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We assemble every single watch twice.
Because perfection takes time.
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For us, perfection is a matter of principle. This is why, on principle, parts are cleaned and decorated by hand with finishing and polishing
we craft all timepieces with the same care and assemble each watch  techniques, followed by the final assembly procedure. This assures
twice. Thus, after the ZEITWERK has been assembled for the first long-term functional integrity and the immaculacy of all artisanal
time and precisely adjusted, it is taken apart again. The movement finishes. Even if this takes a little more time. www.alange-soehne.com
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PUBLISHER'S NOTE

technology holds the key towards
the success of the future of retail
while at the same time one must
not forget to evolve as well as
revolve. Thus, myself and team
are always in search of new ways
to utilize technology to better
serve our customers during their
time in our department stores. In
order to enable the development
of Retail 4.0, we are aligning
our efforts to better satisfy the
needs of our customers using
Customer Centric approach. With
Generation Y and Millennials who
lead digitized lives daily — their
lives focus on convenience and
speed of transactions including
all financial transactions via
applications. Digital technology
also helps to increase shopping
frequency and to expand
customer base. All in all, our
ways of working have been driven
by innovation and pioneering
spirit. Nonetheless, we have
not neglected human emotions
as social interactions between
people remain as important as
ever. We, as a department store,
have always placed high regard on
all of these factors with the am to
bring happiness and great visiting
experiences to our customers.
As such, we will continue to offer
a series of new initiatives with
appealing qualities with the hope
that our customers will be enticed
with our up and coming projects.

ACHARA UMPUJH
PUBLISHER

HOT 155U

With the rise of various digital technology, people’s ways of living are
tremendously affected. This change also affects traditional industries,
any businesses that are unable to adapt to the situation nor able to
resist its force will inevitably suffer doomed outcome. Nowadays,

A

L |

VOL.12
No.40
March 2019

luiTaqiiumaluladfadia
\etunaIvaneLszsnm a$1enns
wasunlasumiAasaindan
ATuatreednuludsnn wely
VANAEITUAHAFDgAFNINITH
AaANNagNuIU Teganaluui
Ususalaiviu uarlienaduniu
AaUAMMILAtUL A9 ta
dumneliiluipanslan daiunis
Wannngsnadanluga 4.0 (The
Future of Retail) mﬂﬁmﬁiﬂﬁ
41 “wnnalulat” AavialadAnylu
nafuindaugidivung Nfes
9 Evolution LAY Revolution
TwFane Au TeRduLazineu
yastussladnwmdaganisin
mﬂ‘lﬁu‘i@wwummmmmmﬂ
mmmmﬂiﬂmugﬂmm@m
1 uFnsluguenisAuaziag
ATTNAUA INTIZNNIWRN Retail
4.0 Aen1sWMUILNeRLAUEY
ANFBINTVRIgNAN TR BT
nalduuaAnLuy Customer
Centric Tnaaniznisaaviane
gnAnguAniulug Generation Y
LaTNgN Millennials ANAAYA
ladalndludinilszarfundeiau
WuANAZAINALNLAZ AN

madlunsduansldsesvieringsnssunisluiiuna naiadusine
Anvistaainangnlunsteltheesfiflng uazanunsnzenangs
il Favmniiaudundeiuindaudag innovation uaz
Pioneering Spirit wlatmaan wrnt1dlsinmuniaanansuniine 1es
wyweifidendAnyegidusin nsaldnuleyaaaiuluuseiniea
e faaaiiudeniianadrdnyiuanuduiusresyed s lugue
AugNIABIuANA ATy TeRsan i naen Tagsmdslinyinug
fanuga Alszaunisnda) wamdieu Asldimunlazanigsie
Tneaanunsnunessine Wnviulfundnial feedusnd tnaazls

duialulpsenisluai reassiely




FIREWORK
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EDITOR'S NOTE

HOT 155U

The greatest news for every Thai marking an auspicious beginning of 2019 is the official coronation of
His Majesty King Maha Vajiralongkorn Bodindradebayavarangkun, which is schedule for early May.
The first coronation in the Kingdom in seven decades, it is considered the most important event in the
modern history of Thailand and will adhere to ancient royal traditions. |, along with the executive board
and staff at The Emporium and The EmQuartier, am looking forward to join the national celebration
which will brmg great joy to the Thai people and the Kingdom.
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The Emporium and The EmQuartier are welcoming the approaching summer with an update
of the latest spring/summer 2019 trends directly from the fashion capitals from around the world.
It is time to visit your leading fashion lables including Burberry, Celine, Chanel, Christian Dior, Louis
Vuitton, Miu Miu, Prada, Valentino, MCM, Stella McCartney, and many more located at our shopping
complex. Escape the Bangkok heat and come shop, dine, and simply have a good time with us.
Lots of fun summer activities and sales promotion to enhance your shopping experience await you.

Till our next issuel! . . .
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EDITOR'S NOTE

HOT 155U

That time of year has arrived again for us to welcome the bright rays of
summer. The sunshine and warm wind no doubt stimulate positive energy
for the body and the mind and inspire great creativity in us. With extended
holidays ahead, this is the best time to plan long-awaited trips — the one
that open up new experiences and
provide happiness for yourself and
the family. Expose yourself to the
bright and colorful atmosphere
of summertime including latest
fashionable items, shopping spree,
or tasting of delicious seasonal
menu — all will be well worth it.

For this summer, Siam Paragon
features latest and most up to
date fashion trends from major
brands throughout the months.
The greatest honor is bestowed
upon us from Princess Sirivannavari <
as Her Royal Highness unveils her
SIRIVANNAVARI spring/summer .-
2019 collection at SIRIVANNAVARI
store onthe 1%floor. SIRIVANNAVAR |
brand specializes in womenswear, M
menswear, leather goods, accessories
and jewelries. Moreover, the much-
anticipated “Bangkok International
Fashion Week 2019” (BIFW 2019)
along with “Siam Paragon Shades
of Style 2019, displaying an array of
trendy sunglasses, await. Please join
us in celebrating Songkran festival to
mark the start to a prosperous Thai
New Year and to follow the country’s
long-established tradition. Enjoy
numerous menus specially selected
from the restaurants and dessert
parlors within Siam Paragon that
have for many years enticed both
Thais and foreigners alike.

Lastly, Be Amazed with spectacular happenings all
around Siam Paragon throughout the summer. As always,
it is in our heart to impress and instill precious memory in
our beloved customers.

With great pleasure,

MAYUREE CHAIPROMPRASITH
EDITOR
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Comtort is Beauty
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THE 52\° DIPLOMATIC
RED CROSS BAZAAR

Her Royal Highness Princess Maha Chakri Sirindhorn,
executive vice president of the Thai Red Cross Society, presided
over the opening ceremony of “52" Diplomatic Red Cross
Bazaar”. This fundraising event was organized by the Thai
Red Cross Society in conjunction with the Diplomatic Group
for Spouses of Ambassadors in Thailand and diplomatic
missions. Her Royal Highness participated in the raffles, visited
different booths with deep interest and was in conversation
with the ambassadors and their wives.
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SIRIVANNAVARI AND S’THOMME
SPRING/SUMMER 2019 COLLECTION

H.R.H. Princess Sirivannavari Nariratana has designed a .
Spring/Summer 2019 collection, titled “Abode of Metamorphosis”,
under “SIRIVANNAVARI” brand. This fashion house is known
for feminine silhouette clothing, exquisite embroidery, and
unique graphic print. Fifty-nine out of the sixty-seven looks
are womenswear while the rest is menswear. This season
showcases artisanal-level embroidery using haute materials
including feathers, crystals, pearls as well as African’s
stitching and beading. The collection has not failed to feature
H.R.H. Princess Sirivannavari Nariratana’s designed graphic
print, synonymous with the brand.

For menswear, under the name S’Homme, exudes elegant
masculinity of Naravanna world. The show also features
exquisitely-designed accessories that pays homage to the theme
of this unforgettable collection.
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LOUIS VUITTON MENSWEAR SPRING/
SUMMER 2019 EXCLUSIVE PARTY

Louis Vuitton Thailand and Siam Paragon held an exclusive
party, “Louis Vuitton Men Spring/Summer 2019”. The collection
was inspired by the magical world of The Wizard of Oz filled
with rainbows, yellow paths, poppy fields, and an emerald green
forest. This special collection was designed by Virgil Abloh,
the latest artistic director of the house’s menswear.
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0&B “BLOOMING POSTAL”

O&B Flagship Store, 1t Floor, The Emporium

0&B, Thailand’s famed cordwainer, held a grand opening
party of its first flagship store. Under the concept of “Blooming
Postal”, the atmosphere was surrounded by an abundance
of delicate flowers. The latest collection, Ploychava x O&B —
a collaboration with Ploy Chavaporn Laohapongchana was
exclusively shown.

Toueudl LLmurﬁTﬁmLﬁﬁﬂﬁ\iﬁrymﬁiwﬁ emaunsuslamie
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CARTIER PRECIOUS GARAGE

Cartier reinforces the independent spirits of its utilitarian-
inspired accessories of nails and knots, Juste un Clou and Ecrou
de Cartier respectively, through its When The Ordinary Becomes
Precious collection. The prestigious jeweler stunned Bangkok
with its first cutting-age art installation along with the showing
of its valuable accessory collection at Hall of Fame, M Floor,
Siam Paragon.

PATIESRaNENAFRty I WBAsTIEIABALAATLATL JusteunClou

wazuam Ecrou de Cartier nalfuua@n When The Ordipary
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EXTRAVAGANCE

Santos de Cartier was born in 1904 from the idea
/ of famous pilot Alberto Santos-Dumont. While in the air,
he found looking at his pocket watch an inconvenience.
Louis Cartier’s response to such a request was by creating

a timepiece known for its dynamic and comfort to be worn
= ol on the wrist. Since then Santos de Cartier has undeniably

- - become one of Cartier’s most iconic watches.

This year marks the return of the new Santos de Cartier,
which still pays homage to the original style, but has been
updated to focus on comfort and proportions. There is
the elegant signature square case with 8 exposed screws,
yet it sports a slimmer, more streamlined design.
Featuring an in-house movement — Calibre 1847
MC, the new Santos de Cartier is more resistant to
powerful magnetic fields as well as other external

variables including humidity, pressure, and
impact for utmost accuracy and precision.
Another highlight is the Cartier QuickSwitch
System, which comes hand in hand with the
SmartlLink self-fitting technology. This tool-less
strap changing approach allows wearers to slide
the bracelet out with little effort, while the latter creates
a perfect fit on the wrist of its bold and fearless owners.
A true icon, the new Santos de Cartier represents
a new chapter in a classic tale.

A HOMAGE TO
THE HISTORICAL MODEL

Retelling the Classic Tale of the World of Santos de Cartier
Funuianeaanadnlulanuiaizeuinai1es Santos de Cartier
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Cartier MF The Emporium, MF Siam Paragon
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EXTRAVAGANCE

= TERNITY LUXURY

A remarkable combination between purity of great design and intricate setting of precious gems
on luxury timepieces — turning them into long-lasting heirlooms.
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CARTIER

MINI BAIGNOIRE PANTHER SPOTS
The craft of luxury watch making and
artistic creativity are used to design this
beautifl timepiece. 18K white gold
case and band are set with 2.47 carat
brilliant=cut diamonds, made by the
brand’s jeweler, spotted with jet black
enamel that requires exquisite workmanship
to crea h delicate piece. Many
details b ansf@rmed this piece into
obj 3
L | NI
NUUMBEN1 92 tinAag
LAZANLUTNNAIATNY
eiMsLsesinnaiags 1
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Cartier MF The Emporium,
MF Siam Paragon




CHOPARD

HAPPY DIAMONDS

This piece of time exemplifies
artisanal work and a mastery

of skills. The model features

40 pieces of rainbow color
baguette sapphires surrounding
the case with an inset of another
7 moving sapphires. The mother
of pearl dial looks perfect with
pink satin straps.
Faunafichemeanudailias
HileathasiuTinesuillsei
wrllsnsamasndansausiniFen
AU 40 1A ImﬂLiﬂ\‘iLﬂu@‘i\i\‘iﬂ\‘ﬂN
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Chopard Boutique
MF Siam Paragon

RICHARD MILLE

RM 037 LADIES’ AUTOMATIC
The latest version features blue
ceramic case and pink rubber
straps. Automatic movement,
CRMAT1, is used. The brand’s
unigue design is enhanced with
18K rose gold and diamonds.
This horological gem redefines
women’s luxury watches.
weFiuluaitinnanqause
mLi@ummmﬁwLmvmmwmuw
flawilenles Ltmmmn@iﬂ@mium
CRMA1 Lme}numLﬂumnmwmmm
wiinmsenailliduma @Eunou
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waztlazivmasndana Wil
Nanenu

PMT The Hour Glass
GF The Helix Quartier,
MF Siam Paragon
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CARTIER

PANTHERE DE CARTIER
WATCH

The remarkable design of Panthere
de Cartier makes this model a
timeless icon. The square shape
face, the flexible links of the bracelet,
and Roman numerals are the
signature features. The watch is set
with diamonds totaling 7.8 carats
exhibiting delicacy and desire

of any women.
@mLmummuﬂmm@mmwﬂ@ﬂ@mm
e ASiies ﬂﬂmmiﬂﬁuﬂu‘immmmulﬂu
iﬂﬂﬂmmwmmﬂm TasaussniGen
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Cartier MF The Emporium,
MF Siam Paragon

VACHERON CONSTANTIN
TRADITIONNELLE QUARTZ

A long-established brand that

makes haute horology pieces.

