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PUBLISHER'S NOTE

—RONT ROW RESERVED

Today’s digital era is advancing at lightning speech and is
embraced by us all. On the plus side, it makes life much more easier
thanks to the invention of smartphones, tablets, laptops and other

communication gadgets along
with the phone service andinternet
coverage. Online transaction, for
example, conveniently allows
you to make payment anywhere
anytime befitting the Thailand
4.0 lifestyle. For us in the retail
industry, we are trying our best
to stay on top of our game in the
digital age. We have explored
different aspects of digital
marketing, which includes sales
channels and implementation of
new technologies. For the first
time in Thailand we are becoming
a cashless society, as we are
partnering with Siam Commercial
Bank in building a digital platform.
Some of the examples include
instaling the Smart Self Check-
Out Kiosk and introducing a new
payment method via QR Code
at cashiers at Gourmet Market.
We have also launched the SCB
Money App which is a QR-based
mobile payment at more than
500 stores across our Food Hall
and Take Home, while the newly-
installed Smart Tax Kiosk enables
our Thai customers to issue tax
invoices by themselves using
only their ID cards. All of these are
designed to answer to the digital
lifestyle of the millennials, enhance

the shopping experience for our customers and increase the efficiency

of our retail business.

We sincerely hope that you will have the best of time while visiting

our department stores.

ACHARA UMPUJH
PUBLISHER

VOL.11
No.37
March 2018

frngypusislandaviaidng
LﬁuimﬂwmmL%LL@”L'*ﬁﬁ\mnﬂu
¥ dneidaeann oty WALILER
ABNAALADT mmﬂmmmmw
Fugtiunsdeuseiatadng
Insdniiizednyyrdumnesiiln
lun1svingsnssusinge ialiiin
ATNAZAINALNELAZAIINIIAIGT
funsldiinlugalnauausd 4.0
dmiuiniinganagudnisfuas
viassnEudnlaiiloueula dnns
Anendunauaassvingaia Digital
Marketing FOLFANTTLALIIALIIIN
doayaliaufistemnanisneduin
Tmﬂﬁuwﬂiu‘[@%ﬁﬂumiwm
Uil lunslviisnis mmﬁmﬂﬂ\i
LLuu”La?Numm\iLLiﬂIuﬂ@”mMm
Aldniinaanusauilarusunans
Tnewndiad mumalulagaaria
unannafy Aaseszuudnretu
AAiasaELATETN T RUAILATLe Y
(Smart Self Check-Out Kiosk) 11
NiwE 1nfifie nFenimuITLY
NfwE wamiEes windeananIeFy
ﬁﬁ?tﬁuﬁ'ﬂﬂﬁfﬂﬁﬂﬁﬁ (QR Code)
yanwileanntnsirsanuazinsadn uananildeilieaddduiuen
(SCB Money App) TannansinszRudaafienilanliiuanluy
Hinaeaduazinalanndy 500 Frufn saiansfindapzasan i uiia
ABad (Smart Tax Kiosk) iNesesiugnAnsaiilunisrefiunit
(Full Tax Invoice) mmwmnmmimmmmﬂﬂn”Lumnumi:rmﬂml,m
Iﬂ?flﬂlLW‘F;I\TUIFI?‘]J‘J‘V’Q’]EI’J‘IJTV%"I?H Famaniigauatalsy aunsal
Tl pevulandindinauga i ‘Cmﬂmwwvnaummummwm@m
laslglnddnian L‘W@an:rvmmmmwmmmmm‘tmhmu WATHANAU
ﬁiﬂ@mﬂ@ﬂ"lmﬂiuuﬁnﬁmwmumﬂﬂnu

2013 nTN Ul ANgILAINRRNAUT LN SN B UAUTN19AN
foaimanndsziulany




_ Credit Card |

- Citibank Paragon Emporium The Mall

THE NEW HORIZON OF ULTIMATE EXPERIENCE

When redeem Citi rewards

equivalent to the spending amount
= at the Department Store

Rewards Points

For every spending
in the Department Store

+ _ A

“ 6 Months
/o

For all items

Free annuglafree

when applying for
Citi M Visa credit card

. Jiti'M Visa booth
or Call 0-2081-1111 or www.citibank.co.th




EDITOR'S NOTE

-RONT RFOW RESERVED

Summer is here — the season everyone is looking forward to including
those in the fashion industry. Each brand is ready to deliver the latest
trends, new arrivals and exclusive offers. To cater to devoted followers
of fashion, we here at The Emporium and The EmQuartier are pleased to

present the best 2018 spring/summer
fashion trends and must-haves.

This summer we are hosting a
series of exciting eventsin collaboration
with leading fashion brands. We’'ll
kick off with The Emporium & The
EmQuartier VOGUE LOVES LUXE,
where we will join forces with the
legendary and world’s leading fashion
magazine - VOGUE, to update
the hottest trends straight off the
spring/summer 2018 runway. This
is followed by Women'’s Day event
in collaboration with Christian Dior
(Thailand) to celebrate womanhood
and the launch of its latest collection
by Maria Grazia Chiuri.

Last but not least, the American
lifestyle and luxury brand, Tory Burch,
will present its spring/summer 2018
collection to its Thai fans, and we'll
end the summer season in style with
afirst-ever exhibition from Van Cleef &
Arpels, world-renowned French high
jewelry and watchmaking maison, in
Thailand.

These are some of the exciting
events that will take place at our
department stores along with many
other fun activities this summer. Last
but not least, one of our grandest gifts
we would like to share with people
of Bangkok is ESCAPE BANGKOK,
a new rooftop restaurant on the 5"
floor of Building B, The EmQuartier
shopping complex. The restaurant
is decorated in the style of a beach

bar, a perfect escape from a busy city life to chill
with this unique world-class food and beverage

for everyone to enjoy.

We are looking forward to seeing you soon.

KRIENGSAK TANTIPHIPOP
EDITOR

VOL.11
No.37
March 2018
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EDITOR'S NOTE

—RONT ROW RESERVED

The hottest month of the year is fast approaching. Although most of us
are used to the tropical climate and have, over time, come up with their own
way of dealing with the heat, we still can’t help but be excited when the new
season has finally arrived. Unlike any other seasons, summer brings with it

a certain kind of energy, vitality and,
most importantly, new inspirations.

For the upcoming Summer
season, Siam Paragon offers an
update on the latest fashion trends.
First HRH Princess Sirivannavari
Nariratana unveils SIRIVANNAVARI
spring/summer 2018 collection
including womenswear, menswear,
accessories and jewelry, all of which
are available at SIRIVANNAVARI
boutique, located on 1%t floor, from
March 16 to September 30, 2018.
This is followed by the highly
anticipated event in the fashion
industry, “Bangkok International
Fashion Week 2018”, or “BIFW
2018” and “Siam Paragon Shades
of Style 2018” featuring the
current trends in eyewear for the
new season. Last but not least
is everyone’s favorite summer
holiday — Songkran festival. At
Siam Paragon, we let you celebrate
the auspicious occasion of the
traditional Thai New Year with
merit-making that includes paying
respect and pouring water on
Buddha statues. Summer also
means mouthwatering seasonal
menu which will be available at
our leading restaurants, bakeries
and cafés — something Thai and
international foodies simply cannot
miss.

This is just some of the fun that
awaits you at Siam Paragon. Let
us be a part of your memorable
summer.

