TSI Showroom, Taisin Square 1521 Sukhumvit Rd., Prakanongnua, Wattana, Bangkok 10110 (BTS Prakanong, Exit 1) n TIGER Thailand




ESCAPE

SAN |—| U R FA NEIGHBOR CITY

Immerse Yourself in Ancient Civilizations in the Old Town
Anpnuansaasrn iU s luALEeann

If you are an enthusiast who is fascinated by natural landscapes
and/or ancient civilizations, visiting the attractions of Southeast
Turkey has to be your answer. Don’t miss a visit to the Throne

Most tour programs do not include Sanliurfa, but if you have a chance of the Gods and remains of vast statues, buit over two millennia
to visit Turkey, don’t miss this city. Located in the East region close to ago, on Mount Nemrut just two hours’ away from Sanliurfa.
Syria, Sanliurfa was once part of the Silk Road and is thus one of the most %N ﬂm[)ﬂuuﬂmﬂq Wl?;l’)ﬂ’]ilﬁﬁ‘?u"]]'] mmu@qlu@iquwﬂu
historical cities of Turkey. The old townscape is well-preserved, with Ltﬂanmqu@w@qiﬂﬁ?@uiugqm LN'ﬂ\isLuﬁ\W]“”]u'a'ﬂﬂL'ﬂﬂ\ﬂ[ﬂ‘ﬂ'ﬂ\?lﬂﬁ‘ﬂ
ancient 1,000-year-old beehive dwellings that can be seen in the Nﬂﬂ']uVlVl'ﬂQLVIEl')ﬁ]’E]UI"“W]ElﬂﬂLWElU IﬂﬂL’ﬂquﬂﬂNTﬂﬂuLﬂWWq
hills, right in the city. Balikli Gol, or Pool of Abraham, contains a SRS 2,080 AR R
well-designed recreation area where tourists can stop at for a nice stroll. éqrﬂﬂmqmﬂmuaé§wq1ﬂl,ﬁm 2 efj'”q‘[m i '

Adjacent to these pools is the local grand bazaar where you can shop until
you drop for prices lower than in the Grand Bazaar in Istanbul. If your schedule
permits it, a visit to Gobekli Tepe, the castle on the hill, is recommended.
It is an archaeological site dating back 10,000 years and which was added
to the UNESCO World Heritage list last year.

LLﬁTﬂumiuﬁmLﬁﬂamiﬁdquium%iﬂﬁmmLﬁ'aqsn']uﬁ'aa‘vxl’flfﬂu
Tdsunsundn Lmenu‘Eﬂnmimmmﬂsvmﬂuumnﬂmmn
Tinaaieailyl Eﬁﬂu@mwr]m'aﬂmaﬂamvau@@nmmﬂivmﬂ“ln@ﬂumiﬂ
anmatTugounilmeadunisanlu tlaquiuunuynangluianidesn
WuAuuaulusn LuummmqLummuwuwwiwwmmLﬂuw@ﬂ
mﬁ’mmmmmmwuﬂnﬂu douiinAwauAe Balikii gol Aretinuva
'am'mzmLﬂuamuwWﬂmﬂwmulwﬂwwmmmmﬂuﬂ@Lmiuﬂmsmi
wmﬂﬂqimmmiqmewﬂww@uLmﬂfmLmsummmﬁuﬂamuua
NINHLIAUUY uﬂmmumuiﬂwﬂﬂmwuuﬂ@mme@@fﬂﬂiﬂmu
Gobekli tepe meimﬁmmmwuuﬂwLw\‘i”l,mummaw.ﬂummn‘llzm
WallAuda

98



PO

NATURAL ESSENCE

“P80 MNULAIFLNIN

“P80 YNULAIIAN “WNNULAINNUDU “WNNU P8O 11 2 1 “zgéummﬂw,'%"m
NIZAUNILARA waulanad laglign mmzfjmumfg 78 U &Rty P8O azdaelli 11 ana1nstlon
VALALNE TUNNAAN WaznIg NNEINITOLAUNDAN zgsumwﬁﬁu“ ioe eI Aianas
Ronssnuanw Uanilaendnsiiie Anfanule 2 Ju Tiusenie”
ANNITLAUNTN wazlinsaaiden
Avnella AvnaNa Al
ACUKIYIAALA ASINSH ArUNS AWW:593 was1sa9IonWsAnRA Wa.o.uina Manny Pacquiao
AsIAdyad duwswang
-
lb ,i =
HATLURAL
[ RS e ] [

oy i d » i
e H1dolAn

L rlli'