An outstanding and elegant

watch for women — with 18K

white gold case, 30mm dial which

is surrounded with 92 diamonds
featuring an alligator strap. The
perfect answer for a lady who

favors classic items.
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JAEGER-LECOULTRE
RENDEZ-VOUS TOURBILLON

A magnificent example of exquisite
workmanship. With a mother-of-pear!
dial, the Rendez-Vous Tourbillon in
rose gold case is set with 2.52 carats
diamonds and uses the brand’s

own mechanism — the Tourbillon
movement.
rAaULANNIANRlaLaTAN
Uszilnvastnafinuazd e
aunnfuFauna Nl faGeu
farfinad wihilavianniaenvessn
szAumesunnie 2.52 N¥5m ey
anszALNsUeNeaTUNalng e
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Jaeger-LeCoultre MF Siam Paragon

HUBLOT

BIG BANG SANG BLEU

KING GOLD PAVE

A staterment piece embodying
sophistication and elegance with

a 39mm satin-finished and polished
King Gold case. The watch is
embellished with 276 sparkling
diamonds. A renowned artist,
Maxime Buchi, designed the
hexagon figure on the dial, breathing
new life into Sang Bleu.
HenuludreArdnadnanumgus
atihaufiassdaafEauddnadingu
UM 39 W, UeALIWTsEUNNg 3
Aaszluatalsiinga 276 W Bnvia
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PMT The Hour Glass
GF The Helix Quartier,
MF Siam Paragon
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LUMINOR
PANERA|

30

i

PANERAI

LUMINOR DUE

The original Luminor 1950 inspires
this slim and sporty version.

With red gold case, known as
5Npt — unique to Panerai —in a
42mm dial. The back is made
from crystal sapphire that shows
the precision movement of the
P.1000/10 caliber clearly.
ANuNLUAALA Luminor 1950 gns
rlniifhininadedmizauing
FlFeeslnamizeFaniudn SNpt
dafhuianfimandyisreauyss
10 42 3. shudaflunszanasasia
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Pendulum MF Siam Paragon

GIRARD-PERREGAUX
LAUREATO

Another exemplary creation by
this high-end watchmaker.

Both case and straps are made
of gentle-hued 18K pink gold,
decorated with 56 diamonds
totally 0.82 carat. The dial is in
an exclusive Royal Blue color

in Clous de Paris pattern. Only
100 pieces have been made.
ANUNAUANERARU AN T2
lawumiidszTRmansenaunu
FhFauLazaeAINRIiinas
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PMT The Hour Glass
GF The Helix Quartier,
MF Siam Paragon



FRANCK MULLER
VANGUARD™ 7 DAYS POWER
RESERVE SKELETON

Staying true to the characteristics of
luxury sports watch — with a stainless-
steel case, a skeletonized dial with a
refined geometry of hand-chamfered
bridges — resulting in an inimitable
sturdy and sporty model.
fhemansuinfLuunalnaLlasn
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MB&F

HOROLOGICAL MACHINE 8
MOONMACHINE 2 BLACK
TITANIUM

A collaboration between MB&F

and Finnish watchmaker, Stepan
Sarpaneva, results in an innovative
looking watch with a jump hour
complication which also displays

a moon phase. The design is based
on the well-recognized HM8 platform.
Only 12 pieces are made.
mseanuuunalndusdudeuminnu
SanfugiTeamnylunstsshingniing
TLAUAREN Stepan Sarpaneva
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PMT The Hour Glass

GF The Helix Quartier,

MF Siam Paragon
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JAEGER-LECOULTRE
DUOMETRE
SPHEROTOURBILLON

One of the original haute horlogerie
manufacturers, Jaeger-LeCoultre
introduces a new pink gold timepiece.
With a tourbillon movement and
manual-winding with caliber 382

that exhibit extraordinary skills of fine
watchmaking.
vuAugniailugiuinulunis
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Jaeger-LeCoultre MF Siam Paragon

ULYSSE NARDIN

MARINE GRAND DECK
TOURBILLON

As a pioneer in manufacturing
marine chronometers which were

in service with a number of navies
and shipping companies in the

19" century. This legacy continues
with a new interpretation as seen

in a white gold case, finely crafted
wood dial depicting a ship’s deck
with Tourbillon movement, and a jump
hour complication. Only 18 pieces
have been made globally.
Tuguzgynidnnisudauiiniie
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Rubis impeérial
(7iuFans/5ea)
YTD “VUANININIIA”

“TREASURE OF RUBIES”
THE DIVINE CREATION OF RUBIES
OF HIGHEST QUALITY

It is a universally acknowledged
truth that diamonds are the world’s most
valuable gemstones, yet rubies are equally
held in high regard for their distinctive hue
and rarity. That is why, since 19086, Van Cleef
& Arpels have inexhaustibly sourced these
precious gemstones from famous mines
around the world and, subsequently, have acquired in total more than
3,000 karats of untreated rubies of remarkable color. From this, an exclusive
collection appropriately titled “Treasure of Rubies” was born. It comprises
of more than 60 unique pieces of jewelry celebrated for their unparalleled
craftsmanship, technical prowess and innovation.

The story of the magnificent ruby creations by Van Cleef & Arpels
began in 1937 when Princess Faiza of Egypt commissioned the double
“Clip Pivoine”, two peony flowers, featuring the “Serti Mysterieux”, or
“Mystery Setting” technique for which Van Cleef & Arpels is famous. The
petals themselves are set with 706 square-cut Burmese rubies joined with
diamond leaves. Maria Callas, a renowned and influential soprano singer
of the 20" century, was the proud owner of a mesmerizing “Five Leaves”
clip, set with diamonds and six Burmese oval rubies weighing a total of
15.77 carats. “Duchesse Necklace” created by Van Cleef & Arpels in 1936
for the Duchess of Windsor was another noted piece. It featured rows of
rubies and diamonds intertwined ending in a spectacular cascade of rubies.

Every piece in “Treasure of Rubies” collection is truly a work of art
incorporating the highest level of savoir faire, meticulous process and
inventiveness. Each stone is different, and each is treated differently.
Our designers are trained to highlight the uniqueness of each ruby — the

unusTaALin 18.12 nesm
I89ATREAR Jardin de rubis

“4n3939RTINNINT” NQAAMMHLUNTILTN

nmaeliagn, anad uaztier erfitladideil 1975
@7mmmnﬁumnmfmﬁz?yii/m Van Cleef & Arpels

shape, the outline, and the color resulting in such
fine masterpieces including Rubis Impérial Necklace,
which can be reassembled into 3 styles, Elixir de Rubis
Necklace, which can be disassembled into 8 smaller
pieces of jewelry, Kolam Between the Fingers Ring,
Berunda Bracelet, and Unisson Earrings, which, despite its
symmetric design, plays with color-reflecting iridescence of
different shades of gemstones on each side. A distinctive
blend of poetry and refinement, Van Cleef & Arpels have
successfully created a timeless work of art of unparalleled
beauty through the use of these precious gems.

Peony clip
(Gunannaniveis)
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Duo de diamants earrings (918 198 1AENaI5H) YTasNYEINTT
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EXTRAVAGANCE

S.T. Diamond*

Van Cleef & Arpels*

Or THE OCEAN

When the allure of sea creatures seep into the making
of precious gems. There arises jewel greats made from sparkling
diamonds and colorful stones.
mfnua‘qngnmﬁmwmgnmauﬁumG‘m%’aa
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Van Cleef & Arpels*

Van Cleef & Arpels*

Van Cleef & Arpels*



Trez Jewelry*

Sirinapa Diamond* N

Bvlgari*

Prima Gems*

Prima Gems*

CLORAL
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Tang’s by ChualLee*

Nature’s wonders of fauna and flora weeps its magic in the work
of these ornamental jewelry.
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Prima Gems*

s, Cartier*
Bvlgari*
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Tang’s

ur}
by ChualLee*

p. 3

Available at: The Emporium, Siam Paragon
Blue River GF The Emporium, MF Siam Paragon Bvlgari, Cartier, Prima Gems MF The Emporium, MF Siam Paragon Der Mond, Sirinapa Diamond
Tang’s by Chualee, Trez Jewelry 1F Siam Paragon Gems Pavilion MF The Emporium, 1F Siam Paragon Jasmin MF The Emporium
Mikimoto, S.T. Diamond MF Siam Paragon Tiffany & Co., Van Cleef & Arpels GF The Emporium
*For more information contact shop
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A MANUAL TO THE ULTIMATE
SUMMER LIVING

ANBLNANS ITTIRBENAYN AU UTNINASY

Summer has arrived. Some people still hesitate whether to go and have fun outdoors

and ignore the air pollution, or completely avoid the scorching sun and find something to do indoors.

Nonetheless, both can easily be achieved — just follow our recommendations below.
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HOT TRENDS
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The Mask People

The hazardous dust of PM2.5 readings left us no choice but to don
a flimsy mask as a protective attempt against it. It's no fun having to
wear one that makes you look like a seriously-ill patient. A great idea
is to find a worthy mask that allows you to keep your cool. Off-White is
the answer — its mask is a perfect complement to any athleisure look.
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Fantastic Folk

Tribal and folks inspired collections
and accessories including basketry, hemp
bags, and woven fabrics have made a
major comeback. Those who are into
environmental-friendly handmade clothing,
it is time to mix and match your prized
possessions to beautify its value. Come
and save the world with Loewe, Chloé, and
Salvatore Ferragamo.

I "3y 5 L The Prints Charming
: Prints continue
to rule and florals
continue to flourish.
Whoever thinks
that wearingfloral
patterns means
Songkran or The
Toys need to rethink
again. You will find many
eye-catching spring floral ¢
\'. outfits that suits your =
taste. Leading brands ﬁ
which have churched out
colorful collections include
Chanel, Gucci, Tory Burch
to Dolce & Gabbana.
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Snelanil Loewe, Chloé Wag Salvatore
Ferragamo

Swim Fan

Swimwear is on the list of
summer’s hot items. Choose
between one or two-piece that
best fit your body shape and
to your preference. The bright
vibrant colorblock style is the
pick of the season.
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HOT ACTION

NANSTNAYN ] NAIADIYN

Sun, Sand and Sea

Who doesn’t love the sea? It's summer’s top destination. However, do something different this year and
stop lying around the pool. Instead, learn how to dive or surf, take a dip in the sea, touch the sand, and hit
the waves. Eye candy can be found along the seashore that comes in the form of hot young things and their
six-packs. Ultimately, find a swimsuit that you look and feel great in.
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Water Festival

This may not be the usual answer for any sea lover but
throwing water as part of the Songkran festival is definitely
an exception. With this year’s longer than usual holiday, have
you made plans of where to go and what to wear? During
the day, we suggest putting on luxury brands’ see-through
plastic pieces that are waterproof. For the night owls, neon
color can still be worn.
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Shade of Retro

Sunglass is the one and only accessory to have this summer.
The focus is on those retro 70s style shades where size matters — the
bigger the better. Another seasonal favorite is the rocker style. Check
them out at Prada, Celine, and Gucci.
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Sport Mania

The hotter the weather, the more you need to stay healthy. Working out is
still top priority, especially exercising outside, despite the annoying pollution.
Up the game by finding cool, sporty outfits to wear that lifts the lives on
badminton courts to yoga class. The seasonal must is a hooded jacket to be
layered on top. Another is a trendy jogger that shows a perfect fit and comes
in vivid eye-catching colors.
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HOT PIECES &
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Apart from cool shades and workout-wear for ultimate fun in the sun, other must-

. . S Find a long robe or caftan
have items for summertime living include:

to be thrown on top of your
swimming costume. With
cocktail in one hand, this
is the pool-side look that
trendsetters go for.
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-
Mineral water facial
. AN -
spray to rejuvenate the ayian -
. . - AN
skin while on the go. evian:
Head to your preferred " évian
A small portable speaker cosmetic counter and
that travels everywhere, to ask for one. o il J

a picnic or chiling out by the
beach, is an alternative pick.
You never know when music
beckons.
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Gorgeous lingerie should be worn next to the skin. Definitely
an unwelcome situation to wear cool outer clothing with old-fashioned
underwear. Time to look for new intimates in pastel color.
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As for shoes and bags to buy this summer, all trends point towards
natural-fibers or screen print fabric/cloth bags — which pair perfectly
well with flats or ballet pumps.
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Overall Prada










Stylist Pannatorn Boonmahitthisud
Photographer Lik Sriprasert
Model Kimberley Anne Woltemas
Make Up Tasanapong Sawatdipong
Hair Santipong Kwanseng
Assistant Stylist Ekabutr Sriwongudomsin
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With a decade as one of leading Thai actresses, Kimberley Anne Tiamsiri shows us that she can be at the top of her game again and again
when she reveals her funny side that puts any comedians to shame,
her girl-next-door seductiveness that is as sexy as any femme fatale and can be hotter than the summer sun.
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An Aries Girl: “My star signis Aries so according to astrology, I'm impatient.
But since I'm in the entertainment business, | have taught myself to be
mindful. I’'m a lot calmer now and so | have become a patient Aries. My
fortune teller told me that my career will be great this year. So far, this is
true from positive feedback from my latest TV series, Thong Ek Mor Ya Ta
Chalong. Everyone has been calling me Mae Chabaa where ever | go. With
my 10 years in acting, this year resets my career. No one has ever thought
that | can be that hilarious. Truthfully, that is no acting, | am naturally funny.”

Summer Escape: “| love going to the beach in Thailand, mainly because
it's close and | can just pack up and go. Phuket sea is the most appealing.
With so many islands, | can choose between blue or green sea, boating,
diving or seeking delicious food to eat. This year is a special summer for me.
I’m planning to go to Japan to see the sakura. It is my first time. Anyway,
the weather is unpredictable, I'm not sure if they will bloom.”

Stay Hydrated: “Being on filming locations during the heat of the summer
is dreadful. | need to be fully equipped — | take fans, refreshing towels, wet
tissues and even ice to chew. In this heat, ice replaces sweets.”

Bikini Body: “| started exercising to be healthy. The firm body is an added
bonus. | don’t do vigorous workouts, around an hour a day at least. In
the beginning, | focused on my abs but now | go for a full body workout.
During the summer, | don’t do much as | often go on holiday. | think that
the purpose of any vacation is to rest so | take time off, eat everything that
| love without thinking about my shape.”

Swimwear Favourite: “Every time | go on holiday, | tend to buy a new bikini
but I’'m not exactly collecting them. I've stopped counting how many | own
though. | only wear two-pieces with athletic-looking bottom. The high cut
one-piece style that is currently popular is not for me. | have quite a defined
hip and wearing one-piece will accentuate that part. I'm not as confident
as the Kardashian girls. Bikinis are the thing for me.”