MAYUREE CHAIPROMPRASITH

EDITOR

VOL.11
No.37
March 2018
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THE 515" DIPLOMATIC RED CROSS
BAZAAR

The Crown Princess Sirindhorn, the Patron of Thai
Red Cross, has opened the 515t Ambassador’s Spouse
Pop-Up. The joint effort between Thai Red Cross and the
ambassador’s spouses to Thailand took place at the Royal
Paragon Hall, 5" floor of Siam Paragon. This year marked the
125™ anniversary of Thai Red Cross, an organisation that
has served those in need in Thailand since its inception.
Organised under the concept, “125 Years of Thai Red Cross
Commemorated & Continuous Giving Celebrated”, the
colorful fair boasts outstanding products from 53 countries for
charitable shoppers to browse and bring home. Proceeds go
to Thai Red Cross for its numerous projects for those in need.
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SIRIVANNAVARI
SPRING/SUMMER 2018

Princess Sirivannavari has unveiled her Spring/Summer 2018
Collection’s under SIRIVANNAVARI, and S'THOMME. The theme
is a love story between a soldier and his farm girl that took place
towards the end of World War Il. The romance is the Princess’s
own creation. The Collection shines with feminine outlines, bee’s
knees broidery, and the Princess’s own graphic draws. In details,
shirt structures boast such intricate complexity. Just to name
a few, there are “Mermaid”, the disruptive “Deconstructive”,
and “Ballgown”. As a whole, the Collection incorporates
a variety of styles and technigues to re-create a unique outlook
that include quilts, 3-D pleats by Paris’s Gérard Lognon and
SIRIVANNAVARI’'s own superb craftmanship.
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CARTIER RED BOX

Cartier Red Box was filled with smiles and laughter.
Furthermore, inspiration became stronger. Cartier celebrated
the year-end and Siam Paragon’s 12" anniversary in style.
The giant red box took inspiration from its brand’s logo and
inside doubled as a mini cinema to show how Cartier came
into being and became so big. 12 Friends of Cartier were
introduced and did a fantastic job to inspire. Separately,
they are unique individuals. Together, they superbly represent
what Cartier is all about.
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MY FRANCK MULLER

Frankly speaking, My Franck Muller curated everything
Franck Muller embodies. Stories were narrated through 13
outstanding Thai ambassadors that include Khun Prae-Vatanika
Patamasingh na Ayudhya, Friend of the Brand 2018, and Khun
Jeab-Sopidnapa Chumpani, Thailand’s first-ever Friend of Franck
Muller. Other highlights included the newest collection from
Master of Complications. Not that easy to come by, you may say.
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MCM x EDDIE KANG

Love binds all living things together. Love between us and
our canine friends is particularly telling. Our bond with this loyal
and lovingly-needy creature has inspired global artists throughout
history. This time, it is MCM’s turn. MCM, short for Modern
Creation Mlinchen, is a luxury leather brand from Germany that
has captured the hearts of fashionistas worldwide for over 42
years. Recently, it has joined forces with the legendary Eddie
Kang of Korea to bring to life MCM x EDDIE KANG. The newest
capsule collection depicts the love and bond between the artist
and his favorite pet through his signature Animamix. Before
anyone else in the world, Khun Salin Suyarnsettakorn, Managing
Director of PP Glam Ltd., the importer of MCM, has unveiled
the fabulous collection for us Thai fashionistas and dog disciples
to drool over.
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DIOR WOMEN’S DAY

With Dior Women’s Day, the powerhouse also gets to
celebrate women'’s rights. To kill two birds with one stone, the
Spring/Summer 2018 Collection by Maria Grazia Chiuri is rolled
out. Maria Grazia Chiuri is the first woman to be in charge of the
formidable brand’s creative directions. Her idea of how to be a
woman is so clear that people have come to associate her name
with the word Feminist. Needless to say, her uncompromised life
and fearless works shine through and through this collection. In
the Niki de Saint Phalle’s style, she doesn’t hesitate to use colors
and narrate stories on lace, silk, leather or even plastic. Nor is
she shy to present herself in the most realistic terms. That said
though, the final result is far from lacking its surrealistic elements.
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THE EMPORIUM & THE EMQUARTIER
VOGUE LOVES LUXE

_ The Emporium & The EmQuartier Vogue Loves Luxe runs
citi the whole gamut as far as fashion goes. We got up-close-and-
personal updates from none other than Vogue’s Fashion Editor on
what is coming and what will work for this season. What's more?
We were treated with the specially-tailored Signature Look Mix &
Match, and new hot trends by influencers and fashionistas from
Paris, New York, London, Milan & Tokyo. Also on display were
selected runway items from Burberry, Bottega Veneta, Chanel,
Céline, Christian Dior, Louis Vuitton, Prada, Miu Miu, Valentino
il § and the “Em-exclusive” stores that are Dior Homme, Roger Vivier,
¥ & Collection of Style. Last but not least, the ever-modern COS
wowed the crowd with an exclusive march down the evening’s
runway.

EMPORILA

mm‘mm The Emporium & The Emquartier Vogue Loves Luxe
afaLﬂumuw"l@L?mﬂmmuﬂfauuﬂuLLWmu”Lf’ﬂﬂﬂﬂfmmumu TR
mmmeﬂwLmnmsumwimm?mqﬁmmmmqﬂ Vogue NLBNNANY
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Bottega Veneta, Chanel, Ceéline, Christian Dior, Louis Vuitton, Prada,
Miu Miu, Valentino saxlfsuususiendaginfdlesi & duinEes
AL A Lﬁmmmﬁﬂﬂﬁuﬁ Dior Homme, Roger Vivier Wag Colletion
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THE PARAMOUNT
LUXPERIENCE FINE DINING

[t began in great fun and concluded in fond memories.
The Paramount Luxperience Fine Dining is a collaboration
between The Emporium/The EmQuartier and AP (Thailand)
Pcl. to give extraordinary thanks to their Platinum M Card and
The Scarlet Diamond clients. The exclusive meal was paired
with avisit to VITTIRIO — an ultra-luxury residence project crafted
under the LIVING IN THE MASTERPIECE concept —the concept
that boasts every superlative imaginable. There at VITTORIO of
Sukhumvit 39, the fabulous guests got up close and personal
with Feng Shui-inspired art pieces by the world-renowned Master
Yun Long Zhi.

Hhuei Bufudnoanuaun wazaLaAasANLlszilla
ALY “The Paramount Luxperience Fine Dining” ‘ﬁ@mj’miﬁﬂ
A enInGEaw way 5 ienAeWef sy Ui el (Inauaud)
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MASTERPIECE” Tignaasiignlunnilf aunaudalznieasdy
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LOVE IS...

Love comes in all shapes and forms. It shines through various
stories and narration. That’s why it's chosen as the theme by
5 leading lingerie brands of Wacoal, BSC, ELLE, Guy Laroche,
and Morgan. Together, they have enlisted the famed designer
Prapakas Angsusingha to create an exclusive lingerie range.
To make it even more special, items in the range are adorned
with crystal from Swarovski. When eyes are to be dazzled, love
is to be had and seduced by. The dazzling show took place
at Thailand’s first-ever CRYSTAL THEATRE on the M Quartier
Gallery Floor, The EmQuiartier.
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GRAND OPENING
NARS FIRST BOUTIQUE

Thailand’s first NARS Boutique, located on the G floor of
Glass Quartier, The EmQuartier, can easily be another meeting
point for modern women of this millennia. This one-stop care
boutique is unique in its ambience that is brought to you by
Mr. Francois Nars, the Founder & Creative Director. To make
this happen, Mr. Nars has teamed up with New York’s Baron &
Baron. On the launch date, NARS Natural Radiant Longwear
Foundation was rolled out for all to try out Crafted to meet the
needs of women worldwide, the formidable foundation conceals
and keeps your skin bright. It can last 16 hours. Itis also available
in 23 shades specifically for women of Asia.
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Multi-colored gems and jewelry that will push any look to shine
brighter than bright during this brightest time of year.
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1. Blue Sapphire from Ceylon, Emerald and Oval Pear Shaped Diamonds Earrings Gems Pavilion 2. A Versailles, Volupte Ring Dior 3. Blue Sapphire and
Diamond Earrings Tang’s by ChualLee 4. Serendipity of Luck Earrings Jubilee Diamond 5. Blue Sapphire and Diamond Bracelet Premiera Exquisite Jewellery
6. The Empress Earrings Prima Diamond 7. Diamond Bangle Charms Fine Jewelry 8. Italian Style Coral Ring Verdi by Der Mond
9. Delicate Lotus Between The Finger Ring Van Cleef & Arpels 10. Siam Ruby and Diamond Earrings Gem Peace by Chuchai 11. Fancy Shape Ruby and Diamond
in White Gold Setting Earrings P&P Jewelry 12. Keys Star Key Pendant in Platinum with Rubies and Diamonds Tiffany & Co. 13. Pastel Palette Earrings inspired by
The Lush Blossoms of Summer Blue River Diamond 14. Ruby Butterfly Brooch Sirinapa Diamond 15. Goa Bangle Piero Milano by Der Mond 16. A Versallles,
Cachette Ring Dior 17. Pink Sapphire with Pink Diamond Bracelet S.T. Diamond 18. Love Collection Bangles Cartier 19. Exquisite Necklace of Golden South Sea Pearl
in Barogue Shape Necklace Mikimoto 20. Signature Pink Gold Bangle The Cobra with Ruby Sirus Tanya 21. Roman Sorbets Rings Bvlgari
22. Bouton d’or™ Bracelet Van Cleef & Arpels 23. Possession Collection Bangle Piaget by S.T. Diamond 24. Pavone Earrings Sette
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*For more information contact shop
Available at: Blue River Diamond, Dior GF The Emporium, MF Siam Paragon Bvlgari, Cartier MF The Emporium, MF Siam Paragon Charms Fine Jewelry,
Mikimoto, Premiera Exquisite Jewellery, Sette, S.T. Diamond MF Siam Paragon Der Mond, P&P Jewelry, Sirinapa Diamond, Sirus Tanya,
Tang’s by ChualLee 1F Siam Paragon Jubilee Diamond 1F The Emporium, MF Paragon Department Store Gem Peace by Chuchai MF The Emporium
Gems Pavilion MF The Emporium, 1F Siam Paragon Prima Diamond 2F Siam Paragon Tiffany & Co., Van Cleef & Arpels GF The Emporium
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EXTRAVAGANCE