L— €. 088-824-6611 1S9 088-806-9696
'@- nElnnturalessence

7 Fie
I'J tacehook, comyPAOCR cial |'d|. 80_naturalessence ‘3% wearwy. nAOnaturalessance. com






TASTE MORE

W|th the airline that flies'to
more countries than any o'ﬂeﬁf

" THAILAND
GREECE
ZANZIBAR



SAVOR

IN THE MOOD (O AT

Hopping around our stylish restaurants and cafés to experience their cuisine and best gourmet dishes

CONTRBUTOR

PIYADA
PUNNAKITIKASEM

EuWQLﬂluL‘ﬁﬂﬁﬂﬁd 1ANTBAUNIRINNT
WATYIBATIEN “PPGALLERY” (RiLNALAST)
ludeanng Instagram, Facebook Lag
Wulas www.ppgallery.net
[

Hi, my name’s Piyada
Punnakittikasem (nickname Pam),
and I'd like to invite you to taste
some food at Siam Paragon and
The EmQuartier from whichever
restaurant offers a tasty menu.
afanAz uili-Teven nsniisinm
fulimraniive] $nTuening
NALUNITINAURAE B LENARRTEST
AuNgunzay dusasiuasiinyerls
Ul naweanAuTing

SIGNOR SASSI
GF The Gourmet Garden

This premier ltalian restaurant from the UK
displays live lobsters in front. Risotto Lobster
comes with the rice cooked al dente and a mellow
tomato sauce to give some acidity. The Crab
Salad is full of big chunks of crab meat, dressed
with cocktail sauce. Iberico Pork, also known as
Spanish black-footed pig, is served as a juicy and
tender grilled chop with black rice and black salt.

Sudmudaudymisngy idfsdeuanes
Wy AeufueglAnniiniy “Risotto Lobster”
fadavinnnuuL Al Dente gaansiliaimnAsatii
naxnaay aenagifaenilac “Crab Salad” lYAdn
ndaududaeiilo]auiaduliiuAeninases
“Iberico Pork” \iauiylauA1aNAL (Pork Chop)
agnsaadnadiuazindesiilu d1ldgninden
Werugun wuziniag ey
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PANCAKE CAFE
GF Sweet Avenue

The pancake café where every plate is freshly made.
Its signature dish is Ichigo Heaven, aricotta hotcake that is
soft and fluffy and comes with tart strawberries. The new
Matcha Lava Japanese-style dessert is made with green
tea and read bean. You can’t miss the Burnt Cheesecake,
a br@léed cheesecake with such a soft texture that
you'll want to eat the whole piece.

FruwnuAn dudfluuuanluinnaiu uananiuy
%u%’ﬂﬂﬂ;’m “Ichigo Heaven” ricqtta hotcake HaLLNLAIR
AusaizenanmauAINanIaiLeTLds wyluaiete “Matcha
lava” ldnauersaududiuainadaaiudouns
waz “Burnt cheesecake” TaiAniiauauvilud vinliladu
IladdeadasanifyuaryundnduAusnudaeninay
Fudsgmuliiuavianaulunias

TOWNHOUSE
GF The Gourmet Garden

A modern Hong Kong-style bar & café serving
Asian dishes with a western twist. Townhouse offers
anew “house dining” concept where you can relax
and have fun with friends in a creative space filled
with good music, creative cocktails and quality
comfort food from across Asia.

Famous for its Asian-with-a-twist menu,
Townhouse provides a comfortable hang-out
with a good menu and beverages at the bar.
Recommended dishes are Grilled Pork Neck with
Crispy Sticky Rice served with Thai chili sauce, Deep
Fried Dirty Duck and the latest innovative Belly Pork
with Rice and Dirty Duck Soup, to be ended with
Coconut Ice, which can be enjoyed either a dessert
or beverage. The restaurant is open 11.00 a.m. to
11.00 p.m. .