Hot Boys and Girls: “Not only Chris Hemsworth and Chris Evans are
handsome, they have great bodies just like Thor. They look strong and
should be able to take care of me. | like a lot of girls too but Gigi Hadid
stands out. From a certain angle, she looks childishly innocent but her body
is very sexy. She is smart too with a great attitude. A new generation of girls
should be like this —a well-rounded beauty.”
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INSPIRATION

CHANGING THE CREATNVE GAME

Stunning, fabulous, and dynamic, the spring/summer 2019 runway shows from our favorite designer brands embrace the spirit
of the new season with a thrilling innovative twist.
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DOWN TO EARTH
Summer often means a promise

1 of bold colors, yet for spring/
summer 2019 a classic neutral
shade, namely beige, also takes
a center stage. Burberry under
the helm of the new designer
Riccardo Tisci showcases its
elegant trench in beige on its

| runway. MaxMara stays true to its
roots with the use of the classic
palette which, for the new season,
there is only option — a total look!
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Louis Vuitton

MESH IT UP!

~ Lightweight and chic, mesh is

a go-to fabric for the summer and

is another highlight straight from
fashion week. Salvatore Ferragamo
mesh dress looks extra glamorous
with beading details, while a mesh

| top by Saint Laurent featuring

an exquisite crystal embellishment
shines brighter than a diamond.
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Salvatore Ferragamo

FINE FEATHER i
A symbol of the ultimate luxury, £
ostrich feather in an array of
colors rules the summer
catwalks. Celine sends a
classic, yet modern LBD with
feather-trim sleeves down the
runway. At Loewe, the use of
this fine material in highly
contrasting shades is at once
bold and mesmerizing.
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Prabal Gurung

Balenciaga

FRUITY SUITING

Put your classic suits back in the
wardrobe and invest in something
more... colorful. This season, we
see a parade of women'’s classic
suiting style in striking palettes from
Boss’s elegant power suit layered
over a sheer top in Goldenrod to
Jacquemus’s Fuchsia suit jacket.
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MIX PRINTED
Prints are in full bloom this season
with each fashion house delivering
an innovative and unique mix of

Burberry creates its one-of-a-kind
pattern with a mix of a digital print
and polka dots. Louis Vuitton and
Michael Kors redefine the trend
‘total look’ with a pretty two-tone
floral print.
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Louis Vuitton  ©7

floral, graphic, and abstract patterns.
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Michael Kors

Jacquemus

HIPPIE CHICKS

The vintage vibe of the 60s and
flower children enjoy a comeback
this season with 60s-inspried prints
and leather patchwork. Major

fashion houses like Longchamp ’

and Alexander Wang embrace the
trend yet adding a modern twist with |
leopard-print cape dress with fringes
from the former, and a super cool
rocker-chic look from the latter.
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THE NEW SHORTS
Shorts have always been a go-to
for the summer, yet this season
| we see something new and
unexpected — ‘the cycling shorts’.
Skin-tight and not too short, they can
be worn alone for that ‘athleisure’ look
or layered underneath a skirt. Chanel
even showcases the trend with

a matching top.
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CRAFT WORKS
Clothes are a blank canvas where
designers paint their dreams on.
Some dreams are exquisite and
out of this world with traces of
couture savoir-fair and excellent
craftsmanship. Take a look at Prada’s
intricate 3D floral embellishments, and
Tory Burch's colorful woven sweater.
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STATEMENT BOW
Everyone’s favorite detail that
screams ‘fun’ is back this
season. Chic and never boring,
the statement bow appears on
everything from Dries Van Noten’s
minimal white t-shirt featuring

a drape in a shape of bow,

to the opening look at Celine —

an oversized bow dress that
makes everyone fall in love with.
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g > 7 HAT MATTERS

- &;i“' ' A versatile accessory, hats are

e W something you can always rely
' on whether you want to add
something to or compliment
your clothing. A wide variety of hat
styles are seen on this season’s
catwalks from beachy straw hats
at Chanel and Tory Burch to
a hoodie-inspired hat at MaxMara
and an over-the-top feather-trim
chiffon hat at Valen'tino.
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MaxMara

Valentino

Chanel,

Kate Spade

SUMMER BAGS

The one item your summer look
will never be complete without —
~ yes, we're talking about summer
bags. To go with the spirit of

the season, choose one that is
creative, colorful, and fun. Chanel
and Tory Burch both offer chic
straw bags that are just perfect for
your beachy getaway, but if you're
looking for something unexpected,
Loewe has the answer for you.
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DESIRE

Furla @Shoes & Bags Salon*

.‘.".- — B engmi—y -

Omega

De Ville Tresor
125" Anniversary
Edition*

Le Specs

l Loewe*
@Accessories Bazaar* -

Rebecca Minkoff
@EXxclusive*

Dolce & Gabbana* L£Kloset*‘$

o N

Hermeés*

Chanel*

"UTTI
RULTY .-

@Beauty Hall*

Embrace the high spirit of the summer with
these vibrant palettes.
AdumihFeunulindusnanlaléaisung
WnAudumefinndeasunifion

Balenciaga*

Calvin Klein
@Beauty Hall*

NY™ Candy Slick

Mulberry*

Salvatore Ferragamo* Dolce & Gabbana*

\'e Coccinelle

@Shoes & Bags Salon*

Available at: The Emporium, The EmQuartier, Siam Paragon
Accessories Bazaar MF Paragon Department Store Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium,
MF Paragon Department Store Bottega Veneta, Fendi, Omega GF The Emporium, MF Siam Paragon Chanel, Prada MF The Helix Quartier,
MF Siam Paragon DVF GF The Glass Quartier, 1F Siam Paragon Exclusive MF Paragon Department Store Gucci, Loewe, Salvatore Ferragamo
MF The Emporium, MF Siam Paragon Hermes, Mulberry MF Siam Paragon Kloset 1F The Emporium, 1F Paragon Department Store
Shoes & Bags Salon 1F The Emporium, MF Paragon Department Store
*For more information contact shop
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Gucci*
Miu Miu*

Furla
@Shoes & Bags
Salon*

” 1' ~ Kate Spade*

Chanel*

Max&Co.* Dolce & Gabbana*, :

L e o N

Bow detailing will add the right amount of
chicness and femininity to just about anything. Miu Miu*

Gucci*
Tudnlulunsweantaniudiunil
A v +| v % = F
ADILADNN mmh TANNN L?EIHVL”GVJ']
Miss Dior AN itaglivnelidannlanil
@Beauty Hall*
ol O £)
TN i £ e Kate Spade*
| ;
| £L Jo Malone London

| — | @Beauty Hall*

e Swarovski* *
L [ — 4

Y -
1 \-&&-_{J:r r. j“ Y N
B Y :
Roger Viver* ‘“‘M—-—-—:_.‘y-g? _ ,;fe e l
7 KA ' Jimmy Choo*
> L Swarovski*
a5--.,,.- J i
Roger Viver* 7" @l\ Prada*
@il .‘.%“.f‘-:.’ditt‘-\?i} (Necklace)

-

Dolce & Gabbana* §

Available at: The Emporium, The EmQuartier, Siam Paragon
Beauty Hall MF The Emporium, MF Paragon Department Store Chanel, Jimmy Choo, Miu Miu, Prada MF The Helix Quartier, MF Siam Paragon
Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Gueci MF The Emporium, MF Siam Paragon Kate Spade GF The Glass Quartier,
MF Paragon Department Store Max&Co. GF The Emporium, 1F Paragon Department Store Roger Vivier GF The Emporium Shoes & Bags Salon
1F The Emporium, MF Paragon Department Store Swarovski 1F The Emporium, 1F Siam Paragon, MF Paragon Department Store
*For more information contact shop
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DESIRE

Bvlgari
@Beauty Hall*

Hermes*

-

= e —

@Ladies’
Boutique*

Proenza Schouler*
[ '#' -

Balenciaga*

Valentino*

Hermes*

\— MIXER PRINT_

A mix of eye-catching patterns in an array of colors is just perfect
i\ }9)"“ foirz your bold summer look. o
- AVAALYNUAENINAIINUNIE NANAAU
AusngnsnAgnAdT it qraziu 41 Fhaneau ynanusn

Salvatore
Ferragamo*

o

Available at: The Emporium, The EmQuartier, Siam Paragon
Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium, MF Paragon Department Store
DVF GF The Glass Quartier, 1F Siam Paragon Fendi GF The Emporium, MF Siam Paragon Gucci, Salvatore Ferragamo MF The Emporium, MF Siam Paragon
Hermeés MF Siam Paragon Ladies’ Boutique GF The Emporium Proenza Schouler MF The Glass Quartier Tumi 1F Siam Paragon
Valentino MF The Helix Quartier, MF Siam Paragon

*For more information contact shop
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Mulberry* \ @

Bobbi Brown @Beauty Hall*

i
. . m i ; —
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MaxMara*

:

Hermeés*

Salvatore
Ferragamo*

Self-Portrait*

Cartier*

The Body Shop
@Beauty Hall*

Loewe*

B

Chloé* i
i\ )
Classic yet never boring, beige is that one color that stands the taste of time, % . “$ _ Chanel®
seasons and trends. _ P & -@“\%
e = @ aay 2 o o 2 Sl " Ty 2
wifasdiua Wudsssuaanldenanasdiu axiieusnnuaesganuld -_ P
Chloé* c S s =

3| a dl ] ] o Y .
WuanusruFaunldessuausndusinAum S

Available at: The Emporium, The EmQuartier, Siam Paragon
Beauty Hall MF The Emporium, MF Paragon Department Store Cartier, Gucci, Loewe, Salvatore Ferragamo MF The Emporium, MF Siam Paragon
Celine MF The Helix Quartier Chanel MF The Helix Quartier, MF Siam Paragon Chloé MF The Emporium Fendi GF The Emporium,
MF Siam Paragon Hermeés, Mikimoto, Mulberry MF Siam Paragon Kate Spade GF The Glass Quartier, MF Paragon Department Store
MaxMara, Self-Portrait GF The Emporium Swarovski 1F The Emporium, 1F Siam Paragon, MF Paragon Department Store

*For more information contact shop
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BUSINESS MODEL

After the passing of Coco Chanel in 1971, Karl was recruited
to revamp the house in 1983. He studied aspects of her life and
encompassed them into the designs. This included Boy bag, in memory
of Boy Capel -Coco’s lover; Chanel No.5 perfume that paid tribute to her
lucky number; interlocked CC logo representing the monogram of her
nickname and last name. Coco’s compelling life story had been turned
into one of the most successful business models. In 2017, the house of
Chanel announced its annual earnings at a staggering amount of 300
billion dollars.

43 Coco Chanel @edanluil 1971 Arfadinanguanidenluiluil 1983
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the world go far beyond such a staggering monetary amount.
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CRAFT IS KEY

Every December, Chanel would unveil its Métiers d’Art show to
celebrate the extraordinary skills of Chanel ateliers. Over the years, this
fashion house under Karl’s guidance, had taken over many maisons as
an act to preserve and honor these arts and their artisans. The names
included Lesage - couture embroiderer, Lemarié - feather and flower
embroiderer, Desrues — buttons maker and Barrie Knitwear — Scottish
cashmere specialist. This German maestro also elevated fur at Fendi
with the launch of Haute Fourre in 2015. It was the world’s first ever fur
collection with one single sable coat to cost one million dollar.

fuaransewnianuadnled Métiers d'Art Lﬁ@mmﬁmuﬂﬁﬂ%um
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Mr. Karl Lagerfeld had left behind a personal asset of 6 billion baht to his
beneficiaries, including his beloved cat named Choupette. However, the true
legacy this revered fashion designer of 20" and 21t century had left to

m‘wﬂ'auuam 6, 000 fULMeRY Karl Lagerfeld ARNTIANANNAALANIEN



THE FIRST COLLABORATION

Mr. Lagerfeld held the position of Fendi’s creative director from 1965
until his death, making this fashion’s longest collaboration. He was also
one of the first luxury brand designers who collaborated with high street
label, with H&M in 2004 - kickstarting a trend for collaborations between
designers, artists, models and movie stars.

pfauilawesFudai Fendi Rt 1965 auszaninaresdin
tiuifhs collaboration wsn7) wazerauigalulanum mmmmumh NGH
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YOUTHFUL FRONT ROW

Even though the house of Chanel was established in 1910, its
fashion had never aged. Its youthful vibe owed itself to the big-name
influencers and bright young things sitting at the front rows such as Lily
Allen, G-Dragon, Cara Delevingne and Lily-Rose Depp.

mmmam\ﬂuﬂ 1910 LLmiuLﬂm@mﬂ AMnanElEduRaenna
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AaWA Lily Allen, G-Dragon, Cara Delevingne AU Lily-Rose Depp

THE READER

Karl was an avid reader. He collected over 300,000 books over
his lifetime and never read anything twice. His thirst for newness and
tremendous wealth of knowledge were ground for his continuous
innovation. At the age of 85, he continued to invent and showed the
world what true creativity meant.
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CRUISIN’ TOGETHER

The fashion world and its followers turned their eyes on Cruise and
Pre-Fall when this man breathed life into these small in-between-season
collections as he staged his shows in various parts of the world from
Dubai, Shianghai, Hamburg to Seoul. Again, other fashion house followed
course. . . .
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THE SHOW STOPPER

Chanel shows never failed to thrill. With its grandeur scale and movie-
grade set design, the vast and empty space of the Grand Palais in Paris
was always transformed into a theatrical setting. Memorable shows
included Chanel Supermarket, Chanel Airport, Chanel Space Rocket,
Volcanic or Iceberg — where 265-tonne of real iceberg was imported
from Sweden, a reconstruction of the Eiffel Tower. At his very last show
when the runway was magically turned into a mountaintop ski resort,
this master failed to take his final bow and bid farewell.
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INSPIRATION