It is well-known fact among watch collectors that
every creation by Cartier is a depiction of perfection and
timelessness thanks to its unparalleled craftsmanship and
design aesthetic. Both Cartier jewelry and luxury watches
have, as a result, become universally coveted pieces
synonymous with beauty and grace.

Since its founding in 1847, Cartier have continuously
launched collections that bedazzle and fascinate us. Apart
from creating something new, Cartier does, from time to
time, goes back to the classic, as true elegance never goes
out of style.

For 2018, Cartier rings in the New Year by reviving the
Panthere de Cartier. A spectacular union between artisan
horlogerie and high jewelry, the 2018 Panthére de Cartier
collection features a delicate square case in different sizes
and materials. Its bracelet comes with a double or a triple
loop, that drapes itself around the wrist seamlessly and is
available in three trademark colors: yellow, pink or white
gold. Forthose with adventurous spirit looking for something
unique, go for the one which is directly inspired by the
spotted panther motif.

Once again Cartier brings back the dazzling allure that
has captured everyone’s heart - the Panthere de Cartier.

WATCHMAKING
MEETS JEWELLERY
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Cartier MF The Emporium, MF Siam Paragon
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EXTRAVAGANCE

ULTIMATE

PIECES g
OF TIME

A true masterpiece does not only tell time
accurately, but comes with a long history of
technical progress and innovations combined with
unsurpassed craftsmanship. Below are some of
the world’s top luxury watch brands which have
produced heritage-worthy timepieces.

AN Tanuanainazuaninanlfudadadias
fsriRrmaniiusnauu auamnsnssAngnaln
NANNINENANAINNIATFIULAZINATIANNIAN A
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Pegidemainisainassfgasanuninizesian

/ Jaeger-LeCoultre
114 Reverso Tribute Enamel

JAEGER-
LECOULTRE

Since its founding
in 1833, the Swiss luxury
watch maker has hundred of
inventions and over a thousand
calibres to its name and each of Jaeger-
LeCoultre’s latest creations is more elegant
and technically advanced than the next. .

Reaunidynlunslsyhingunfiniunsius
Antoine LeCoultre fiasis JLC ludl 1833 Agwinlek
ﬁﬂ@iﬂLL@Zuﬁlﬂyﬂj‘i‘NL’ﬂW’]m'ﬂ\iﬁ')LﬂQN’mﬂd’] 1,000
N3 yRelRiuneunslssiugamlszdlnluuuy
Malwilaulas

IWC

For more than 150 years, the
Swiss watch manufacturers, with its
passion for innovation and technical
inventiveness, have been creating
masterpieces of haute horlogerie that
combine precision engineering with
exclusive design.

ARy NUTBINARUIANETeAS
A9piaaNIUg eI 150 T il
wilnustazFausnlifiaenlszifmans
PNUARATIEITA LazAueiuluns
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IwWC
114 Portugieser Constant-Force
Tourbillon Edition “150 Years”

14 Da Vinci Automatic
Moon Phase 36 Edition



OMEGA

Continuing the Swiss legacy of horological quality and
innovation since 1848, Omega watches are universally
recognized for their technical excellence and high
performance. They are also the watches of choice for space
and underwater explorers.

aumuﬂ?%wmmiﬂi”mmﬁmﬁﬂ”nm"umemmmmLLm
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Omega
14 Constellation  #
Globemaster

| A.Lange & Shne
| g‘u Lange Triple Split Chronograph

A. LANGE &
SOHNE

Since 1854, A. Lange
& Sohne, which was founded
by Ferdinand Adolph Lange, has
maintained the highest standard of
fine watchmaking of Saxony, continuing
to this day to manufacture some of the most
exceptional and widely admired timepieces in
the world.

TWUANULALATALAY Ferdinand Adolph Lange
210 nlif A, Lange & Sshne uunfin1ilnmeg
gugausiauanlailinAwsil 1845 Inayniuiliansedu
HARUNANTNA MrdFasdnenazna lnuadugndum

AUDEMARS
PIGUET

This Swiss watch-maker has
been making top-tier mechanical
watches for 143 years, which would
go onto set a precedent of perfection and
fine craftsmanship and are coveted by leading
watch aficionados from all over the world.
duasudnldlanuauaglugraimnasuuniing
mmqmum’l 143 m\ﬂuw\mmmummumn’]i
s¥sassdiadnBanssunalnuaznnsalmiildmilewlas
ﬂutﬂumm@nmmmuj AN AUTNUNANLANDHNN

Vacheron Constantin

114 Les Cabinotiers Grande Complication
“Ornementale” & Les Cabinotiers Grande
Complication “Crocodile”

Audemars Piguet — —
14 Royal Oak Double :
Balance Wheel Openworked

VACHERON
CONSTANTIN

The world’s oldest
watch manufacturer, Vacheron
Constantin, with heritage devoted
to watchmaking excellence, has
produced countless authentic works of
art representing exceptional of artistic crafts
from the movement all the way through to the dial.

AaaALIEIRANERFEULNUUAGN 263 TNuNn
Vacheron Constantin a¥19assAuaueanutiylidou
witnmnFeuliiesdnalnidnnegiugege wadsldFunis
Anusisatinalseiinlaifnsannaudalsduen
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EXTRAVAGANCE

THE UTMOST OF TECHNIQUE

The perfect union of the art of haute horlogerie and unsurpassed craftsmanship creates rare masterpieces
that are the epitome of sophistication, elegance and timelessness.
gaeanuiNTvaanmssErimaninsLssinduiinuarAatznisanusdsivnauen
auialuraduiAERasfuliiiutanuahNesTnLiaie

JAEGER-LECOULTRE
MASTER GRANDE TRADITION
TOURBILLON ENAMEL

A truly outstanding timepiece, the
Master Grande Tradition Tourbillon
Enamel is available with a number
of rare handcrafted versions
featuring enameled carps and
diamond-set lotuses on the dial.
This highly accurate watch also
comes with a flying tourbillon,
white gold case and crown set with
diamonds, and navy leather strap
and is Ijmited to 18 pieces.
fehuigauiunin e ldsoe
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Fugantianiiase wszilssanu
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18 FRwwingiu

Jaeger-LeCoultre

MF Siam Paragon
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THE SPIRIT OF HANDORART

Similar to an exquisite work of art with unique details in both design and craftsmanship,

a
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PIAGET

TRADITIONAL WATCH
GOA 37047

Unapologetically feminine and
sophisticated, this luxurious
Piaget Traditional Watch
features a 18K white gold case
and a stylish, round diamond-
paved bezel. Its dial is also
completely paved with dazzling
diamonds.
AvraNANNNTLIE AL U
SuMuigNanLLauIARS
dudaFaulafinaslsifunig
1szauiwas 2.5 nzimuumtingls
wazaaLFFau nEaulseaUinau
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Piaget MF Siam Paragon

CARTIER

TORTUE SECRETE DE
CARTIER

The Tortue Secrete de Cartier
shows the perfect marriage
between haute jewelry and
high-end watchmaking.