Frualnd Asian Twisted Tafsaingasneillay
Outdoor isEadaune] uazLnsinsesnnfinliiaen
n91 50 wy e mnsuuzidy “pevyd19pqneu
fudramidaanandnldda” @Furiuniauwan
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VEGANERIE SOLE
GF The Gourmet Garden
This vegan restaurant does
not use ingredients that come
from animals, and its dishes
are still tasty and good for
health. The recommended
dishes are: Plant-Power Teriyaki
Burger made from mushroom,
almond and red bean; Green
& Fresh Smoothie Bowl which
is soybean yoghurt, fresh fruits
and grains; Red Velvet Waffle
made from wholewheat flour
coated with chocolate, served with soybean ice
cream and coconut whip cream and lastly Brownie
Smoothie from soybean, cocoa powder, coconut
whip cream and bite-size brownie.

. ¥u Vegan ﬂmﬂmnf?mqﬁuﬁﬁmummmﬁm{

fedenuazAseganin uuzindu “Plant-Power
Teriyaki Burger” #1anniiin 8aNaus Wastiawag
“Green & Fresh Smoothie Bow!” ilulaiffmsinann
fmaes waldan wazftyie “Red Velvet Waffe”
Mannuilslaainindeusesadeninuan Aulania
untmdeILazdlATunzni1n “Brownie Smoothie”
vnanuudawaes selnld AuleTuuendn uazusnail
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SAVOR

THE EMQUARTIER

SAVA
ALL DAY DINING
6F The Helix Quartier

Serves vibrant Thai Fusion
dishes. Fried Rice with Gourami
Fish, Fresh Chili and Sweet Basil
uses gourami fish cut in big bite
sizes that are fried with overnight
streamed rice, bird chili and sweet
basil. Shrimp Popcorn are shrimp
balls with cheddar cheese inside,
and Northern-style Pork Spicy Salad
comes served with vegetables and
herbs along with rice pancakes, and
topped with pork crackling.

HOKKAI-DON
6F The Helix Quartier

Premium-quality sushi bar
from Hokkaido with affordable
prices. Maguro Musou is a
nigiri set offering all the parts
of Blue Fin tuna sorted by
fat layers. Omakase Don is
sashimi on rice, brimming
with seasonal freshness.
Enjoy the non-carb Miyabi
Sashimi, an exclusive premium
. sashimi set. .

AU FNARassingALAMNING danssannziagantinialusiand
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(Blue Fin Tuna) FaemuszAuauuuiuiuzeslaiuiunsnay
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B THE BEST CHOICE FOR ITALIAN TRADITIONAL QUALITY PASTA (O EJ

Available in all major Supermarket/Hypermarket A

Imported & Distributed by Sino-Pacific Trading (Thailand) Co.,Ltd. Tel: 0-2681-5081 EI'



SAVOR

THE EMQUARTIER

ROAST
1F The Helix Quartier

A casual all-day café with a
fresh ambience. Eggs Benedict
are poached eggs topped with
smoked salmon and served on a
croissant. Truffle Alfredo is fresh
pasta pan-fried with truffle and
bacon, very savory. The signature
dish is Strawberry Waffle, crispy
but moist inside and served with
fresh cream, strawberries and
imported American corn syrup.
In addition to all these dishes, the
coffee is certainly good too.

e AINEATAR UsseINAGELY
ﬂuﬂﬁ‘ﬂﬂ1ﬂ‘ﬂmu “Eggs Benedict”
laaanignn Aldzanuuaitesias
danuaauausnuadu “Trufile Alfredo”
Wunwradvinandatuianiniia
LAZILUADY NANATAAL 19AIFT
AaALeINyTNLaas “Strawberry
Waffle” uilansavuanynlu ulaTu
fUARIDLLETAR 3IAFRE comn syrup
ddnanewddng dauniuniuil
Wannnluduiavnsae Ay