CODES OF SUVIVIER

Summer is now officially back in full force. Guys who likes the wholesome preppy style, rocker style, or plays the genderless style can have total fun
with all the hues, patterns, silhouettes, and accessories that the Spring/Summer 2019 collections has to offer. You won't be disappointed!
naumﬂﬂm\immuqmmmmLummmwummm’miumai&mLuf;n_l Preppy mﬁ'm zﬂmm'aﬂ 13BLUL Genderless mmimumummmLLUUmemu
wEauazviauauusnrasiaeeinuend aanane 799 uay LL'aﬂLsnmsn'ai F93du Spring/Summer 2019 immmiwﬂuﬂmmmmq

@
o)}
9
o
c
2
]
[11]

TECHNICOLOR SHADES
This season felt like all the leading designers
from LVMH and Kering group decided to
collaborate with Pantone, creating items of all
shades. This was clearly seen at Virgil Abloh’s
first collection as menswear artistic director
of Louis Vuitton, which the show was staged
on the grounds of Palais Royal in Paris with
models wearing clothing in neon orange, neon
yellow, neon blue, and even silver metallic
in the last look. But be quick because many
items has already been sold out in stores
across the globe with a long waiting list!
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Louis Vuitton ™ 3

Balenciaga

Salvatore Ferragamo

‘:}Q Off-White
3

Givenchy
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STREETWEAR LEGACY
Whoever thinks that “Streetwear” is
just a revolving trend in the fashion cycle
should think again because it has now
become a lifestyle for many guys. This
season we have seen many brands such as
Balenciaga, MCM, and Off-White produce
collections with a Streetwear tinge, especially
with the sneakers that many will be swiping
away th@ir credit cards to own them. .
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EARTH TONE PALETTE
For guys who likes a more simplistic
and smarter vibe with not too loud

colors, going for the earth tone palette
will be your greatest option this season.
In Milan, designer Guillaume Meilland

at Salvatore Ferragamo sent out a fab I’

collection with wardrobe essentials
worth investing in, such as parkas, |
relaxed-fit suit, leather shoes,

| and belts. . ‘ g
AwFugninygeiteuanuiegya lddi
Adudndnu urfeengasfnuaziiui -
o ol & @ @ oo A il
dumues wiansaRminuiiduinten g o
= s = aa +
Pmaulandunige lnefianu I

o a v @ a I'd
wiFuAn iR e s
Guillaume Meilland WYRLLISUA
Salvatore Ferragamo @99/
nanuangla i

v dl 3| '
asANRAz AN ) / %
LA | | .
Wardrobe Essential s [ |
Tumeadau i wanin / (|

739 Parka AgNNIN Relax Fod ]
1 Fit iﬂ\‘]m"l‘lﬂuﬂ LL@wlﬂJEﬂJm

Burberry



Saint Laurent

| characters screened on Nostalgic

THAT 70S SHOW

We got to say thank you to Alessandro Michele for

creating a collection at Gucci that still pays homage

to the 70s vibe. The runway show was presented at

“Le Palace” club in Montmartre area in Paris, which

use to rival Studio 54 in New York, where the likes of

Yves Saint Laurent and Karl Lagerfeld loved to visit.

As for the clothes, Gucci sent out a metallic gold suit
matched with a red hat; pink sequined trousers worn
with a classic blue shirt; and a purple jacket adorned
with orange fringe worn with some stylish oversized
grandpa glasses.
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Off-White

YELLOW DIRECTION

One show that many fashion mavens were
waiting to watch this season was definitely
Kim Jones’ first collection at Dior, which he
took over the reigns from Kris Van Assche.
The yellow suit in Look 32 instantly became
a must-have piece and would make guys
of any skin color look more radiant in.
As for Virgil Abloh’s own brand,
Off-White, the color yellow was used in
the form of Bart Simpsons

Dolce & Gabbana

90s looking tees.
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A
WHAT SUITS YOU?

Reflecting your own individual style can
always be seen through the suit you wear.
This season we see the return of Hedi
Slimane at Celine mastering his iconic
monochromatic skinny suits, while at
Ermenegildo Zegna designer Alessandro
Sartori doesn’t disappoint once again
with a collection suits featuring dynamic
patterns and colors, such as pink and sky
blue, which will make guys get out of their
sartorial comfort zone.
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INSPIRATION

CHECKERED VIBES

Guys who are already bored of wearing plain
basic hues, but don’t want to go too overboard
with the color patterns that will make people
around you question “What are you thinking?”,
then wearing checkered items will make you
standout in the most sleek and classic way.
Paul Smith showed great checkered suits that
can be worn as full look or separates, while
Silvia Venturini at Fendi collaborated with her
son-in-law, artist Nico Vascellari, using the
pattern in great sporty Jackets
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- DESIGNER DEBUT
. The fashion world continued to play their own
version of musical chairs, which this season
we have seen many leading menswear
designers moved to renowned houses.
Key examples are Virgil Abloh going to
Louis Vuitton, Kim Jones to Dior, Hedi
Slimane to Celine, and Riccardo Tisci
to Burberry, which the famed Italian
designer has added his streetwear
sensibilities to the iconic British
brand with his debut collection
named “Kingdom”.
szLLWmummuL@ummmﬂmum ;
dinlaynd faluddu Spring/Summer &4
2019mﬁimmum”lmuﬂmummm '
Lﬂ@ﬂu"lﬂmmuwmLﬂﬂumuﬂm
seaumUiiludan v Virgil
Abloh 'l Louis Vuitton, Kim Jones 4 .
Dior, Hedi Slimane 11 Celine uazdaun
8anq Riccardo Tisci fifhelllaguusid
WNE1UA Burberry wWhanmlainaaiapdi
Tn “Kingdom” Aaztinauansadnuiliy
apnalnsinuAduetes Riccardo
a1y au Givenchy 150 lE L iFum
%ﬁmwﬁ\mqwmﬁuﬂﬁmm Burberry

Louis Vuitton

64

Salvatore'Ferragamo

V'Iebrequm

SHOES GAME

. Allthe fashionistas who are already thinking

what to pack when going to the beach this
season, the leather sandals are an essential
item that are perfect to wear with shorts or
swimming trucks such as from Vilebrequin. For
a brand that has perfect sandals would got to
be Hermes, which creative director Veronique
Nichanian has taken the classic series like the
“Takara” sandals and given it a new twist with
the adjustable strap at the back.
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Bottega Veneta

Louis Vuitton™

Prada

ESSENTIAL SUNNIES

To make every guy’s look feel complete
and elevated with style, adding a pair of
sunglasses will be an option you can’t
miss out. We suggest that if your look is
more on the sleek and simple side then
choosing funky or vibrant sunnies is the
way to go. But if your style is more out
there then classic frames will help balance
your look perfectly.
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DESIRE

Louis Vuitton*

Thom Browne
@Accessories
Bazaar*

:: Bottega Veneta*
%4

Dior Homme*

Issey Miyake*

Jo Malone London
@Beauty Hall*

Nike Air Max

Gucci* @Sports Mall*

Tell the world who you are through your clothes and accessories.
iwensaaulilanladuiihwdeihainsal Sipnuiiula
anla uazindannifiesls

Balenciaga*

Available at: The Emporium, The EmQuartier, Siam Paragon
Accessories Bazaar MF Paragon Department Store Balenciaga MF The Glass Quartier, MF Siam Paragon
Bao Bao Issey Miyake GF The Glass Quartier Beauty Hall MF The Emporium, MF Paragon Department Store Bottega Veneta, Fendi
GF The Emporium, MF Siam Paragon Dior Homme MF The Emporium Gucci, Loewe, Louis Vuitton MF The Emporium, MF Siam Paragon
MCM GF The Helix Quartier, MF Siam Paragon Off-White MF Siam Paragon Prada MF The Helix Quartier, MF Siam Paragon
Sports Mall 2F The Emporium, 2F Paragon Department Store
*For more information contact shop
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Louis Vuitton* " Oakley*

et Valentino*
Balenciaga* |

SSSSa.

Ice Watch
@Watch Galleria*

Off-White*

Off-White*

Marvis
@Beauty Hall*

Zara Men*
Balenciaga*
e P A R e
' BALENCIAGA Clinique for Men
B @BeautyHaII*
Zara Men*

Hermeés | |
@Beauty Hall* ||

| nERMES

o

/"/'// i —— Shine brighter than the sun and the stars
e _,,....-"-'/ in these fluorescent colors!
Zara Men* azlsazimiisngnadngluenunansiuuazdsdaninlumainanau

Ewiniuatieewadliianudn

Available at: The Emporium, The EmQuartier, Siam Paragon
Balenciaga MF The Glass Quartier, MF Siam Paragon Beauty Hall, Watch Galleria MF The Emporium, MF Paragon Department Store Gucci, Louis Vuitton
MF The Emporium, MF Siam Paragon Oakley 2F The Emporium, 2F Siam Paragon & Sports Mall 2F The Emporium, 2F Paragon Department Store
Off-White MF Siam Paragon Prada,Valentino MF The Helix Quartier, MF Siam Paragon Zara Men 1F The Glass Quartier, 1F Siam Paragon
*For more information contact shop
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EXPERIENCE THE ENCHANTING
WORLD OF GUCCI

Open the elegant door and enter the world of Gucci.
Its latest boutique at Siam Paragon reflects the eclectic
and unigue sense of style of its creative director Alessandro
Michele, who singlehandedly revives the brand back to its
glorious status at the forefront of the high fashion industry.

The décor is both vintage and contemporary, industrial
and romantic. Upholstered accent chairs in beautiful velvet
are in stark contrast to glossy dark wood, while the floor is
layered with vintage-style carpets like an antique tapestry. A
mustard-colored wall softens the rigidity of industrial-looking
furniture. Visually-striking displays of a wide variety of Gucci
products from men’s and women’s ready-to-wear to shoes,
handbags, and small leather goods add up to the overall
luxurious and pleasant shopping experience.
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Gucci MF Siam Paragon
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A DANCE OF DAZZLING HAUTE JOAILLERIE
AND PRECIOUS TIMEPIECES AT CHOPARD BOUTIQUE

Finally Chopard opens its first and
only flagship boutique in Bangkok,
bringing with it a renowned tradition of fine
craftsmanship, a fascination with modern
technology, and a devotion to the world
of art.

The interior décor of this grand
boutique does not disappoint with
a modern look that still evokes a
comfortable, yet elegant townhouse
atmosphere. Defined areas for the
high-end men watches L.U.C and iconic
ladies’ collections allow for both privacy
and casual browsing. Its signature
collections such as Happy Diamonds,
Happy Sport, L.U.C, and Mille Miglia
are tastefully displayed throughout the
boutique. This is a truly luxurious and
contemporary destination that suggests
that it is a place to be, and not merely a
place to shop.

Chopard Boutique MF Siam Paragon
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SIMPLICITY AT ITS BEST AT
STELLA MCCARTNEY BOUTIQUE

ATTTTTITITIoTY T

‘Sustainable luxury fashion’ is the heart of Stella McCartney, and it’s
newly opened boutique store at The EmQuartier is the epitome of the
concept. Minimal in its approach and simple in its innovation, the design
of the store is very well thought out so much so that it has minimal impact
on environment and the world.

This new boutique store design concept rolls out following Stella
McCartney’s stores in Paris, New York, Florence, Costa Mesa. The use
of environmental friendly materials and hand-crafted furniture reflect the
brand’s commitment to sustainability. The atmosphere is personal and
intimate with an elegant private lounge and changing room. The shopping
experience itself is enhanced through the bold and feminine philosophy
that uplift women’s spirit.
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Stella McCartney MF The Glass Quartier
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THE HIGHLY ANTICIPATED
O&B FLAGSHIP STORE

The first flagship store of a highly-successful contemporary Thai brand,
08B, has landed at The Emporium. The brand prides itself on creating
shoes of effortless style and other fashion products that are accessible to
all women.

Chic and feminine, the front of the boutique features a carpet of flowers
asif visitors are about to enter a beautiful garden. The current centerpiece is
alarge daisy —a symbol of innocence and purity — to compliment the brand’s
latest collection Ploychava x O&B “Bambi’s and Best Friend”. Interior décor
is dominated by pastel pink with leather furniture that is inviting, modern,
and girlish.

Fans will be delighted to see their favorite signature collections including
its renowned ballet flats ‘Audrey’ and other lines including ‘Audrey Comfy’
— classic lambskin, ‘Audrey Antoinette’ — soft velvet, and ‘Audrey Tweed’
—lambskin and classic tweed in colorful palettes await against a charming
setting.
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ATTITUDE

Each of us has at least one summe
carefree adve

imto our memory, because summer is all about the fun,
emorable is waiting to happen
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KANTAPHONG THONGRONG

A Doctor/A Blogger

NN - UIUNNETUANIA NBITIA
L4
UILLNNELANURILNA PYONG: Traveller X Doctor

Kantaphong Thongrong, or ‘Mor Pyong’, is a doctor at the Faculty of
Medicine, King Mongkut’s Institute of Technology Ladkrabang, with a deep
passion for travelling and photography. He is behind the widely popular
Facebook page ‘PYONG: Traveller X Doctor’, which tells a story of his
summer adventure.

Summer Vibe from my Perspective

When | think of summer, | think of the fun and vibrancy. That’s what the
definition of summer for me. From a point of view of someone who is
passionate about photography, photos taken during summer time have
prilliant light, deep shadow and great contrast — that's my kind of summer
vibe. Summer for Thai people also means a long holiday — so for a lot of
people, they have plans for where they want to go, what they want to do —
something to lift their spirits. | personally always set goal of getting in shape
for the summer. So I'll feel confident if | need to bare some skin. And most
importantly, | will definitely have a plan for my next adventure.

My Most Memorable Summer

Last summer, | went to Singapore with some friends, but they returned
earlier and | was left there by myself. It’s actually the first time | was alone
in a foreign country, even though on my PYONG: Traveller X Doctor page
it might appear like I've been travelling alone a lot, but usually | have someone
with me, either a family member or my friend who happens to be free on
the same period. Travelling alone has taught me many things from planning
my own schedule to learning about the places | was about to visit and how
to get there — all those surviving tricks. | also learnt how to go sightseeing
alone yet manage to have photos of myself by using a tripod or asking for
help from a total stranger — a maid, security guard or barista. So that was
quite a memorable summer for me.