The white gold case set

with brilliant-cut diamonds

is concealed by the splendor
of a morganite.
Auanalszmcinnadseiudtyud
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Cartier MF The Emporium,

MF Siam Paragon

these luxurious timepieces will flatter any feminine wrist. 5
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JAEGER-LECOULTRE
REV. CLASSIC DUET.
MEDIUM QUARTZ PAVE
Created during the Art Deco
years, the Reverso represents
the period’s essence and pure,
simple style. This dazzling
version features a 18K polished
pink gold and a dial set with
132 diamonds.
anusesilediuaeddeaiy
N Feui llhasdunsdausa
FauRarlnas 18 nednames
matszavmasLumihila 132 Wa
pagAauringneiatlsymiladly
uRalrudetiaimeiifen
Jaeger-LeCoultre

MF Siam Paragon

CHOPARD

HAPPY SPORT 36 MM
QUARTZ

The Happy Sport 36 mm
quartz watch exudes sparkling
femininity with the diamond-
set bezel and the playful
dancing diamonds and

two interchangeable straps
perfectly in tune with Chopard’s
vision of today’s woman and
her irrepressible joie de vivre.
Hhilaluunfinnaesinaes
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EXTRAVAGANCE

THE LEGEND CONTINUES

These recently released watches are modern interpretation of their legendary predecessors,

but are updated to suit contemparary climate without losing thier artful integrity.
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CARTIER

RONDE SOLO DE
CARTIER

The Cartier Ronde Solo

watch preserves the perfectly
pitched classical elegance

and typical Cartier features of
the Ronde Louis Cartier watch
including Roman numerals,
blue sword-shaped hands

and rail-track minute circle.
mneiuAuTaUWIANIAAAEN
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Cartier MF The Emporium,
MF Siam Paragon

RICHARD MILLE

RM 037

Constructed with the methods
used in the design of Formula 1
racing cars, Richard Mille 037’s
skeleton tonneau case is
further highlighted by the
contrast of its unique materials:
white gold and red gold.
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PMT The Hour Glass

GF The EmQuartier,

MF Siam Paragon

VACHERON
CONSTANTIN
HISTORIQUES AMERICAN
1921

The Vacheron Constantin
Historiques American 1921

is an updated version of a
classic timepiece from the
early 1920s, but still maintains
the original eccentric design
of which the movement inside
each pillow-shaped case was
turned 45 degrees.
umWRN I
Tshapnuvasluasnenst
tast] 1921 giuluaindqnisiu
PianugusuargaEeAnaln
galwsnuaugndms Tag
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45 peruazaremiadngiu
Pendulum MF Siam Paragon

PANERAI

RADIOMIR 1940 10 DAYS
GMT ORO ROSSO

A testimony to the purity of
[talian design of RADIOMIR
1940, the RADIOMIR 1940
10 DAYS GMT ORO ROSSO
is updated in polished red gold
with new features including
dual time zone and power
reserve of up to 10 days.
FunemnuEeNLLLLAY
ARLANTIR RADIOMIR 1940
Vinsutiau usiFndifamsed
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Panerai MF Siam Paragon
Pendulum MF Siam Paragon



HOROLOGICAL EXCELLENCE

Each of these timepieces tells a legendary tale of its own, while fusing its aesthetic appeal with newly updated calibers.

BVLGARI

OCTO ROMA

Inspired by the Basilica of
Massentius in Rome, Bvlgari
Octo Roma’s octagonal shape
is both eye-catching and
unique. The updated version
features chic two-tone 18K
pink gold and stainless steel.
wananianAuse A il
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Bvlgari MF The Emporium,
MF Siam Paragon

HUBLOT

BIG BANG UNICO
PERPETUAL CALENDAR
SAPPHIRE

More than 300 individually
hand-assembled components
make up this distinguished
movement of the Big Bang
Unico Perpetual Calendar
Sapphire, embodies the most
traditional of watchmaking
crafts being employed
alongside state-of-the-art
manufacturing technology.
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PMT The Hour Glass

GF The EmQuartier,

MF Siam Paragon
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YACHTING

FRANCK MULLER
VANGUARD™ GRAVITY
YACHTING

Dedicated to the seafaring
world, this new creative vision
of time from Franck Muller
comes with remarkable
nautical details, from the deep
blue to the wind rose adorning
the dial, and a concept of
tourbillon cage set with
precious gem.
Yumlilanaeinsipuizeeting
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GLASHUTTE
ORIGINAL
PANORESERVE

A finely refined work, the
PanoReserve is when simple
elegance meets the German
art of watchmaking. Its
features include a manual
winding movement, an off-
center display and a Louisiana
alligator leather strap.
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S.T. Dimension Watch
Boutique MF Siam Paragon
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DEFNITION OF LMNG ON THE EDGE
"THE BEST COMES AS S TANDARD!

A number of recent researches have shown one thing in common — the lifestyle of urbanites has changed.
This, in turn, affects their preferred choice of living space from somewhere livable and cozy
to somewhere that really meets their needs in terms of location, design and function.
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For Bangkokians, Wireless road is undeniably the capital’'s most
coveted neighborhood. It is strategically located in the heart of the city with
shortcuts and easy access to express ways, which are all ideal for escaping
Bangkok’s notorious traffic. An oasis among the concrete jungle, the road
sprawled under a canopy of tree-lined and shady and is the location of one
of the most luxurious condominium in Southeast Asia. “98 WIRELESS”
is Sansiri PLC’s latest flagship condominium designed to challenge accepted
norms and raise expectations of what is possible in the luxury residential
sector, as for Sansiri PLC “The Best Comes As Standard”.

The talk of the town, 98 WIRELESS is dubbed the best investment in
the real estate sector due to its prestigious address occupying 2 rai of land
right next to the residence of American ambassador. The design aesthetic
adds to the overall luxury as Sansiri has chosen to assemble a world-class
design team including Anne Carson, a leading New York-based interior
designer, who has worked with Ralph Lauren Home and other major brands
in the home furnishings marketplace.
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A SENSE OF LUXURY

When looking closer, one can see that every element at 98 WIRELESS is
meticulously designed and detailed. For example, a selection of the world’s
most coveted marbles are used extensively, covering an area of over 28,000
sg.m. This requires the design team to fly over to the Italian mountains
in order to select the size, quality and every pattern of every single marble
stone, including White Volakas, which is sourced for the bathroom,
and Calacatta marble, as seen on the kitchen wall and counter top.

Another vital design element that reflects of 98 WIRELESS’s
uncompromising approach to luxury is the fact that every piece of wood is
imported from the US —from the herringbone-design wood flooring in the living
room to the plank wood flooring in the bedroom and the Crotch Mahogany
door that is derived from the most precious part of the rare Mahogany wood.
The iconic 100% bronze doorknobs from Baldwin known for its superior
quality and fine craftsmanship adorn the door of every unit.
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DESIGN IS IN THE DETAIL

To create enhanced living space at 98 WIRELESS, our specially-formed
design team have selected only the best in home appliances and amenities
from all over the world. Prestigious brands and their products that have joined
our commitment includes the legendary Sub-Zero built-in refrigerators and
wine coolers, high-end kitchen appliances from the iconic German brand,
Gaggenau, and the bespoke German-made kitchen cabinets from SieMatic.
Lefroy Brooks adds a final ;couph of luxury with their classic bathroom fittings.
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DREAM SPACE

With the tagline of “The Best Comes As Standard”, 98 WIRELESS is
also drawing on the expertise of some of the best in their respected fields.
Alandscape vision of the contemporary yet classic structure of 98 WIRELESS
enveloped within a green spectacle is conceived and crafted by Thailand’s
world-renowned landscape architectural design studio T.R.O.P Other
subcontractors being used for 98 WIRELESS include architectural lighting
firm Inverse Lighting, Meinhardt for civil, structural, electrical, mechanical
and sanitary engineering.
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LIVE FOR LIFE

Based on the idea of “constructing life, not just building”, 98 WIRELESS
provides the ultimate lifestyle experience with unprecedented level of service
and hospitality. The highlight is the first on-site Quintessentially concierge
in Thailand, offering personalized service as requested by each resident.
Other exclusive amenities include underground parking that can
accommodate up to 240 percent of the number of condominium units and
the Bentley limousine service.
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“98 WIRELESS” PERFECTION IN LIFE

The aim for Sansiri to ensure that 98 WIRELESS exceeds as being one
of the best condominiums of its time and age has now been realized.
The 25-storey high rise condominium is home to 77 luxurious units,
comprising of two and three bedroom residences, and the spectacular super
penthouse, aptly named, The One, located on the building’s top two levels.