YOU & |
PREMIUM SUKI BUFFET
9F The Helix Quartier

Premium affordable and
unlimited sukiyaki, offering all
choices of proteins including fresh
oyster, premium wagyu, banana
shrimp, kurobuta, river prawn and
more. Eight dipping sauces to
choose from, which you can mix as
you like. All beverages and desserts
are included, and bubble milk tea can
be taken out. .
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DIRECTORY

CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Burberry 0-2664-7445

Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

1stFloor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Groove & Groovy Exclusive Store
Houdini by Element 72

Lacoste 0-2664-8484-5

O&B 0-2664-8595

Soda No.7 0-2664-8464

2nd Floor

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River

0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

Florentine 0-2664-8380-2
Jaa 0-2664-8390-4

B Floor

Lingerie Salon

G Floor

Ladies' Boutique
The Atelier

THE EMPORIUM

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8889
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2"d Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7
Jaymart 0-2664-8564

FURNITURE & HOME DECOR

3" Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

FINE DINING & RESTAURANTS

G Floor

TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2" Floor
Uta-Andon 0-2664-8528

3" Floor

Aoi Japanese Restaurant

0-2664-8590-2

Crystal Jade 0-2664-8803-4
Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

MOGA 0-2664-8890
Shiseido Salon & Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2" Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3" Floor

Harnn 0-2664-9935
Jyunka 0-2664-9155
KKC 0-2664-9158
Satira Spa 0-2664-8599

KIDS, SPORTS & ENTERTAINMENT

2" Floor

Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

THE EMPORIUM
DEPARTMENT STORE

M Floor

Beauty Hall
Watch Galleria

18t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Sports Mall

3 Floor
Be Trend
Exotique Thai
Imaginia
Kids’ Planet
Power Mall
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3" Floor
Roller Dome 06-4647-1800

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICES

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Bags and Shoes Spa
0-2664-9992-3

B1 Floor
Carcare 0-2664-8899
Washery 0-2259-8288

G Floor

Tourist Lounge 0-2269-1000 #1726
Tourist Service Center

- Airluga 09-2287-7745

- Mail Boxes ETC. 0-2259-1548

- Samurai Wifi 09-6843-7873

- Superrich 0-2254-4444

4t Floor

Gourmet Market
The Living
Warp Zone
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RosDee menu  History

RosDee menu™ is a well-known Thai menu seasoning product under Ajinomoto Brand
in Thailand which has been launched since 2011 with only 5 flavors. Because of great feedback,
RosDee menu™ has continuously launched more flavors to fulfill consumers’ need. At present, it has
all together 14 flavors available in the market to cover variety of Thai menus such as stir-fry, curry,
and spicy salad.

With remarkably delicious taste like homemade cooking along with easy and convenient
usage, RosDee menu™ has become No. 1 best-selling menu seasoning brand in Thailand just
2 years after first launch. In honor of being No.1 selling brand in Thailand, RosDee menu™
is continuously doing product development to improve for the best quality to serve both domestic
and oversea markets.

Authentic Thai
Menu Seasoning

Just 3 Cooking Steps!




DIRECTORY

CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani
0-2021-2102

Judith Leiber 0-2003-6014
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016
Michael Kors 0-2003-6299
Pleats Please Issey Miyake /
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
A Bathing Ape 0-2003-6640
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2003-6477-80
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK Calvin Klein
0-2021-2112

Club 21 Collectibles
0-2021-2118

Club 21 Pop Up
0-2021-2199

Comme des Garcons Pocket
0-2021-2191

COS 0-2059-2872

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Stella McCartney 0-2021-2111
Tory Burch 0-2003-6422
Valentino 0-2003-6111

15t Floor

Adidas Originals
0-2003-6180

Another Man Story
Beams 0-2003-6067
CC-00 0-2003-6670
CPS Chaps 0-2003-6672
H&M 0-2003-6460
Hamberger Studio
Jaspal 0-2003-6674
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656
Pomelo 0-2003-6072
Superdry 09-1774-4707
Ted Baker 0-2003-6102
Urban Nomads 0-2003-6625
Zara 0-2003-6432