My Next Destination for the Summer

Whether to go on a trip depends on my schedule. As I’'m a doctor, | have
to see which day I'm off. | can’t have a fixed plan like other people - like
going to the mountain in the winter or to the beach during the summer.
But this year is different, as | plan to visit the Okinawa sea in Japan during
the Songkran long holiday. | want to explore further during a long holiday,
and perhaps next year I'll go to Hawaii or Florida. | love to visit beaches in
Thailand too, but it can be any time as it doesn’t take long to travel.

‘A Must’ for my Summer

Whether you're visiting the mountain or the sea, it's best to take care of
oneself very carefully especially your skin. In Thailand, the sun can be very
strong, and getting sunburn is pretty common. If that happens often, it can
cause skin cancer. So no matter how much | like sunbathing, | always wear
protection like sunscreen or tanning oil with SPF to prevent the burn or any
harm caused by the sun.
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ATTITUDE

M.L. VARAROM JUMBALA (VICKI)

Owner of WearNcarry and \Wayuu Hunter

ATIINTFANANUAIIITITHIL TUWA
LANUB985T57U WearNcarry Waz Wayuu Hunter

A well-known socialite, M.L. Vararom Jumbala, ‘Vicki’, loves visiting temples
and other historic sites. Through her photos, one can trace back her summer
stories and fond childhood memories.

Hua Hin — My Summer Destination

When | was young, the whole family went to Hua Hin together. During that
time, we would stay at Sailom Hotel. In the morning, | usually went down
to the beach. We made sand castles, ran around, dipped in the sea until
our skin turned deep red. Sometimes we visited a friend, who had a house
nearby. He had a lot of fun things for us to play with like a scooter, banana
boat, jet ski. So we spent some time over at his place. What | loved most
about those childhood memories was my mom'’s signature butter cake and
fruit cake. After our numerous activities, we always came back and gulped
down the cake. It was so much fun. Hua Hun is still my favorite destination.
| have many cousins and we live separately and rarely see each other.
But when we go to Hua Hin, we got to spend time together under one roof.
We got to talk, play games and do things together just like old time.

Home - My Sanctuary Every Season

When we were young, summer meant a long holiday. Back then there was
no air conditioner at my school, Satit Chula. The only cooling device we had
was a fan and it did get really hot. So | was so happy that we got to stay at
home for our school holiday during the height of summer. | spend most of
my time inside my bedroom with air conditioner. Sometime my mom had to
come and get us out of our room. We were lucky that although our house
is in the Phrompong area, our garden had a lot of trees. So it never got too
hot in our house even if we did not turn on the air conditioner. The fan was
more than enough. When | got older and looking back, a good thing about
summer, for me, is that there’s less traffic thanks to the school holiday.

My Summer Style

As in Thailand the weather stays the same almost every season, we dress
pretty much the same throughout the year. But in the summer, we might
choose something more loose and flowing with bright colors. In the West,
colors are more important and choosing a color depends very much on the
season. | have one client who bought the same bag in two different colors
— one for the summer, one for the winter. It is more casual in Thailand, and
we place importance more on the fabrics and comfort.

Taking Care of Myself

| love going sightseeing — visiting temples and palaces. When spending
time outdoor, | always have an umbrella, sunglasses and a fan with me.
Water is very important, because you get dehydrated easily in the sun.
So | always have a bottle of water with me as well.
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GLAMOR

SASE CAMP

Achieve your perfect summer look of natural glow with the help of these excmng beauty products.
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SUPER GLOWY & DEWY
Touche Eclat Shimmer Stick
Highlighter from Yves Saint
Laurent @YSL Beauty

(Please request the price)

(Launch on May 2019)

Boost skin’s radiance with a highly
pigmented multi-purpose highlighter
featuring light-reflecting metallic
shimmer. Available in five versatile
shades that compliment every

skin tone.
afalaznessiusedudonlalamed
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FROM DAY TO NIGHT
Dior Forever Skin Glow Foundation
from Dior (2,400.-)

Remaining flawless up to 24 hours,
this latest high perfection, long-
wearing foundation formula from Dior
creates a complexion that appears
glowing, even, and with tighter-looking
pores.
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FULLER POUT
N°28™ Lijp Treatment Oil
from Hourglass @Sephora (2,050.-)
A duo set of the brand’s signature
cushion and a moisturizer in
convenient travel size. The packaging
design is inspired by blooming plum
flowers amidst the falling white snow.

o a a v a = & calal
tgdsuneeaLvisnsuieasanil
dqummwnﬁﬁmwm 28 TR AALAU
m'aLLﬂﬂwamemwmmﬂmmm 24K ay
°]]I’)F;ILm‘uﬁ’ﬂll'ﬂllL'ﬂ‘iI_ILL'aa,Nﬂivﬂ’WF;I'ZQLLT'ﬂ
=* A a3 o 1% a 1 aa £2
asnawluqadrdnynazdaeiiingalvig
faueTiieuNn 5 1and

Jlor |

Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
M.A.C, Sephora, YSL Beauty GF The Glass Quartier

BE ALWAYS BLOOMING

Boom, Boom, Bloom High-Light
Powder from M.A.C (1,400.-)
Inspired by the sakura season, this
limited-edition highlighter in two shade
waves features a unigue cherry blossom
design embossed into the powder,
perfect for your daily touch-up.
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NO FILTER NEEDED

Météorites Compact Colour-
Correcting, Blotting and Lighting
Powder from Guerlain (2,800.-)

The pressed powder features the
signature Météorites corrective matte
and light-catching technology in 3
shades, to create a tailored radiance to
each complexion. Along with Stardust
Technology, pores and imperfections
are smoothed while the skin feels
incredibly soft and silky.

AR WiEuileul5Rfauildauds
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DULL-SKIN NO MORE!
Original Skin ™ SPF 50 Tone Up
Correcting Cushion Compact

from Origins (1,600.-)

QOur cushion compact, with Willowherb,
effectively hydrates, smoothes,brightens,
and evens skin tone. Imperfections
instantly disappear and skin looks
naturally beautiful with a healthy

glow & vitality.
Unilastanaenvthieusanansim
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VI B R AN For your summer vacation, stay pretty all day long, despite the heat, with the following
summer travel essentials. .
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PINKISH PINK

Creamy Eye Color

from Anna Sui (500.-)

These vivid and colorful cream
eyeshadows are formulated with a film-
forming ingredient that ensures long-lasting
color with superior adherence, blending
smoothly into your skin. Available in 3 bold
shades.
mmmimmmLuﬂmmml,uummm
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FLASH LIGHT

Rouge Coco Flash from Chanel (1,450.-)
In a single stroke, ROUGE COCO FLASH
offers an intense high-shine result that comes
with sensation of absolute comfort, thanks to
the Hydraboost complex, containing waxes
from natural origin — mimosa, jojoba, and
sunflower. .
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HEALTHY POP

Variant Brosse from Kanebo (1,750.-)
A compact blush on that blends naturally

CONFIDENT IN A TUBE z with your skin to create a healthy natural
Pure Color Design Rouge Excess % look. Featuring the key color to give a vibrant
from Estée Lauder (1,650.-) o impression and the glowing color to add
With Advanced Moisture Complex and e natural luster, this duo infuses a complexion
Time Released HyaColor, this high-pigment g with a subtle touch of color and radiance for

lipstick gives you amazing, bold color
impact. Its indulgently cream-rich formula is
instantly hydrating and leaves lips with
a plump, shapely, and sensuously
smooth appearance.
saeifinduazisznielayn
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a fresh vivified look.
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MULTI-BENEFIT

Youth Shield™ BB Complete 1
SPF 50+ PA++++ from Lancéme
(Please request the price)

The newly-improved formula featuring

MOOD OF THE DAY UV EXPER] Edelweiss extract boasts high UV protection
Exposed Cheek Palette BB and anti-pollution shields, while at the same
from Nars (2,200.-) ”’*”,1" : time offers all-day correction and coverage

A limited-edition palette of six universally (ST SO PAe for a naturally perfect complexion. It is 100%
flattering shades encapsulated in a fragrance-free and is perfect for sensitive skin.
breakthrough Nars formula, Color Clarity Pp— - uansugiUnlasiaanuasangnstliudgelug

ﬁaﬂmmﬁmmﬂmmmm@%ﬁ(Edelweiss)
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Complex — that delivers the purest
pigments for unrivalled colors.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
Nars GF The Glass Quartier

7



GLAMOR

ALL SKIN BRIGHT
AND BEAUTIFUL

Let these luxurious beauty products, which are packed with innovative
anti-ageing ingredients and nutrients, take care of your skin this summer.
HAlniresnstigeiafsdiunsngaaAnFaumigusadwifoeninnesu
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DEEP IMPACT SPRING BREEZE
Platinum Rare Cellular Life-Lotion Bloomstay Vitalizing Serum
from La Prairie from Sulwhasoo (4,700.-)
(Please request the price) Bloomstay Vitalizing Serum combines the
Platinum Rare Cellular Life-Lotion antioxidant properties of plum blossom to
comes with unparalleled formulation restore vitality and clarity, and protects
that aims for the ultimate rejuvenation <3 skin from external stimuli and early signs of
by boosting skin renewal from within skin-aging, leaving it firm and refined.
through three key detoxification iringnsdaunsnlyasansinueyyaaas:
Sulwhasoo i I

processes. WNTUNLANTIANABNNAN TIELANANNNTNL
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WRINKLE-FREE
FOREVER

Sisleya L'Intégral Anti-Age Anti-
Wrinkle Concentrated Serum

from Sisley (16,000.-)

The powerful firming serum from the
Sisleya L'Intégral Anti-Age range helps
restore the density and the toned
appearance of youthful skin that defies
gravity. . .
NNgNATNAIFTLNe AR FNLSsRY
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LIGHT REFLECTION

White Lucent Brightening Gel
Cream from Shiseido (50 ml. 3,200.-)
Brighten your complexion and

diminish the look of dark spots and
unevenness with Shiseido White Lucent
Brightening Gel Cream. A comforting gel
cream absorbs easily and quickly into
skin simply perfect for hot summer days.
Wuingeiiangaalsndneiasesraud
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White Lucent
Brightening Gel Cream
Crisme Gelée Folat 1\
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PERFECT COMBINATION
Immortelle Reset Nuit Huile-En-Serum
from L’Occitane (30 ml. 2,450.-)

A powerful trio of actives from natural origin
helps skin feel like new again. Acmella
Oleracea and Marjoram extract instantly
smooth and plump, while Immortelle essential
oil adds its anti-aging power. Skin is more
hydrated, radiant, and youthful.
MINANNALT NN AN A URANNAT
£990TFRENN Marjoram LazAan Acmella
Oleracea iniuaasdunlgadiieamas
oA TN NABNENNRALAR
doevRgousr@nanmaeinisumudngiiald
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FLOWER POWER

Dior Prestige Light-in-White La Solution
Lumiére from Dior (30 ml. 15,000.-)

This dermo-serum boasts the brightening
power of the White Rose combined with

the repairing powers of a bouquet of white
flowers that does not only brightens but also
powerfully boosts the skin's natural repair
mechanisms. Dark spots appear lastingly
reduced. The skin glows with exceptional,
lasting light.
NI NE LU A UN AN UN IR AN
BENNUANLINTAAAALALIMATLINAENL]
e N suingsfiaateaanuaT LI
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
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THE CREST

LIVE LUXURY,

BECOME

LUCK SURELY

THE FINEST LIVING AT PRIME LOCATIONS
COMING SOON

ASOKE
I\
LADPRAO INTERSECTION

LINE : @SCCONDO

SC ASSET (1749
SC ASSET

' SCASSET.COM

Project Owner and Land Owner: SC Asset Corporation PLC., Company's registered no. 0107546000253; Head Office: 1010 Vibhavadi Rangsit Road, Chatuchak Sub-distret, Chatuchak District, Bangkok, 10900; Chief Executive Officer: Mr. Nuttaphong Kunakornwong; Registered Capital: 4,379,332,012 Baht (Paid-Up Capital - 4,179,624,512 Baht)

The Project: The Crest Asoke Residences as a condominium of a building of 24 storeys with 5 basements , total of 196 residential units. Project's location: Soi Sukhumvit 23, Sukhumvit Road, land title deed no. 3979, Land no. 2360 located at Tambol North Klong Toey Nua, Amphur Wattana, Bangkok, approximate area 1-2-0 Rai. The land has no
obligation. The project is still in the process of preparing to apply for a construction permit under the Building Control Act, B.E. 2522 (1979), Section 39 bis. The construction has been expected to start in August 2019, and expected to complete in June 2022. Condominium will be registered upon the of and

unit is promptly to be transferred within 30 days upon the of and juristic person, along with the completion of payment pursuant to the contract. The purchaser has to pay the common fee as described by the condominium regulations. Project Owner and Land Owner: SC NNR 1 Co., Ltd., Company’s registered
no. 0105561083103; Head Office: 1010 Vibhavadi Rangsit Road, Chatuchak Sub-distrct, Chatuchak District, Bangkok, 10300; Chief Executive Officer: Mr. Manit Banchongthanakit; Registered Capital: 1,200,000,000 Baht The Project: The Crest Park Residences as a condominium of a building of 38 storeys with 1 basements , total of 404 residential
units. Project's location: Phaholyothin Road, land title deed no. 6445, 6449-6452, 10205, 11251, 14934, 14935, 71005-71013, 71015-16, 71018-71021, 74252-74261, 88449-50, located at Tambol Chomphon , Amphur Chatuchak, Bangkok, approximate area 1-3-97.7 Rai. The land has no obligation. The project is still in the process of preparing to
apply for a construction permit under the Building Control Act, B.E. 2522 (1979), Section 39 bis. The construction has been expected to start in November 2019, and expected to complete in April 2022. Condominium will be registered upon the completion of and unit is promptly to be transferred within 30 days upon the

of and juristic person, along with the completion of payment pursuant to the contract. The purchaser has to pay the common fee as described by the condominium regulations.