All the elements of this super high-end luxury development combine
to make the project iconic, elegant, timeless and simply perfect for your
discerning lifestyle.
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Call 1685; 98wireless.com
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MAGNIFICENCE

A master creation is one people talk about or remember, one that changes the way we think or behave, one that is
innovative or hard to come by. Everyone admires creations as such —one that is very special and ultimate. Let’s launch
this season with master works and ideas. They are here. While the wait is over, the next thing to do is to own them.
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PyeongChang 2018
QG

For this year, no other event will top the Winter Olympics in South
Korea’s PyeongChang. From opening to closing ceremonies, the world
was under a spell through and through. Naturally, the global event
partnered with global brands to create a grand time to be remembered
until the next one. When time is an operative word, a leading timepiece
maker must be engaged. Omega joined the games as an official partner
and rolled out a special-edition timepiece to commemorate the event in
the process.

Meet Omega’s “Seamaster Olympic Games Limited Edition Set”.
What makes this watch so special is that it’s inspired by a timer used in
the 1948 Olympic Games in London. The dial is in white and circled with
railway-like lines to tell time. Its slender hands harken back to a classic
reference. The back lays bare aluminium wheels and clogs with country
names written on them. These countries are hosts to the Olympic Games
from 1932 to 2032 representing the 100" anniversary of Omega being
their official timer exactly.

The set comprises 5 watches coming in 5 colours to represent the
5 rings in the Olympic symbol. Its gorgeous white box arrives with an
Omega belle made by the same factory that churns out Olympic ones.
To commemorate the global event that doesn’t happen every day, there
are 100 sets to this limited edition only. So, what are you waiting for?
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iE WAIGHT KELLER
AT GIVENCHY

Eye brows were raised when Claire Waight Keller moved house.
At Chloé, the British designer made a name for herself by catering to
the clientele who is both prim and elegant. Here at Givenchy, Ms. Keller
transformed herself into a sharp, quiet and meticulous female. And this
summer, she debuts her new baby born of the brand’s signature gene
that is shoulder cuts exhibiting the 60s and 80s graphic prints in a mix
of red, mint green and black. Ms. Keller also premiers the new GV3 bag
in one go. Givenchy fans are impressed and their new It girl was born.
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HE MYSTICAL MINDS
OF FASHION

The fashion world has its own game of musical chairs.
Each year, established and budding designers from giant
brands take turn snatching the spotlight. That’s how we predict
trends in any given year. And this year, it's the turn of these
3 powerhouses to compete in the race.
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NATACHA RAMSAY-LEVI

AT CHLOE

With the Brit gone, Chloé turned to a French alternative. Natacha
Ramsay-Levi took the baton to sail the Parisians’s favoured choice on
because after all the house has proven to be a breeding ground for
many now-famous faces. Ms. Ramsay-Levi used to be known as the
right hand to Nicholas Ghesquiere starting from his Balenciaga’s era up
to the Louis Vuitton’s one. So, we all have seen what she is capable of.
This summer at Chloé, she reaps praises from how she prefects the art
of blending her own DNA and that of her new house.
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HEDI SLIMANE
AT CELINE

Finally, someone who’s always in the news for various reasons has
returned to headlines for what she was originally known for. No one would
have guessed that Hedi Slimane would re-surface at Céline. Fans had
just recovered from their shock at the resignation of Phoebe Philo only
to be re-shocked with the new news. Apparently, Ms. Slimane came in
to add her forte — (more) men’s lines — to her new employer. Not only
that, she’s here to revamp Céline so fans will be wowed again. Not sure
what Saint Laurent is thinking of this.
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ADIDAS X ALEXANDER WANG

When these two titans collide, what comes by is sheer spectacle.
One s anirrefutable sportswear giant. The other is recognised as a rising
star in the fashion world. The result is strestwears that women all over
have been waiting for. This collaboration is their second season together
already. The inspiration came from the oh-so-in big city biking. What we
have here is bright, reflective wearables adorned with graphic stripes and
logos so men can call something in the collection their own as well.
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THE MAJOR
DYNAMIC DUO

The old adage that together we stand tall has made a
comeback, again. Time and again, brands have successfully
devised this strategy to command publicity as well as greater

sales. Here are some of the collaborations of note.
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OFF-WHITE X JIMMY CHOO

If you know of something hotter, pray tell. Within only a few years,
Virgil Abloh’s Off-White has managed to become a brand everyone wants
to work with the most. Remember its ballet dress project? Now, for the
very first time has Jimmy Choo decided to come down to earth. “We want
to see how we can mingle with what people don’t necessarily associate
us with. We want to see how we can shake up that perception,” said
Sandra Choi of Jimmy Choo. She is referring to Off-White-designed glass
shoes that drew ideas from Cinderella’s and Princess Diana’s in the 90s.
Go get them, Girls.
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BALENCIAGA X CROCS

“They are such innovative shoes” said Demma Gvasalia, referring to
his latest work. The Foam is the name of sandals from Crocs that the
casual shoe house has teamed up with Balenciaga to excite this summer
for. “They are so light because they are made from one piece of rolled-up
foam which to me is very Balenciaga”. When someone like Gvasalia has
asserted like this, how can we still cling to our old perception?” It takes
only a shift in the way we think. Take how we have carried bags made
to mimic plastic bags.
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IHE

MARVELLOUS
SAGS OF SUMMER

20186

Brace yourself for master bags from our favourite brands.
This summer, the race looks to be fierce! Girls, if you
think the summer will be hot, wait until you see
what you will be torn on.
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CHANEL - THE PVC BAG

This season sees Chanel bags born of PVC,
Needled Tweed and rubber. Meanwhile, other
in-demand items such as BOY CHANEL are also
made from rainbow-reflective a well as clear PVC,
quilted and shade-gradient. Another feature of note
of this indispensible collection is the juxtaposition
of PVC and shiny leather. Which only goes to show
how you can tweak the key element in whichever
way you want.
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LOEWE - TENT BAG

For Loewe, art curation is what ideal women must aspire to. For this
season, the brand presents leather bags that point to that aspiration. Not
only that, two new iconic bags are introduced. There is The Gate, that
comes in 2 sizes to explore how saddles can work with belt knots and
brass hinges. And there is Tent Bag, that comes in black and caramel
brown and is of a reversible design.
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LOUIS VUITTON
SPEEDY DOCTOR

The black and shiny-cream Speedy Doctor bags harken back to
the 19"-Century Louis Vuitton. Created by George Vuitton in 1896 to
honour his father, the original doctor bag was so loved. Now re-created
by Nicholas Ghesquiere to re-emphasize the timeless beauty that has
been handed down for generations. Modern and yet classic, the new
doctor bag is both functional and stylish.
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CELINE
PURSE BAG

For women, handbag is a booster. Here, the 70s and 80s are
revisited. Purse SLG is the latest progression from traditional purse
bags. It brings in playfulness while incorporating high-end craftmanship.
The metallic clip opens the purse. Inside, you have got ample space
that accommodates cards. There is also a dedicated coin section with
a cap. Purse SLG comes in a matching (plastic) bag that lets you see
the inside — a style shared by none.
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Marija wears Trench Coat + Dress Michael Kors Bag To
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rom Left: Anna wears Shirt Dior Suit Paul Smith
horts Prada Sandals Roger Vivier Bag Gucci

larija wears Shirt + Shorts Prada Suit PS Paul Smith
ag + Slippers Gucci
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ress + Belt + Socks + Sandals Miu Miu
oots Dior Bag Gucci
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this page:

From Left: Blouse Givenchy Coat + Skirt Gucci
Hat Dior Clutch Jimmy Choo

Right: Coat Paul Smith Belt Michael Kors
Metallic Bag Jimmy Choo Bag Roger Vivier

opposite page:

From Left: Blouse Pleats Please Issey Miyake
Shirt + Sandals Prada Clutch Fendi

Right: Dress Pleats Please Issey Miyake
Shirt Paul Smith Bag Fendi
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From Left: Jacket Prada Blouse + Skirt Issey Miya
Socks Miu Miu Mules Shoes Roger Vivier Bag Jimmy Ch
Right: Coat Prada Dress Issey Miyake Clutch Michael Kc
Socks Miu Miu Mules Shoes Salvatore Ferragar
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From Left: Beauty wears Shirt Paul Smith Trench Coat D
Bag Fendi Shoes Michael Kc
Anna wears Dress Hermeés Bag Chloé Shoes Roger Viv
Marija wears Dress Céline Bag Chloé Shoes Michael Kc
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Stylist Pannatorn Boonmahitthisud, Arthit Chuenkamolpan
Photographer Lik Sriprasert

Model Anna, Beauty and Marija at WM Management
Make Up Surapol Limvanich
Hair Dechachai Kerdphol
Assistant Stylist Ekabutr Sriwongusomsin,
Benjawan Piantumdee, Kritsana Choutrakul
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From Left: Beauty wears Shirt + Suit Paul Sm
Dress PS Paul Smith Socks + Shoes Fer
Anna wears Blouse + Suit PS Paul Smith Trousers Paul Sm
Jacket Emporio Armani Socks Fendi Shoes Jimmy Ch
Marija wears Blouse Fendi Jacket + Skirt Gu



ATTITUDE

-RONT ROW MOMENTS

“Be confident and plunge in” is one motto from those in the front row for us. They give their very best in what they do.
The same can also be sung about their admiration for fashion which made them an ardent fan of a brand and its designer.

Here, they share with us the fondest front row experiences.
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HATATHER THEERATADA

UNLLNN TILEIAN

As soon as seeing what transpired on the runway,
Hataithep Theeratada, who also goes by Susie,
announced that if nothing jives, there’s no way she’ll go
forany. It doesn’t matter how extraordinary anitem may be.
A business woman, celebrity and former model, Susie
is a meticulous female who operates by her hard-and-
fast rule of being resolutely-unique. A staple at fashion
shows, Susie never once occupies anyplace else except
for the front row.

The Brand & The Designer: “You'd better not ask
me to pick because | like them all. For each season, each
brand shines in different ways. Some year, a particular
brand gets my vote and another the next. | buy different
brands depending on how they speak to me in a given
season/year. But if you ask about the most recent ones
that got me, | would say, Dolce & Gabbana and Gucci,
both of which are very colorful and playful. Last year, |
went with Chanel. So, this is how | shop. And if we'’re
talking about today, it then has to be Roberto Cavalli,
which is one of my favorites. In terms of designers, |
don’t follow anyone in particular. | pick what | like from
anyone and any brand.”

What | Love at The Show: “The clothes! Duh!
(laughing). With the models in front of you, you picture
how those clothes will work, or not, on you. Personally,
I like how you can go in Fendi and pounce on whatever
you want to wear. That said, | also like Chanel’s Haute
Couture even though you have got to wait with all the
fitting and stuff. | usually push for earlier finishes if that’s
possible. When the prices are right, you want to wear
them before anyone else. That’s why | tend to shop
here in Thailand, in places like The EmQuartier and The
Emporium. They usually carry my size. Another reason
is | love our country and | adore the staffs there.

The Show That Inspires: “| would go with Chanel’s
for their creativity and just being fantastic! Chanel’s
known for not skimping. Their ideas often catch me by
surprise. Their invites get me anticipating as long as our
schedules don’t conflict,” said Susie. We know for a
fact that when Susie gets an invite from a show abroad,
she almost always gets a front row treatment. Not only
that, those invites usually come direct from the brands
themselves.
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The Best Moment: “The best moment for me has to
be the finales because they gather up all pivotal points
of the shows together. You get to applaud the designers
and congratulate them for the success of their evenings.”
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ATTITUDE

THAWIN P. SIAOTONG

191 N. LT8R

For Thawin P. Siaotong (aka Mark Thawin of Mark Thawin
Ultimate Hair Solution), a Thai celebrity hair stylist, fashion is a
fascination as well as inspiration for his works. Recently, he’'d
traveled to see a historical show by a Burberry designer who
became another idol of his.

The Brand & The Designer: “| just love everything! Burberry
that I've seen. Chanel, Gucci, Louis Vuitton and many others
that | haven’t. | do like designers who are themselves, who bring
luxury to streetwears. And that includes Christopher Bailey, who
has just retired from Burberry. He was Head Designer with the
brand for 17 long years.”

What | Love at The Show: “Talk about the Christopher
Bailey show at the London Fashion Week 2018, | was impressed
with the venue that felt like a big warehouse. People got to see
things evenly from the square runway. The lighting effects were
striking and really worked with the rainbow color scheme of the
clothes. | got inspiration from the LGBT theme. It contrasts and at
the same time really goes with the character of this British luxury
streetwear. It was the 20 minutes of going straight to the point
and of a famous designer being true-to-form”.

The Best Moment: “From the moment when | was told that
Mark Thawin was to be the only brand from Asia (Mark Thawin
traveled to see the show with his pal). Christopher Bailey picked
us himself. The way they received us was wonderful. They put us
in Corinthia Hotel, which is a 6-star establishment in London. We
got to meet top spenders from around the world. We were part of
the VIP after party that had only 50-70 guests out of thousands
that saw the show. We got to talk to the merchandiser team.
They had given their all to make the show a best possible one.”

The Show That Inspires: “The show inspired a lot of things
inme. Christopher Bailey being clear with who he is being one. Our
lines of work may be different but his inspires me to be creative.
The best of all is the idea that the LGBT community can achieve
great things. This is important if we want to be accepted, and
not discriminated against, in society. The idea that we must be
confident in our works really resonates with me.”
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ATTITUDE

SAARUNTHORN TECHAPHABOON
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From such young age, fashion and Saarunthorn
Techaphaiboon have been inseparable. To her, fashion
is art to be admired. Naturally, that’s the reason why she
was in fashion to begin with. The Public Relations Manager
of Christian Dior (Thailand) Ltd., Ms. Techaphaiboon
(nickname: Khun Gift) is dedicated in conveying the brand’s
identity to its fans in Thailand.

Passion in Fashion: “My grandmother loves to dress
and so does my mother. | grew up to always see both
of them play mix and match between clothes and jewelries.
That was some growing up in a fashion environment.
Naturally, you absorb and learn to love it. | also studied
fashion. The fact that | work in this industry makes me
realise that fashion isn’t just about clothes but an art form.
[t involves designing and making elements come together.
[t has its charm and certainly inspired me to pick this career
path.”

What | Love at The Show: ‘| have followed fashion
weeks ever since | was a kid. The first fashion week that |
attended was one in Milan. That was when | was a graduate
student in Italy. | was studying fashion, of course. Since then,
| have come to pay attention to all aspects of the shows
and that includes interior design of some. Many shows are
impressive because people have given their best starting
from the concepts. Seeit’s not just about the clothes! When
getting an invite, | imagine what the show as a whole wil
be like. | picture all aspects. Everything there serves and
re-emphasizes the clothes.”

The Best Moment: “The pre-show ritual when famous
faces are arriving. Personally, the non-star type gets my
attention. Influential people like Anna Wintour. | remember
the first time | saw her. | was wondering if she would be
like what the movie The Devil Wears Prada claims her to
be. Another person is Anna Dello Russo, who is just bold
in the way she dresses. | have come to know more about
her from her interviews. My best moments are when I’'m
about to see these two ladies — the anticipation of what
they will wear. Anna Wintour would sit calm and collected.
Anna Dello Russo is another story.”

The Show That Inspires: “If you ask me if | have gone
to all fashion weeks, | can tell you that | haven’t been to
ones in New York. Good shows always inspire me. The fact
that I’'m in the industry allows me to see all sides, not just
the glam ones. Before a show becomes a show, it has to
go through a lengthy and arduous process. This teaches
me what a production needs to excite and wow people.
What | want to see is the shows in Thailand to rise to the
same standard the international ones have.”
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MINIMALISM
AT ITS BEST AT COS

Discover minimalism at its best at COS. This legendary minimalist brand has bedazzled fashion lovers with collections known
and loved for its simplicity and stylish basics, minimalist in nature yet full of hidden details, most importantly, quality design and timelessness.
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And because, COS, which stands for Collection of
Style, is a British brand, its go-to minimal pieces come
with a twist of British flair-inviting wearers to have
fun while mixing and matching different clothing with
accessories and creating your own signature look that
is understated, elegant and tasteful.