2nd Floor

Amaze 0-2003-6130
Charles & Keith 0-2003-6129

THE EMQUARTIER

Footwork 0-2003-6119
Fred Perry 0-2003-6117
Jelly Dreams 0-2003-6121
Lyn Around 0-2003-6115
Quinn 0-2003-6113
Stylenanda 0-2003-6475
Uniqlo 0-2003-6466
Vilebrequin 0-2003-6132

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

3" Floor

B&O 09-3137-8922
BaNANA 09-5364-6157
Big Camera Galleria
0-2003-6536

dtac Hall 1678

Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150
Sound City 0-2003-6147
Studio 7 0-2003-6160
True / True Coffee 0-2003-6156

FURNITURE & HOME DECOR

15t Floor
Zara Home 0-2003-6645

3" Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICES

3" Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7

Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526

SCB 0-2003-6680

The Wisdom Lounge 0-2003-6533

FINE DINING & RESTAURANTS

G Floor

Another Day Dessert

D’ARK 0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Jones the Grocer 0-2261-0382
Mozza by Cocotte
09-7004-0072

Pierre Hermé 0-2003-6444

M Floor

Café Leitz by Pacamara
0-2003-6068

1stFloor
Roast Café 09-4176-3870

2" Floor

Greyhound Café 0-2003-6660
KOI Thé 06-5524-1722
Vanilla Cafeteria 0-2003-6124

5% Floor

Escape Bangkok
0-2003-6000

6! Floor

Fu Cheer 0-2003-6301-2
Fuji 0-2003-6209-10
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kub Kao' Kub Pla 0-2003-6236
Lukkaithong 0-2003-6301-2
MK Live/MK Harvest
0-2043-7092

Mokuola Hawaii
0-2003-6202

Sava All Day Dining
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Emack & Bolio’s 0-2003-6250
Four Seasons 0-2003-6266
Gokfayuen 0-2003-6316
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248
Moévenpick Pop-up
09-4497-4063

Nara Thai Cuisine
0-2003-6258

Thong Smith 0-2003-6226
TSUJIRI 08-9205-2281

8t Floor

Audrey Café des Fleurs
0-2003-6244

Bulgogi Brothers
09-8246-0888

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255
Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

9th Floor

Bella Rocca 0-2003-6273
Flamenco Bangkok
0-2003-6006

Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275
You &l Premium Suki Buffet
0-2003-6399

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Creed

Diptyque 0-2003-6429
Fresh 0-2003-6430
M.A.C 0-2003-6426
Nars 0-2258-0441
Sephora 0-2003-6400
YSL Beauty 0-2003-6427
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1stFloor

Bath & Body Works
0-2003-6066

2" Floor
Aveda 0-2003-6491
Clé de Peau Beauté
0-2258-6011

IPSA 0-2258-1801
Kiehl’s 0-2003-6490

3 Floor
Boots 0-2003-6497

4™ Floor

Anastasia 0-2003-6296-7
Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188

Khongkwan Clinic
0-2003-6199

Moga Aveda 0-2003-6190
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’'so 0-2003-6171

The Lounge 0-2003-6172
The Next 0-2003-6100

LIFESTYLE & ENTERTAINMENT

1st Floor
BNK48 08-2589-0242

3 Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-6507

4™ Floor

Another Story 0-2003-6138
Bounce inc. 0-2014-2608
JTB 0-2344-4688

Quartier CineArt 0-2261-0199
Virgin Active Fitness Club

at EmQuartier 0-2770-9797

SERVICES

B Floor

Auto Spa 0-2003-6642

Bellugg Luggage Delivery Service
08-7336-6666

Clean & Co. 09-5506-6991

Fast Fix 08-6896-2372
L'Harlogerie 0-2003-6627

Leather Solute 0-2003-6622

Mail Boxes ETC. 0-2003-6623

G Floor

Tourist Lounge

M Floor

Club 21 Services 0-2021-2121

2" Floor
TrueSphere 0-2003-6293-4

3 Floor
AIS Serenade Club 0-2003-6163



X HOME
NEe N

“ﬁlj I

= upninA; Isdny isn)

MART




DIRECTORY

CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2129-4484
Bottega Veneta 0-2129-4392-4
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8
Givenchy 0-2610-9607-9
Gucci 0-2508-8988