GLAMOR

SUMMER VACATION

A parade of mesmerizing scents perfect for the summer that will instantly
transport you closer to nature.
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SIMPLEST PLEASURE
Love In White For Summer

from Creed (75 ml. 9,200.-)

A dreamy fresh floral that reminds us of
the eternal summer vacationing in the
Cote d’Azur. Like the sparkling hues

of the ocean’s reflection, iris and cedar
shine through at the heart of this serene
seasonal scent.
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ARABIAN NIGHTS

The Garden of Paradise

from Chopard (100 ml. 11,400.-)
Inspired by the Arabian Gardens of
Paradise, these four new high-end
fragrances are a tribute to the most
mysterious and mystical garden

of the Orient.
umlmmmmwmmmiﬂ@\m’mammum
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TASTE THE FRESHNESS
Willow & Amber Cologne

from Jo Malone (30 mi. 2,800.-)

The scent of a weeping willow tree,
gently draping across the fresh morning
water is perfectly captured in the
woody pairing of cashmere wood and
smoky vetiver, enhanced by softly
sensual amber.
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COCO

MADEMOISELLE

CHANEL

PARIS
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BE MORE CONFIDENT

COCO MADEMOISELLE Eau de Parfum
Intense from Chanel

(Please request the price)

A classic fragrance that is powerful, deep,
and simply irresistible. A deep concentration
of patchouli infuses COCO MADEMOISELLE
Eau de Parfum Intense with a voluptuous
dimension. The warm, soft, and feminine
amber accord—an intoxicating blend of
Tonka bean and vanilla from Madagascar—
wraps the scent in sensuality.
mmuiummuwmwmummszommﬂﬂ@u
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PASSION FOR FRESHNESS
Eau de Minthé from Diptyque

(Please request the price)

(Launch on May 2019)

Inspired by the Greek mythology, Eau de
Minthé from Diptyque features mint,

the herb of hospitality, with its bright and
crisp freshness. The sweet and feminine
Rose Oxide adds the perfect balance to
the utterly refreshing scent.
ﬂiﬁﬂgmﬁmmmmmuu,m“lwwm LALR
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BY THE SEA

Aegea Blossom from Aerin

(Please request the price)

Aegea Blossom represents the blue sea,
cool breezes, and pure light of Greece.
Radiant Bergamot and Verbena is infused
Sandalwood for a refreshing summer scent.
AeuiLANgUIMmMEIA TN fau faendAuven
IniinannauANaNTaIAandn Lu'airmm[ﬂ
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Creed, Diptyque GF The Glass Quartier
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GLAMOR

NNOVATVE PRODUCE
~OR FAT REMOVAL

Revolutionizing the world of fat removal -

an efficacious treatment that also smoothens, firms, and tightens skin.
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Liposuction has always been the top choice
for fat reduction due to its effectiveness with
immediate result. At the end of each procedure,
there is tangible evidence that fat has been
removed from the body. Nonetheless, such
treatment is deemed complicated with side
effects. Overtime, improvements in the procedure
have been made, from using large hollow tubes
to smaller, the size of a pen tip, ones with
the assistance of laser in Laser Liposuction
or ultrasound in Vaser Liposuction. These
techniques help to dissolve fat, ensuring better
results with less side effects and recovery time.
However, the skin is left saggy, bumpy, or wavy
in appearance, thus cannot be shown in public.
Laser Liposuction may help smoothen the skin
but not much while Vaser Liposuction cannot
tighten the skin. Other treatments may be required
such as Thermage to induce collagen and tighten
the skin to better lock-in fat cells. It can be costly
to achieve the desired body shape when multiple
treatments are required.

Body Tite or RF Assisted Liposuction is
the latest innovation to remove unwanted fat
and promote skin tightening. It uses RF energy,
similar to Thermage to tighten the face. Not only
RF energy liquefy lumps of fat, it transforms
the biochemical structure and factors around
the treated area; change lymphatic circulatory
system in a way that during fat removal, the
skin is tightened and cellulites are removed.
This is the only procedure that induce collagen
production enabling a stronger skin structure,
reducing the possibility of return of unwanted
fat when compared to the traditional method.
The procedure only takes 1-2 hours, with visible
results from first treatment without having to
repeat. It can be used to treat all problem areas
but mostly suitable for areas that are prone to
sagging once fat is removed such as the back

of the upper arm, chin, and inner thighs. There
has not been a procedure that can remove fat as
well as tighten the skin in one. During fat removal,
the skin is toned and cellulites are eliminated. It
is also the only technique that induce collagen,
promoting a stronger skin structure, reducing
the possibility of return of unwanted fat when
compared to the traditional method. This is an
easy answer for those with excess fat who seek
a better life and an improved health.
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Tanomkit Pawcsuntorn, M.D.

m Board of Dermatology

m Committee of Thai Society of Cosmetic Dermatology and Surgery

m Special Lecturer of Dermatology, Mae Fah Luang University

m Esthetic Dermatologist, Samitivej Sukhumvit Hospital, Phyathai Hospital
(BDMS), Praram 9 Hospital, Mae Fah Luang Hospital, Apex Medical Center
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Body Tite w7 RF Assisted Liposuction
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EXCEPTIONAL

BERRY

 SENSATION
‘__ Real Leaf Tea

20 Luwury Leal Bags 40g net 1 4106

DILMAH TEA HAS SERVED THE
WORLD WITH FINELY BALANCED
RICHNESS, FLAVOR, STRENGTH
AND AROMA FOR THE PERFECT CUP
OF YOUR TEA. THE COMMITMENT TO
GARDEN FRESH, HAND PLUCKING
AND UNBLENDED TEA IS ALWAYS
A HALLMARK OF DILMAH OVER 30
YEARS.

PERFECT
CEYLONTE “CGRFEN BN R Ar Grey |

Real Leaf Tea RealiPatTes

IS DILMAHTEATHAILAND [l DILMAHTEATHAILAND
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INSPIRATION

HOT TER THAN SUMIMIER

Here comes the hottest season of the year. Get ready for tropical vacation with our swimwear trends guide
and upgrade your swim gear for some fun in the sun.
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ONE-PIECE

Summer is getting way hotter with the return
of a one-piece swimsuit that comes with
sultry and alluring details. It is time to flaunt
your fabulous beach body in a smoking
plunging halter, super high-cut one-piece
or a strapless monokini.
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\ PRINT ON PRINT

A key summer trend, “prints”
mean fun and unique. Prints
can be sweet or sassy, subtle
or striking. Pick the patterns that
' best suit you and be extra bold
this summer by trying to mix
and match your prints.
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Elle Swim
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Guy Laroche Swim
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SPORTY
That perfect balance
of sporty and stylish. Just
like your favorite activewear,
2019 is sure to please in
a great selection of athletic
bikinis and one-pieces that
scream adventure-ready!
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VINTAGE
Add some vintage flair to your
beachy look with these retro
bikinis and one-pieces. A mix
§ of whimsical prints, 1940s or
1950s-inspired style or pretty
little details all add up to one
gorgeous and unique swimwear
that you can accessorize or pair it with
shorts or cover up.
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ESCAPE

WHEN SUMMER BLOWS

Travelers’ imagination run wild with the imminent arrival of summer and its hot climes. The destination and activities of choice for the season
need to defy the hot temperature and provide enormous fun beyond previous summertime experience.
Here is four summer escapism that will satisfy any lifestyle that guarantees the best summer of all.
Lmqm‘aumvwmi@uj Lmum\immt,uﬂii mw‘l,ummmuﬂLmuwwﬂm@ﬁuﬁimmﬁ mﬂ@ﬂﬁmmﬁWmﬂﬂmﬂm\mmmmmmﬂﬂfnmw
Lmvm’mmun'aﬂ’]\umwLW@TMQmﬂulumnuwmmm’mLﬂﬂ uazilpn 4 'amﬁmﬂﬂmxﬂmqmmmmwmﬂ@ﬂaim@ mmmm'maﬂmmmLufafml,l,uuﬂu

i ¢

MOZAMBIQUE, AFRICA

Following the Portuguese arrival to the African continent, Mozambique
sits on the southeastern side next to the Indian Ocean. Contrary to the
neighboring Madagascar with its magical ecosystem, Mozambique
embodies post Portuguese colonialism with its fortresses and many colonial
buildings which have become the country’s landmarks. Do what the locals
do and travel across water in a dhow — a traditional sailing vessel native to
the area — to exchange friendly greetings with Humpback whales. Other
leisure activities include swim with the dolphins and fishing as Mozambique
sea owns a reputation as one of the world-class fishing destinations on
the globe.

ST

Azura Quilalea Private Island promises the ultimate stay. This island sits on
the north among Quirimbas archipelago with many of its island part of the national
park. The only way in is via helicopter flight. The villas décor blends in with the
natural surroundings without abandoning any modern comforts — making it the
best place to unwind and recharge. Those interested in the town’s history, Polana
Serenais a cultural haven as the hotel's buildings exude old Portuguese grandeur.
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RANGALI ISLAND, MALDIVES

The stronger the sun, the more startling the gorgeous Maldivian sea
becomes. The Maldives remains the reigning queen as summer’s pick
among beachgoers. As part of the archipelago, islands are scattered
everywhere. It is common to see a single hotel or resort per island, providing
them with complete privacy. The Maldives is famed for its underwater
restaurants and hotels that let diners up close to sea life and coral reefs
without getting wet.

Ithaa by Conrad Maldives Rangali Island is a legendary restaurant.
Not only it is the pioneer in bringing underwater dining experience, it has
fetched a place on “the most romantic places to propose” list. Built 5
meters below sea level, this venue offers 180-degree panorama with view
of sharks and manta rays. On the other hand, The Muraka offers the world
the first undersea living space that guarantees a change in vacationing.

Sea at Anantara Kihavah Maldives Villas features the world’s first
submerged wine cellar. This establishment is surrounded with a clear
glass wall clearly an uninterrupted sighting of various aquatic creatures
from any angle. Lobsters from the local water are the dish of choice here,
accompanied with an endless wine list from across the world.

Dining at Subsix at Niyama Private Islands Maldives resembles being
in an agquarium. The décor uses modern furniture with silver blue color that
transforms the restaurant to be a part of the depths of Maldivian ocean.
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STAY

A check-in at Conrad Maldives Rangali Island is a worthwhile choice where
The Muraka is hiding underwater. While Anantara Kihavah Maldives Villas offers
unrivalled privacy. Situated on its own island, their overwater villas are built atop
the clearest water that presents an uninterrupted view of the bottom of the sea.
Anantara villas also feature glass bottom tub and private pool to watch the sun
and the horizon that inspire awe.
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ESCAPE

CAPPADOCIA, TURKEY

In central Turkey sits the bygone allure of Cappadocia, a geological
wonder where humans occupy humid caves as their residences. It may
come as a surprise to see Cappadocians still live in this primeval habitat.
However, modern facilities are found inside these cavernous hills. Their
unique way of living is not staged for the sake of tourism but it is due to
geological oddity formed by volcanic eruption some million years ago. As
time passed, rainwater and wind created these strange looking boulders.
UNESCO made this place Turkey’s first World Heritage Site.

When war struck this corner of the world, humans fled land and turned
themselves into cave dwellers. Inhabiting caves have become a way of life
here. Some subterranean havens are carved 5 stories into the ground. Some
cavernous space has been turned into churches with colorful frescoes.
Despites row and rows of mountains at first glimpse, Cappadocia hides
a large underground city beneath its rocks. This is exactly what draws so
many visitor year after year. Nowadays, these caverns have been turned
into luxury hotels for an immersive Cappadocian living experience.
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Cappadocia Cave Suites have preserved most of the original cavernous
space with its lava stone floors, walls, and ceilings. The 5-star Museum Hotel
stays true to its name. A stay here exudes museum-like atmosphere as the hotel
has kept all Cappadocian history. Those who wishes to be a cave dweller while
waking up to see hot-air balloons must pick Sultan Cave Suites — a place atop
the town with panoramic view of the qity. L 3
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ESCAPE

CEBU, PHILIPPINES

For 2019, the Philippines has gained its place amongst the world’s
must-visit destinations. This country revealed its beauty through winning
the recent Miss Universe pageant. Its natural beauty of pristine oceans and
unspoiled coasts also stun any visitors — especially Oslob at the tip of Cebu.
To get there, board a plane to Manila before catching a domestic flight to
Mactan, part of Cebu province, where a major airport is located. Cebuis the
home of Oslob, known for whale sharks. As part of a super exclusive day
tour, a spider vessel can carry visitors to the middle of Cebu’s crystal-clear
azure water for an intrepid swim among gigantic whale sharks. Alternatively,
snorkeling offers another way to look into the eyes of these beasts.