For Thai fashionistas, the wait is over, as COS has
finally opened its first boutique on M floor, The Waterfalll,
The EmQuartier, where its Spring-Summer 2018
collection awaits you amid 625-square-meter space
designed to reflect the brand aesthetic of COS.

Womenswear, menswear and childrenswear
collections are all available at COS boutique at The
EmQuartier, 1 Floor, Paragon Department Store. It's
time to discover your very own COS signature pieces.
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THE RIGHT CHOICE,
THE RIGHT PLACE

Since Bottega Veneta was first founded in Italy in 1966, its design philosophy has rooted in utter simplicity.
When combined with unsurpassed craftsmanship, signature design and intricate weaving details,
all these elements contribute to the timelessness of this high-end brand and its products.
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Over the years, the brand has attracted many fans
who adore its classic design that never goes out of
fashion. Many items from its leather goods and ready-
to-wear collections have also become a ‘must have’
and gained a ‘cult classic’ status.

To better serve its growing customers, Bottega
Veneta has opened a new boutique on G floor, The
Emporium. The 2,422-square-meter space follows the
sleek design codes as laid down by Bottega Veneta’s
longtime creative director, Tomas Maier. The new store
reflects the concept of understated luxury of the brand.
Yet when looking closer, the details are nothing but
ordinary, from leather-covered doorknob to beautiful
walnut tables and suede-covered wall, all of which show
a true commitment to artistry and high quality design.
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INSPIRATION

B BRAVE, BE BOLD AND

B YOURSELF
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When it comes to defining fun, it must mean no restrictions. Freedom must be fully exercised whether with color schemes,
fabric print designs or unconventional material uses. Spring/Summer 2018 deserves no less than a hot trend that dares to be unique,

captivating and particular to this season only.
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CRAYOLA BRIGHTS
Bright tones that designers are
united in throwing on their works
are such signs that summer
is here and this time it will be
brighter than ever. Those primary
colors are used in a manner not
| to diminish one another. Look
no further than Calvin Klein, who
pairs orange with red or Dolce &
Gabbana, who mixes bright
shades the palettes style. Then
decide for yourself who grabs
you more.
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PASTEL PRINCESS
Pastels are sweet like marshmallows
and candies. Here they are brought
in to make the summer look even
more pleasant. They don’t only
make your skirts more flowing.
They make your mildly-masculine
suits more you.
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Hermeés

House of Holland

¥ PRINT MANIA
Whenever summer arrives, fabric
print fans know what fun to be had.
Here comes an army of fabric prints
that will not disappoint. Whatever
takes your fancy. Flowers? Checks?
Graphics? But here’s what to
' consider: mixing many together like
nezllsamnasaauiaiugnliandT that by Marni. Head-turning, isn’t it? |
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. PENCIL SKIRT
Exam skirts make you look like a
pro, no doubt (as you arel). That’s
why tested brands are striking this
iron-hot item. They’re making it
more fun by adding colors and print
designs to tear down its association I
with Somber and Strictly-For-Work.
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71

|

Dries Van Noten

(%)

‘n'.
2
£
i




TRENCH DRESSING
True, our weather isn’t too kind
to trench coats generally. But
when leading brands restyle this
item like they just have, it would
be a crime to look the other way.
Try matching a trench coat of
your choice with that minimal
Valentino skirt or throwing layers
underneath your favorite oversize
in that Burberry style and see
what happens.
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Dolce & Gabbana

Sonia Rykiel

Calvin Klein
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EXTRA TEXTURE
In addition to bright colors
and exciting new fabric prints,
various unconventional materials
on clothes of the season are not
be ignored. As a matter of fact,
they function as a key piece that
serves to generate some serious
seasonal fun. Just to name a
few, tassels and fabric ribbons
both will bring seasonal hotness
and head-turningness up a few
notches if not more. ‘
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PLASTIC FANTASTIC
If you think plastics are only
suited for rainy seasons, you can
think again. For this hot season,
seasoned designers thought it

fit to fashion the material in a
manner you never envisioned
possible. Take Calvin Klein for
example who gave birth to that
delicious red cocktail dress.
Next, look at Chanel who

turned plastics into clothes

and accessories alike.
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SHORT ORDER

Hot pants may have been in

vogue in recent summers. This
year though, be advised to put
them away. What's making waves
is those loose pants that go even
wider at the leg openings. Apparently,
a faint tom-boy feel is in. Match

an earth tone in that Fendi style

or bring in a Michael Kors print and
R you won't be sorry!
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ROMANTIC RUFFLES
Sweet ruffles will move this season
in an engaging manner too. Ruffles
work on various structure frames.
They also come in varying sizes,
ranging from mini to sizable.

To top it off, ruffles rumble on
earth tones and will render
colored fabric prints romantic.
People’s eyes will be glued.
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CINDERELLA SHOES
Fairy tales are here to stay. That
explains why designers can’t
resist the temptation of turning
fairy tale shoes into a reality —

a crystal-adorned one at that.
Elegant high heels and Gucci's
crystal-adorned vintage shoes
both will answer the needs and
wants of real-world fashionistas.
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DESIRE

CATCH
THE RAINBOW

Be inspired by the bold palettes that will turn heads ever”ywt;ere you go. ¢
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1. Lulu Guinness @Shoes&Bags Salon* 2. Rebecca Minkoff @Shoes&Bags Salon* 3. Lancéme @Beauty Hall* 4. Aldo @Shoes&Bags Salon*
5. Vickteerut* 6. Omega Seamaster Olympic Games Collection @Watch Galleria* 7. Milin* 8. Dior* 9. Coccinelle @Shoes&Bags Salon*
10. Marc Jacobs Le Marc Liquid Lip Crayon @Sephora® 11. Asava* 12. Sportmax* 13. Rebecca Minkoff @Shoes&Bags Salon*

14, Shiseido Clear Stick UV Protector SPF 50+ @Beauty Hall* 15. Kloset 4,450.- 16. M.A.C @Beauty Hall 850.-

17. Dr. Andrew Weil for Origins @Beauty Hall* 18. Zara 2,290.- 19. Kloset* 20. ASV* 21. Loewe*

22. Kloset 4,250.- 23. Guerlain @Beauty Hall 1,400.- 24. Kate Spade*
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*For more information contact shop
Available at: Asava, ASV, Kloset, Milin, Vickteerut 2F Qurator The Waterfall Quartier, 1F Paragon Department Store
Beauty Hall MF The Emporium, MF Paragon Department Store Dior GF The Emporium, MF Siam Paragon Kate Spade GF The Glass Quartier, MF Paragon Department Store
Loewe MF The Emporium, MF Siam Paragon Sephora GF The Glass Quartier Shoes&Bags Salon 1F The Emporium, MF Paragon Department Store
Sportmax GF The Emporium Watch Galleria MF The Emporium, MF Paragon Department Store
Zara 1F The Glass Quartier, 2F Siam Paragon
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DESIRE

SWEET GETS = .
IN YOUR mmm 1
EYES

Sweeten your inner self with the sugary shades that both S
delight and enchant.
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TONIQUI
PURE FOCLUS