Hermeés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449
Off-White 0-2129-4530-1
Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Bally & Aigner 0-2129-4612-3
Boss Hugo Boss 0-2610-9440
Coach 0-2129-4664

Crazy Step 0-2129-4407
Europa 0-2610-9710-2
Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Greyhound 0-2129-4358

H&M 0-2610-6738

Jaspal 0-2610-9386

Karl Lagerfeld pop up
09-7187-9175

Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
Minor Lifestyle 0-2610-9952-3
Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Sirivannavari 0-2129-4877
Swarovski Temp 08-0321-6033
Swatch 0-2129-4536
Trussardi 0-2610-9599

Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

3 Floor

Ferrari 0-2129-4508

4" Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

A. Lange & Séhne 0-2129-4991
Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Chopard 0-2610-9678

Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777
Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9679-80
PMT The Hour Glass 0-2129-4777

AV PARAGON

Premiera Exquisite Jewellery
0-2129-4677-8

Prima Gems 0-2129-4786-90
Rolex 0-2610-9828-30

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

S.T. Diamond 0-2610-9897-9
The Enamored D Watch Café by
Trocadero Group 0-2610-9523

1stFloor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Cubic Gems 08-0466-1656

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

Nara Jewelry 08-0999-8796

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2129-4656
Swarovski 0-2129-4396-7
Tang’s by ChualLee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359

Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
2nd Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Dyson 0-2129-4338

Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart 0-2129-4851-6
HYT 0-2610-8823

Linn 0-2610-9708

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Sony Style 0-2610-9664-6
Sound City 0-2610-9780-1
ZOOM CAMERA 0-2129-4765

3 Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 09-2249-3649

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 1242

4™ Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR

1stFloor

Zara Home 0-2610-9975

2nd Floor

Osim 0-2129-4526

3 Floor

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657

Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

Hickory Chair 0-2129-4577
Jaspal Home 0-2129-4505

Lotus Arts de Vivre 09-1775-4127
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955

Sealy, Ethan Allen, Tempur
0-2129-4362-3

St.Louis & Puiforcat 0-2129-4799
The Clound by Sansiri 1685

4" Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICES

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

18t Floor

Krungsri Exchange 0-2129-4672

P&P Jewelry (Exchange) 0-2129-4387-9
Thanachart Bank Currency Exchange
0-2129-4371-7

2nd Floor

Krungsri Smart 0-2160-2360

3 Floor

Kiatnakin Bank 0-2610-9201-3

SCB 0-2610-6740-3

SCB Investment Center
06-4936-0587

SCB Lounge 0-2777-7777

Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4 Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Savings Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5t Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Maserati 0-2610-9441-5
McLaren 0-2610-9922
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

EINE DINING & RESTAURANTS

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Chilli Thai Restaurant 0-2129-4761
Clinton Street Baking Company
0-2129-4861-2

Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Coffeeology

Crab & Claw 0-2610-9713-4

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
Honmono Grand Omakase
0-2610-9551

Khao Dessert Café 0-2129-4369
KOI Thé

Mandarin Oriental Shop
0-2610-9845-7

McCafé 0-2610-9280-4

McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7

112

Mugendai Steakhouse 0-2129-4555
Nara Thai Cuisine 0-2129-4863
Pang Cha 0-2129-4890

QQ Dessert 0-2129-4672

Scala Shark’s Fin 0-2129-4335-6
Signor Sassi 0-2610-9889-91
Taling Pling 0-2610-9368-9,
0-2129-4353-4

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

Tokyo Milk Cheese Factory
Townhouse 0-2129-4558-9
TSUJIRI

Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Wang Jia Sha 0-2129-4661-2
Whittard of Chelsea Tearoom
0-2610-7519

M Floor

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680

Nespresso Boutique 0-2610-9640
Paul 0-2129-4768-9

Starbucks 08-4438-7410

2nd Floor

Coffee World 0-2129-4757

3 Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Milkcow 0-2129-4762

Mr. Shake Beyond 09-0979-7699
Omotesando Koffee

Squeeze by Tipco 0-2129-4492
Starbucks Coffee 0-2610-9546-7
THE COFFEE CLUB 06-3198-9742