Despite these creatures swimming so close by, any physical contact
is not allowed as touching them gently can cause injury or extreme pain.
Cebu has other interesting things to offer including waterfalls, with water the
same shade as its sea, and white sandy beaches that rival any paradise.
The nearby island of Olango will fulfil any bird lovers’ dream. All kinds of
bird species flock to this Western island to flee from the cold in the winter,
to take refuse in its well-preserved ecosystem comprising tropical forests,
mangroves, and clearest sea. Spanish architecture around Cebu will also
entice travelers.

itl2019 AThidgnanliiFmassanuiviealien b dumannanuae
dninviegiiznszaulan Teuenanazidumnzaengreaniinnunussiu

a

AnsapfilAidenauungineiaUTududs sssuaAndIAIRINANYInl

13 v

aruwaztedsreAnaunvinlilas fnaeinfadtiug teaanizatneda
Miflaseasday (Oslob) Uaragateaniziay (Cebu)
anidesingdesiaerasdullfmslaugesanrasdunialulszmaly
aefiannzaingiy (Mactan) Taduaunduwndnfideniunswoaemydiudy
nFveteasday WealawisluFesnainnd fieeafeuinviesiieanuis
JuaesiafEerusyngaiendagdnilieanlinatmeiadmesneadnlaan
winlsviasin aniuinsylanadliumndrafuaauaizunalugiuinléetng
WA wAiesnsaiauwuLateniiatasnsndenanuniangqn
fatnedmiau )
AFeuReTesiiqaendagTnEAansNAL Thudnda wliasuaiay
emndagauanetdinddanna sy weznsdudaaauniusasai
ansnaFeIauNakazANLIAEL IR usemaaldeedliiige uay
wnldndnsmuasuad sumsayiviahandihendetiuiemas way
MemanInazupauEundeassFnaald daulasitureuniagun g
Tauawin (Olango) eglnAihugnidsunsuiiingunsinagalupgsnainfiazdn
gunsallUlisiu Insannglugasgguuniresilinsduaniu unisoaasium
waupavatunzlanayin dlszunfinansuristianiou thaneau uas
Viemzianlaauasiieumgiviuinasnuuiuiu Aneldldeaninanssy
awluideusflunnananstiaianizimy

R

Cebu has many choices from hostels to luxury hotels that satisfy any budget.
On Mactan, many big-name resorts await such as Mévenpick Hotel Mactan Island
Cebu where the pool lies parallel to the horizon, or Shangri-La’s Mactan Resortand
Spa with its relaxing resort style accommodation. For those who prefer boutique
hotels, Abaca Resort promises a stylish way for a memorable stay in Cebu.
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SEASONALLY FRESH

Highly acclaimed produce of summertime are turned into gustatory delights full of taste and sensations
that reflects the spectacle of the brightest time of year. :
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YIN-YANG EFFECT

Crispy on the outside and soft on the inside — a
main dish that revels in healthiness and balance.
Succulent tuna flesh along with the crunchiness of
white sesame mixed with black sesame seeds that
exude their nutty brilliance after having been pan-
warmed. Serve with fresh vegetable salad and edible
flowers for the ultimate pleasure for every mouthful.
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Tuna Tartarki

Stylist Ekarin Yusuksomboon
Photographer Pipat Jamrat

Chef Sirivarit Sintiongkun

Props (Background Material) Lamitax

THE PERFECT MATCH

A dish made from eagerly awaited ingredients of
the season that combines luscious oysters dressed
in the juice of Marian plums and kiwi fruits. A perfect
combo that explores a new territory in taste.
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Oyster Shooter with Marian Plums
and Kiwi Berry Mint Salsa
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SAVOR

SUMMER BLOSSOM

Heighten the happiness level with the flora and fruits from the
orchards with this easy-to-prepare dessert. A piece of brioche, dab on a
layer of cream, add juicy berries to round up the taste — another creation
that will linger sweetly in anyone’s memory. .
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Ingredients
- 1 loaf Charcoal Bread
- 100 g Strawberries for Juicing
- 300 ml Whipped Cream
- 6 ml Vanilla Extract
- 70 g Icing Sugar for Whipped Cream
- 5 g lcing Sugar to Sprinkle
- 20 g Unsalted Butter
- 30 g (each) Fresh Berries (blueberries, strawberries and cherries)
- 2-3 sprigs Mint for Decoration
- Organic Edible Flowers for Decoration

Instructions

1. Mix the whipped cream and icing sugar — whip with a whisk or in
an electric mixer — until it reaches the stiff peak stage. Store in the fridge.

2. To make the juice, put the strawberries in a blender and strain to
remove the seeds. (Alternatively, a juice extractor can be used)

3. Slice the bread to your desired thickness into 5 pieces. Spread with
unsalted butter before putting in a toaster or an oven — medium heat
(160°C) for 2 minutes then leave to cool.

4. Lightly mix the already prepared whipped cream with strawberry
juice with a spoon — to create a pattern.

5. Decorate the toasted brioche that have been left to cool with cream
and fresh berries as desired. Sprinkle with some icing sugar, dress with
mint leaves and organic flowers. Ready to serve.

Available at: The Emporium, The EmQuartier, Siam Paragon

Charcoal Brioche with Berries
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All of the ingredients: Gourmet Market GF The Waterfall Quartier, 4F Emporium Department Store, GF Paragon Department Store
Kitchenwares: The Living 4F Emporium Department Store, 4F Paragon Department Store Zara Home 1F The Waterfall Quartier, 1F Siam Paragon
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Master the Flame. Master the Flavor.'

Available in all major Supermarket / Hypermarket
Imported and Distributed by Sino - Pacific Trading (Thailand) Co., Ltd. Tel : 0-2681-5081
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SAVOR

THE TASTE OF SUMIMIER

Let culinary art and science lower the degree of summer heat and transport you to another appetizing dimension.
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SIAM PARAGON

THE MANGO GARDEN
GF Sweet Avenue
Summer is the time to sample the season’s

must, “mango and sticky rice sprinkled with
sun-dried fish — a Royal Recipe”. The bi-color
sticky rice is carefully made from a single strain of
specially selected glutinous rice that is sweetened
with freshly squeezed, top quality coconut
milk. The accompanied dried-fish, made from
snakehead fish, has been roasted and ground
into powdery form with a touch of fried red shallot
that enhance the flavor further. .
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QQ DESSERT
GF The Gourmet Garden

3-Treasure Tangyuan is a special creation
to welcome Thai summer heat. These small
glutinous rice balls have gummy and chewy
texture with special filling followed a Taiwanese
recipe. Serve in ginger water or milk. Should one
dish doesn’t fulfil your appetite, order the best-
selling grass jelly dessert. This smooth texture
gelatin-like jelly comes in its signature black
ice, exuding gentle fragrance and semi-sweet
taste, topped with taro balls, taro, and red bean
paste. Wash down with QQ Garden Milk Tea - its
appearance resembles a plant pot as the top is
covered in ground black cookies and mint leaves
on top of milk tea and a thin layer of whipped
cream. A perfectly sweet drink to slurp down in
the summertime.
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HAPPY BEEF BY M
GF The Gourmet Garden

Beef lovers would not go amiss with a visit
here — with many premium quality meats on offer
including Japanese’s Kobe, Kagoshima, Wagyu
as well as Thai-French. Your preferred beef can
be made into any dish such as grilled Wagyu beef
noodle, Kobe beefin Thai green curry, fried noodle
in soy sauce with chuck, Thai style grilled beef
spicy salad, or hot pot set. For the hot pot menu,
braised beef shank is highly recommended as
the cut has been braised using a secret recipe
resulting in @ melt-in-your-mouth chunks.
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HONMONO GRAND OMAKASE
GF The Gourmet Garden

Refresh yourself with the freshly-caught
seafood from Japan with Omakase course.
Each piece is carefully made with the hands of
Thailand’s Iron Chef. Not only the experience
guarantees freshest of ingredients, the chef’s
creative freedom will surprise every mouthful.
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MAKAI ACAI & SUPERFOOD BAR
GF The Gourmet Garden

No need to venture far, Makai Acai &
Superfood Bar is here to serve up the mood of
South Pacific. Not only the décor uses recycled
surfboards sent straight from the beach, the
bowls are made from coconut shells and paper
to ignite a seaside mood. Acai Bowl is a must
with many flavors to choose from — like Tickle
My Berry made from Acai, bananas, strawberries,
and blueberries. With no added water, this bow!
is thick with beneficial nutrients of the superfood
and fruits squad.
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BOON TONG KEE
4F Food Passage

From a small street-vendor in Singapore’s
China Town selling chicken rice, Boon Tong Kee
has gained a place in any foodie’s list of things
to eat before they die. Its incomparable taste
always commands more than one visit. The
seasoned rice and top-grade chicken that has
been poached overnight to be dipped in secret
spicy sauce is served at room temperature. Drink
with healthy Barley water for good health.
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CAFE BORA
4F Food Passage

Inthis heat, nothing tastes better than Bingsu
with purple sweet potato from Café Bora. This
new, improved-recipe features purple sweet
potato ice shavings with sugary taste. Order the
delicious sweet potato tiramisu, the café’s best-
seller, to accompany this dish.
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SAVOR

THE EMQUARTIER

GOKFAYUEN
7F The Helix Quartier

One nationally known and very popular
version, Shaoxing, originated in the Zhejiang
province of eastern China. Shaoxing drunken
chicken is cooked and marinated with historic
Shaoxing wine to create a deep flavor. They only
select chicken thigh for smooth texture and
better flavor. The other menu should not miss
is Hong Kong wonton noodle that stays true
to the traditional dish. Though, some vouches
that this version tastes better than its original
counterpart due to its fragrant stock with a full
taste of pork bones, dried fish, shrimp roes, and
various spices. The chewy noodles are perfect
with chunky shrimp wonton and delicious char
siu. Gokfayuen also features Hong Kong style
porridge, soy chicken, roast duck, and milk teain
its menu. The taste is so authentic that you may
be fooled into thlnk|ngthat you are in Hong Kong.
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CHAIRMAN BY CHEF MAN
BF The Glass Quartier

A unique Hong Kong café that draws its
decor and its food and drinks menu from a fusion
of Chinese and Western culture. Never fail to
disappoint are the Pot Rice, instant noodles, and
the well-known pineapple bun —all cooked Hong
Kong style. Don’t forget to add thick pieces of
French toast and milk tea to your order.
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THONG SMITH
7F The Helix Quartier

Alocal dish that lets you forget the sweltering
weather — “Nam Tok”, spicy noodles with ox
tongue from special grade beef cattle. Whole
tongue is slowly stewed with Chinese herbs to
preserve the tenderness. It is only cut into pieces
before each serving. This type of noodle soup has
an intense, rich, and spicy taste with no need for
extra condiments.
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MOM&SIS THE SMOOTHIE CAFE
7F The Helix Quartier

This café focuses on superfood smoothies
and boldly states its “no artificial sweetener”
stand which includes syrup, sugar or any kind
of juice concentrate. Each menu is individually
explored through various trials before settling on
the perfect taste combinations between fruits
and vegetables. Their salads and sandwiches
are healthy with the use of only natural yeast
bread while salad dressings are free of eggs and
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mayonnaise. Popular menu is the Egg Avocado
Sandwich which is Keto friendly. Hass avocado
are specially selected and mashed with boiled
eggs, served with sunflower sprouts and seeds,
seasoned with a bit of salt and pepper. Acai The
Rainbow is the smoothie of choice. With berries,
including Acai (native to the Amazon and is rich
in antioxidants) as the main ingredients to help
slow down the aging process.
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YOU&I PREMIUM SUKI BUFFET
9F The Helix Quartier

The summer menu at this suki place highlights
fresh and chewy abalone to be served with spicy
seafood sauce. Oysters, accompanied by fried
shallots, roast chili paste, and “krathin”, one of
the local vegetables, are also the focus of the
season. Again, served with spicy dipping sauce
that instantly transports the eater to the beach.
YOUA&I also appeals to dessert lovers with Wat
Jed’s Lod Chong, grass jelly, Tub Tim Krob, and
Salim. These traditional Thai desserts are the
perfect ending to an enjoyable meal.
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SUSHI SEKI
4F Quartier CineArt

Seafood from various origins join forces at
this establishment — salmon from Norway, Hotate
from Hokkaido, fresh fish from Japan’s Tsukiji
fish market as well as foie gras from France. The
dish here undergoes a rigorous supervision of a
Japanese chefto serve the best quality meal. This
particular branch’s exclusive menus are salmon
truffle, wagyu steak truffle, and wagyu foie gras.
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Nylon Bra Miu Miu
Cashmere Cardigan + Necklace Chanel
Earrings Dior

FASHION DIRECTORY
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SUMMER SENSATIONS

Chanel MF The Helix Quartier, MF Siam Paragon
Dior GF The Emporium, MF Siam Paragon

Fendi GF The Emporium, MF Siam Paragon

Miu Miu MF The Helix Quartier, MF Siam Paragon
Prada MF The Helix Quartier, MF Siam Paragon

SUMMER SPIRIT

Arena BF The Emporium, 3F Paragon Department Store

Elle Swim BF The Emporium

Guy Laroche Swim BF The Emporium, 3F Paragon Department Store
Kas & Ko BF The Emporium, 3F Paragon Department Store

Rosa Faia BF The Emporium, 3F Paragon Department Store

Sabina BF The Emporium, 3F Paragon Department Store,

Speedo BF The Emporium, 3F Paragon Department Store
Streamline BF The Emporium
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CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Burberry 0-2664-7445

Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

15t Floor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Lacoste 0-2664-8484-5

O&B 0-2664-8595

Soda No.7 0-2664-8464

2nd Floor

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River
0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

DIRECTORY

THE EMPORIUM

Florentine 0-2664-8380-2

Jaa 0-2664-8390-4

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8889
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2" Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7
Jaymart 0-2664-8564

FURNITURE & HOME DECOR

3 Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

THE EMPORIUM

FINE DINING & RESTAURANTS

KIDS, SPORTS & ENTERTAINMENT

G Floor
TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2"d Floor
Uta-Andon 0-2664-8528

3" Floor

Aoi Japanese Restaurant

0-2664-8590-2

Crystal Jade 0-2664-8803-4
Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

Crabtree & Evelyn 0-2664-9901
MOGA 0-2664-8890

Shiseido Salon & Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2"d Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3 Floor

Harnn 0-2664-9935
Jyunka 0-2664-9155
KKC 0-2664-9158
Satira Spa

2"d Floor

Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

3" Floor

Roller Dome

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICES

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Bags and Shoes Spa
0-2664-9992-3

B1 Floor

Carcare 0-2664-8899
Washery 0-2259-8288

G Floor

Tourist Lounge 0-2269-1000 #1726
Tourist Service Center

- Airluga 09-2287-7745

- Mail Boxes ETC. 0-2259-1548

- Samurai Wifi 09-6843-7873

- Superrich 0-2254-4444

DEPARTMENT STORE

B Floor

Lingerie Salon

G Floor

Ladies' Boutique
The Atelier

M Floor

Beauty Hall
Watch Galleria

15t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Sports Mall

3" Floor
Be Trend
Exotique Thai
Imaginia
Kid’s Planet
Power Mall
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4% Floor

Gourmet Market
The Living
Warp Zone
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AJINOMOTO

™

RosDee menu  History

RosDee menu™ is a well-known Thai menu seasoning product under Ajinomoto Brand
in Thailand which has been launched since 2011 with only 5 flavors. Because of great feedback,
RosDee menu™ has continuously launched more flavors to fulfill consumers’ need. At present, it has
all together 15 flavors available in the market to cover variety of Thai menus such as stir-fry, curry,
and spicy salad.

With remarkably delicious taste like homemade cooking along with easy and convenient

™

usage, RosDee menu™ has become No. 1 best-selling menu seasoning brand in Thailand just
2 years after first launch. In honor of being No.1 selling brand in Thailand, RosDee menu ™
is continuously doing product development to improve for the best quality to serve both domestic

and oversea markets.

Authentic Thai
Menu Seasoning

Just 3 Cooking Steps!

- Best gellind
Ment)




CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani
0-2021-2102

Judith Leiber 0-2003-6014
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016
Michael Kors 0-2003-6299
Pleats Please Issey Miyake /
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
A Bathing Ape 0-2003-6640
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2003-6477-80
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK Calvin Klein
0-2021-2112

Club 21 Collectibles
0-2021-2118

Club 21 Pop Up
0-2021-2199

Comme des Garcons Pocket
0-2021-2191

COS 0-2059-2872

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Miu Miu 0-2003-6048
Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Stella McCartney 0-2021-2111
Tory Burch 0-2003-6422
Valentino 0-2003-6111

15t Floor

Adidas Originals
0-2003-6180

Another Man Story

Beams 0-2003-6067
CC-00 0-2003-6670

CPS Chaps 0-2003-6672
H&M 0-2003-6460

Jaspal 0-2003-6674
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656
Pomelo 0-2003-6072
Superdry 09-1774-4707
Ted Baker 0-2003-6102
Urban Nomads 0-2003-6625
Zara 0-2003-6432

2nd Floor

Amaze 0-2003-6130
Charles & Keith 0-2003-6129

DIRECTORY

Footwork 0-2003-6119
Fred Perry 0-2003-6117
Jelly Dreams 0-2003-6121
Lyn Around 0-2003-6115
Pronto 0-2003-6128
Quinn 0-2003-6113
Stylenanda 0-2003-6475
Uniqglo 0-2003-6466
Vilebrequin 0-2003-6132

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

3 Floor

B&O 09-3137-8922
BaNANA 09-5364-6157
Big Camera Galleria
0-2003-6536

dtac Hall 1678

Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150
Sound City 0-2003-6147
Studio 7 0-2003-6160

True / True Coffee 0-2003-6156

FURNITURE & HOME DECOR

15t Floor
Zara Home 0-2003-6645

3 Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICES

3" Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7
Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526
SCB 0-2003-6680

Thai Life 0-2003-6528

The Wisdom Lounge 0-2003-6533

FINE DINING & RESTAURANTS

G Floor

Another Day Dessert

D’ARK 0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Jones the Grocer 0-2261-0382
Mozza by Cocotte
09-7004-0072

Pierre Hermé 0-2003-6444

M Floor

Café Leitz by Pacamara
0-2003-6068

1stFloor
Roast Café 09-4176-3870

2" Floor

Greyhound Café 0-2003-6660
KOI Thé

Vanilla Cafeteria 0-2003-6124

THE EMQUARTIER

5% Floor

Escape Bangkok
0-2003-6000

6" Floor

Fu Cheer 0-2003-6301-2
Fuji 0-2003-6209-10
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kub Kao' Kub Pla 0-2003-6236
Lukkaithong 0-2003-6301-2
MK Live/MK Harvest
0-2043-7092

Mokuola Hawaii
0-2003-6202

Sava All Day Dining
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Coffee Beans by Dao
0-2003-6229

Emack & Bolio’s 0-2003-6250
Four Seasons 0-2003-6266
Gokfayuen 0-2003-6316
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248
Movenpick Pop-up
09-4497-4063

Nara Thai Cuisine
0-2003-6258

Thong Smith 0-2003-6226
TSUJIRI 08-9205-2281

8" Floor

Audrey Café des Fleurs
0-2003-6244

Bulgogi Brothers
09-8246-0888

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255
Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Shio 0-2003-6287

Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

9t Floor

Bella Rocca 0-2003-6273
Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275
You &I Premium Suki Buffet
0-2003-6399

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Creed

Diptyque 0-2003-6429
Fresh 0-2003-6430
M.A.C 0-2003-6426
Nars 0-2258-0441

Sephora 0-2003-6400
YSL Beauty 0-2003-6427

1stFloor

Bath & Body Works
0-2003-6066

2"d Floor
Aveda 0-2003-6491
Clé de Peau Beauté
0-2258-6011

PSA 0-2258-1801
Kiehl’s 0-2003-6490

3 Floor
Boots 0-2003-6497

4t Floor

Anastasia 0-2003-6296-7
Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188

Khongkwan Clinic
0-2003-6199

Moga Aveda 0-2003-6190
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’'so 0-2003-6171

The Lounge 0-2003-6172
The Next 0-2003-6100

LIFESTYLE & ENTERTAINMENT

1st Floor
BNK48 08-2589-0242

3 Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-6507

4t Floor

Another Story 0-2003-6138
Bounce inc. 0-2014-2607-8
JTB 0-2344-4688

Quartier CineArt 0-2261-0199
Virgin Active Fitness Club

at EmQuartier 0-2770-9797

SERVICES

B Floor

Auto Spa 0-2003-6642

Bellugg Luggage Delivery Service
Clean & Co. 09-5506-6991

Fast Fix 08-6896-2372
L'Harlogerie 0-2003-6627

Leather Solute 0-2003-6622

Mail Boxes ETC. 0-2003-6623

G Floor

Tourist Lounge

M Floor

Club 21 Services 0-2021-2121

2" Floor
TrueSphere 0-2003-6293-4

3 Floor
AIS Serenade Club 0-2003-6163
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CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2129-4484
Bottega Veneta 0-2129-4392-4
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8
Givenchy 0-2610-9607-9
Gucci 0-2129-4414-5

Hermeés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449
Off-White 0-2129-4530-1
Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Bally & Aigner 0-2129-4612-3
Boss Hugo Boss 0-2610-9440
Coach 0-2129-4664

Crazy Step 0-2129-4407

DVF (Diane von Furstenberg)
0-2129-4791-2

Europa 0-2610-9710-2

Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Greyhound 0-2129-4358
H&M 0-2610-6738

Jaspal 0-2610-9386
Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
Minor Lifestyle 0-2610-9952-3
Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Swarovski Temp 08-0321-6033
Swatch 0-2129-4536
Trussardi 0-2610-9599

Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

4 Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

A. Lange & S6hne 0-2129-4991
Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Chopard 0-2610-9678-80

Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777
Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9678-80
PMT The Hour Glass 0-2129-4777
Premiera Exquisite Jewellery
0-2129-4677-8

Prima Gems 0-2129-4786-90
Rolex 0-2610-9828-30

DIRECTORY

SIAM PARA

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

S.T. Diamond 0-2610-9897-9
The Enamored D Watch Café by
Trocadero Group 0-2610-9523

1%t Floor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Cubic Gems 08-0466-1656

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

Nara Jewelry 08-0999-8796

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2129-4656
Swarovski 0-2129-4396-7
Tang’s by Chualee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359
Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
2nd Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Dyson 0-2129-4338

Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart 0-2129-4851-6
HYT 0-2610-8823
Jaycamera 0-2129-4765-6
Linn 0-2610-9708

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Sony Style 0-2610-9664-6
Sound City 0-2610-9780-1

3 Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 09-2249-3649

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 1242

4 Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR
1st Floor

Zara Home 0-2610-9975

2nd Floor

Osim 0-2129-4526

3 Floor

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657

Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

DM HOME POP UP

Hickory Chair 0-2129-4577
Jaspal Home 0-2129-4505

Lotus Arts de Vivre 09-1775-4127
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955
Sealy, Ethan Allen, Tempur
0-2129-4362-3

Seletti by Room Concept Store
09-6372-2157

St.Louis & Puiforcat 0-2129-4799

4t Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICES

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

1stFloor

Krungsri Exchange 0-2129-4672

P&P Jewelry (Exchange) 0-2129-4387-9
Thanachart Bank Currency Exchange
0-2129-4371-7

2nd Floor

Krungsri Smart 0-2160-2360

3" Floor

Kiatnakin Bank 0-2610-9201-3

SCB Investment Center
0-2610-6740-3

Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4" Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Savings Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5t Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Maserati 0-2610-9441-5
McLaren 0-2610-9922
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

FINE DINING & RESTAURANTS

Signor Sassi 0-2610-9889-91
Taling Pling 0-2610-9368-9,
0-2129-4353-4

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

Tokyo Milk Cheese Factory
Townhouse 0-2129-4558-9
TSUJIRI

Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Wang Jia Sha 0-2129-4661-2
Whittard of Chelsea Tearoom
0-2610-7519

M Floor

Bombyx by Jim Thompson
0-2129-4840

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680

Nespresso Boutique 0-2610-9640
Paul 0-2129-4768-9

Starbucks 08-4438-7410

2nd Floor

Coffee World 0-2129-4757

3" Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Milkcow 0-2129-4762

Mr. Shake Beyond 09-0979-7699
Omotesando Koffee

Squeeze by Tipco 0-2129-4492
Starbucks Coffee 0-2610-9546-7

4" Floor

Baan Ice Restaurant 0-2129-4807-9
Boon Tong Kee 0-2129-4997-8
CAMP 0-2610-8000
Candy Crepe
Chabuton 0-2129-4347
Cold Stone Creamery 0-2129-4894
Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8
Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong
0-2610-9520
Honmono Sushi 0-2610-9240
IHOP 0-2610-8000
Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7
Nuer Koo 0-2610-9772-3
Oishi Grand 0-2610-9584-8
Pot Ministry 0-2129-4398

b 1 0-2610-9496-7

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Chilli Thai Restaurant 0-2129-4761
Clinton Street Baking Company
0-2129-4861-2

Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Coffeeology

Crab & Claw 0-2610-9713-4

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
Honmono Grand Omakase
0-2610-9551

IHOP

Khao Dessert Café 0-2129-4369
KOI Thé

La Creperie 0-2129-4844

Mandarin Oriental Shop
0-2610-9845-7

McCafé 0-2610-9280-4

McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7
Mugendai Steakhouse 0-2129-4555
Nara Thai Cuisine 0-2129-4863
Pang Cha 0-2129-4890

QQ Dessert 0-2129-4672

Scala Shark’s Fin 0-2129-4335-6
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Salt//Pepper 09-7017-9192
Sansab 0-2610-9525
Sushi Den 0-2610-9667-8
True Coffee 0-2610-9480
Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Rabb Coffee 06-4586-5941
Starbucks Coffee 0-2129-4629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1stFloor

Aveda 0-2610-9656

BsaB 08-4662-6692

Crabtree & Evelyn 0-2610-7514
Lampe Berger 09-5471-8171
Organika

Panpuri

Pralyn

Thaniya 09-8549-1979

THANN 08-6364-1261

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Gold Elements

KG Salon Inter (Ketvadi Gandi
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1
Minerva Clinic 0-2610-9636

Moga International Salon
0-2610-9627-8

Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20
Romrawin C 0-2610-9855-8

Siam Laser Clinic 0-2129-4687-90
Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

All About You 09-1970-4862

Bath & Bloom

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Ryn

Suvarn

4" Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755
Fitness First Platinum
0-2610-6777

HARNN 0-2129-4326
Mt.Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICES &
ENTERTAINMENT

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905, 06-4995-5944

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594

Eastbourne (Kodak Express)
0-2610-9593-5

Lego 0-2129-4344

Mangpong 0-2129-4454

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MOMOKO 09-4646-0364

4t Floor

Bangkok Dance 0-2610-9428-30
Claywork 0-2129-4327

Code Genius 0-2129-4413

Helen Doron English 0-2219-4383-4
Inlingue 0-2610-9729-31

Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733

Yamaha Music School
0-2129-4500-3

4A Floor

Babies Genius 0-2610-9785-6
College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

KPN Chinese Academy 0-2129-4540-1
Modulo Language Center
0-2129-4997-8

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo

0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456




wIUd3eunoR doold
dnnd anina aduvwos

naunons:suBuBulLillouBy symmiAvaniliodnshetidotoy




BANGKOK INTERNATIONAL
FASHION WEEK 2019

Al B

“OneSiam”: A Global Destination of Extraordinary
Experiences by three world-class shopping centers,
Siam Paragon, Siam Center, and Siam Discovery —
stages a phenomenal fashion week debuting We
Wear Thai Designer campaign, with the aim to propel
Thai fashion industry to the forefront of international
fashion.

BIFW2019, for the 12" consecutive year,
showcases the works of leading Thai designers
including their international counterparts. The event
reveals special collections as well as spring/summer
2019 collections. This year, Self Portrait, a well-known
brand from England, opens the fashion week with a
collaboration collection with a prominent local house,
Vatanika. Other top Thai brands are showing their
designs including Issue presented by Purra, Boys
of Bangkok comprises Leisure Project, P.Mith,
Q Design and Play, Fri27Nov, Sor.Gor.Bor.Warship by
Prapakas, Absolute Siam comprises iCONIC, Six
P.M. WONDER ANATOMIE, Milin Front Row, Nagara,
Pichita, and Tube Gallery. The event is held between
28-31 March 2019 at Siam Paragon, Siam Center,
and Siam Discovery.
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Since 1963.

Uoasig UszinAlng lagusen 1aioled oold 13asda 11na
guidmazaonnunKuigsngucdesigagivnidunomsiuds:inAlng
1rymuiduiingeo The new 911.
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Porsche Centre Pattanakarn n.wcuunims Ins. 02-369-1111
Porsche Centre Bangkok n.5modsvaa Ins. 02-522-6655
Porsche City Showroom Siam Paragon u 2 Ins. 02-610-9911
Porsche Studio Bangkok (ICONSIAM) #u 1 Ins. 02-288-0911

Porsche Thailand

AAS Auto Service Co., Ltd,

36/9, 16-18 Vibhawadi-Rangsit Road,
Sanambin, Donmuang

Bangkok 10210

1dongosnoudksalvanAu idansnaingjthiinogoiumoms Aawsnqianvsniia:anldase msuddosswda Porsche Service Excellence Award




CARTIER.COM

JUSTE UN CLOU COLLECTION

EMPORIUM - 0 2664 8660 | SIAM PARAGON - 0 2610 9945 | ICON SIAM - 02 288 0777