4™ Floor

Baan Ice Restaurant 0-2129-4807-9
Boon Tong Kee 0-2129-4997-8
CAMP 0-2610-8000

Candy Crepe

Chabuton 0-2129-4347

Cold Stone Creamery 0-2129-4894
Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8
Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong
0-2610-9520

Honmono Sushi 0-2610-9240
Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7

Nuer Koo 0-2610-9772-3

Oishi Grand 0-2610-9584-8

Pot Ministry 0-2129-4398

Saboten 0-2610-9496-7
Salt//Pepper 09-7017-9192
Sansab 0-2610-9525

Sushi Den 0-2610-9667-8

True Coffee 0-2610-9480

Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Rabb Coffee 06-4586-5941
Starbucks Coffee 0-2129-4629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1t Floor

All about you 09-1879-4712
Aveda 0-2610-9656

BsaB 08-4662-6692

Lampe Berger 09-5471-8171
Organika

Panpuri

Pralyn

Thaniya 09-8549-1979
THANN 08-6364-1261

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Gold Elements

KG Salon Inter (Ketvadi Gandini)
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1

Minerva Clinic 0-2610-9636

Moga International Salon
0-2610-9627-8

Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20
Romrawin Clinic 0-2610-9855-8
Siam Laser Clinic 0-2129-4687-90
Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

Bath & Bloom

Madame Heng

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Suvarn

TROPICANA

4 Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755
Fitness First Platinum
0-2610-6777

HARNN 0-2129-4326
Mt.Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICES &
ENTERTAINMENT

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky 08-5556-2468

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905, 06-4995-5944

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594
Eastbourne 0-2610-9593-5

Lego 0-2129-4344

Mangpong 0-2129-4454

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MOMOKO 09-4646-0364

4™ Floor

Bangkok Dance 0-2610-9428-30
Claywork 0-2129-4327

Code Genius 0-2129-4413

Helen Doron English 0-2219-4383-4
Inlingue 0-2610-9729-31

Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733

Yamaha Music School
0-2129-4500-3

4A Floor

Babies Genius 0-2610-9785-6
College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

KPN Chinese Academy 0-2129-4540-1
Modulo Language Center
0-2129-4997-8

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo

0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456
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FLAMENCO BANGKOK

Paint the sky with Latin flavors in the heart of Bangkok at The EmQuartier
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FLAMENCO BANGKOK, the latest modern
sky bar with a Latin twist, is now the newest
hangout spot in the heart of Bangkok. Decorated
with style influenced from Latin cultures around the
globe, the bar is filled with colors, new experiences
and exciting entertainment reflecting the motto,
“WITHOUT PASSION, LIFE ISNOTHING.” Top notch
food, drinks, and all-night Latin music will take you
back to the era of unbridled glamour. FLAMENCO
BANGKOK opens everyday from 18.00-24.00 hrs.
at 9" Floor, The Helix, The EmQuartier.

For reservation or more information please
contact 0-2003-6006 or follow the social media
platforms at FB : FLAMENCO BANGKOK
/1G : FLAMENCOBANGKOK
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How can you call it everyday life,
If nothing ever happens twice?

The new Macan sinisudui 4.9 auvin
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Porsche Centre Pattanakarn n.wecuuims Ins. 02-369-1111
Porsche Centre Bangkok n.5modsvaa Ins. 02-522-6655
Porsche City Showroom Siam Paragon su 2 Ins. 02-610-9911
Porsche Studio Bangkok (ICONSIAM) #u 1 Ins. 02-288-0911

Porsche Thailand

AAS Auto Service Co., Ltd,

36/9, 16-18 Vibhawadi-Rangsit Road,
Sanambin, Donmuang

Bangkok 10210

1dongosnoudksalvanAu Idansnangjthiinogoiumoms Rawsnquanvsniia:anldesy msuddossivda Porsche Service Excellence Award

PORSCHE




CARTIER.COM

JUSTE UN CLOU COLLECTION

EMPORIUM - 0 2664 8660 | SIAM PARAGON - 0 2610 9945 | ICON SIAM - 02 288 0777