1. Kate Spade* 2. Zara 2,290.- 3. COS* 4. Three @Beauty Hall* 5. Uniglo 790.- 6. Kate Spade* 7. Lancome @Beauty Hall*
8. Bottega Veneta Parco Palladiano @Beauty Hall* 9. Gucci G-Timeless Collection @Watch Galleria* 10. Aldo @Shoes&Bags Salon*
11. Furla @Shoes&Bags Salon* 12. Virdi Italain Style Ring by Der Mond* 13. Marni @Club 21 Accessories” 14. Clarins @Beauty Hall* 15. H&M 999.-
16. Canitt* 17. Akoya Pearl Earrings by Mikimoto* 18. Canitt* 19. Zara 3,990.- 20. Kloset 4,950.- 21. H&M 499.-
22. ASV* 23. ASV* 24. Michael Kors* 25. Zara 1,190.- 26. Topshop 5,150.-
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DESIRE

i — s LA R R AN s el

kate spade

miw vaen

. T LINE LINE LINE

Timeless and enduring, this fashion trend can be easily updated
to suit every mood and season.
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1. Paul Smith* 2. Painkiller 888.- 3. ASV* 4. Diane von Furstenberg* 5. Gucci* 6. Kate Spade*
7. Sisley Lotion Tonique Aux Fleurs @Beauty Hall 3,100.- 8. Kate Spade* 9. Jill Stuart @Beauty Hall 1,650.- 10. Longchamp* 11. Gucci* 12. MCM* 13. Zara 990.-
14. Furla @Shoes&Bags Salon* 15. Givenchy* 16. Zara 990.- 17. ASV* 18. Zara 1,190.- 19. Sisley Gel Doux Nettoyant @Beauty Hall 2,950.-
20. Nine West @Shoes&Bags Salon* 21. Longchamp* 22. Nine West @Shoes&Bags Salon*
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*For more information contact shop
Available at: ASV 2F Qurator The Waterfall Quartier, 1F Paragon Department Store Beauty Hall MF The Emporium, MF Paragon Department Store
Diane von Furstenberg GF The Glass Quartier, 1F Siam Paragon Givenchy MF Siam Paragon Gueci MF The Emporium Kate Spade GF The Glass Quartier,
MF Paragon Department Store Longchamp GF The Helix Quartier, 1F Siam Paragon MCM GF The Helix Quartier, MF Siam Paragon Painkiller 2F Qurator The Waterfall Quartier
Paul Smith 1F Siam Paragon Shoes&Bags Salon 1F The Emporium, MF Paragon Department Store
Zara 1F The Glass Quartier, 2F Siam Paragon
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Stylist Pannatorn Boonmahitthisud
>hotographer Lik Sriprasert
Model Valentina at WM Management
Make Up Surapol Limvanich
Hair Banjaporn Kampab
sistant Stylist Ekabutr Sriwongusomsin



FIND THE ONE THAT’S LOVED BY FLOR A L E
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GLAMOR

S H AD ES O I: Colorful hues and the summer sunshine are a match made in heaven. The spring/summer
2018 colorful palette trend shows an array of textures resulting in a more striking look.
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BLUSH HOUR

Powder Blusher

from lllamasqua (1,350.-)
llluminate, radiate and make your
face come alive with the colors
and drama of lllamasqua Powder
Blusher. Color-intense and highly
pigmented, it can be used to
shade, brighten, enhance and
define the shape of your face.
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SPARKLING EFFECT
Long Wear Sparkle Stick

from Bobbi Brown (1,300.-)
Bobbi Brown’s Long Wear Sparkle
Stick delivers a sparkling effect

in a single swipe. Easy to apply,
the long-lasting gel formula glides
without tangling and can be layered
to achieve your desired look.
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VIBRANT AND

COMFORTABLE

Le Rouge Matte Lipstick COLOR WAVES

Drawing Pencil Waterproof
Eyeliner Champagne Gold from
Shu Uemura (900.-)

This magical Drawing Pencil
Waterproof Eyeliner in Champagne
Gold brings instant glam to your
eyes. Ultra-smooth application
provides intense long-lasting
smudge proof and waterproof
results.
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from Givenchy

(Please request the price)

Le Rouge, Givenchy’s iconic accessory
is now revealed in a unique new
edition: Le Rouge Matte. An edgy
and sophisticated beauty statement,
Matte enters a new dimension:

an extra-velvetly melt-in formula
with an intensely matte finish.
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GLOSSY LIDS

Rouge Coco Lip Blush

from Chanel (1,350.-)

This lightweight 2-in-1 lip and cheek
blush is designed with a buildable
formula for a sheer to intense

effect with a perfectly matte finish.
It instantly imparts a radiant glow,
beautifully suited to the season.
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SUNKISS SKIN

Easy Glowing Cheek Palette
Coucher de Soleil from Nars
(Please request the price)
Easy Glowing Cheek Palette from
Nars delivers sun-kissed effect
and healthy glow on your skin.
The palette contains a rich gold,
medium copper, and dark plum
with frosted to metallic finishes
with smooth, blendable textures.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store
Nars GF The Glass Quartier

92



GLAVOROUS

GLOW

When it is getting warmer and the sun shines a little brighter, you know it is time to
unleash your natural glow, which you can certainly achieve with a barely-there minimalist
look, and with the help from the products below.
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STAY FLAWLESS

Petal Skin Cushion Foundation
from Shu Uemura (2,160.-)

Achieve poreless-looking skin with

the newest cushion from Shu Uemura.
It contains soft-focus beads to blur the
look of imperfections and Japanese
Sakura extract to improve skin texture
over time.
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SELFIE READY

Diorskin Forever Undercover

from Dior (2,150.-)

The fluid glide-on texture and the high
concentration of pigments ensures
perfect coverage with a natural matte
finish for a result. Yet for such a high-
coverage product, it is weightless and
stay fresh all day long.
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FLOWER POWER

Strange Flowers Collection Lipstick
(Voodoo Lily) from Erdem X Nars
(Please request the price)

Strange Flowers is the next huge
beauty products to get hyped about.
The collaboration between the
renowned London-based fashion
brand, Erdem, and make up
powerhouse, Nars, produces a
collection of luscious flowers with

a plum lip color — sheer mauve lip balm
Voodoo Lily.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store
M.A.C, Nars GF The Glass Quartier

DAZZLING DREAM

Lipstick Apricot Gold - Limited
Edition from M.A.C (950.-)

From MAC x Padma Lakshmi
collection for spring 2018 comes a
limited-edition lip finish in peachy gold
with sparkle that fuses the creamy
texture of a lipstick with the high

shine of a gloss — in the chicest gold
embossed packaging.
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PERFECT MATCH

Lunasol Seamless Concealing
Compact SPF 36-PA+++

from Kanebo (1,400.-)

A duo concealer compact that blends
seamlessly and evenly, masking
imperfections with professional results.
Mix and match the two shades to suit
your skin tone.
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RADIANT TOUCH
Luminizing Face Enhancer

from Cle de Peau Beauté (3,500.-)
This exquisite highlighting powder uses
innovative light-diffusing technology
to define contours and illuminate

your complexion. The combination of
cool undertone of lavender, mint and
peachy pink will enhance the natural
beauty of your skin with a dramatically
lustrous makeup finish.
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GLAMOR

It is a proven fact that pollutions can certainly damage your skin and this year anti-
pollution skincare has been at the center of the beauty industry radar. Discover some of
the most coveted products that will both protect and enhance your skin.
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SIGNATURE INGREDIENTS
Sublimage L’Extrait de Créme

from Chanel (19,000.-)

Chanel unites all the active molecules

of the life cycle of Vanilla Planifolia in

a new-generation and three-dimensional
skincare product for revitalized, restored
and protected skin that appears smoother,
stronger and more radiant, day after day.
More than a cream, L'Extrait de Creme.
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SUBLIMAGE

L'EXTRAIT DE CREME

CHANEL

ENHANCE WELLBEING
Frankincense Intense ™ Lift Serum
from Neal’s Yard Remedies (5,800.-)
This high-performing serum featuring
Frankincense Active Phyto Complex

is clinically proven to lift and recontour NG PRI
your skin. Scientffically formulated with
active and certified organic ingredients,

it targets skin that’s starting to show

a I'ack of firmness, Ielasticity and definition.
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ENDLESSY PLUMP

Moisture Surge ™ 72-Hour - -
Auto-Replenishing Hydrator m

from Clinique (Please request the price) m

Our addictively refreshing gel-cream 72-hour auto-replenishing hydrator |
is now enhanced to give your skin soin auto-réhydratant 72H

the power to rehydrate itself, delivering ‘
a 152% instant moisture boost. Enjoy

72 hours of non-stop hydration, even

after washing your face.
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YOUTHFUL AND HEALTHY
White Caviar Créme Extraordinaire
from La Prairie (26,500.-)

White Caviar Créme Extraordinaire is a
lavish cream infused with Lumidose, the
extraordinary molecule of light. It contributes
to a marked reduction in the visibility and
intensity of age spots, lightening their
appearance and helps skin reach new
levels of luminosity and evenness.
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ALL DAY BRIGHTENER

White Lucent Brightening Skincare
Powder N for Shiseido (2,400.-)

A medicated face powder that brightens

and lightly covers for a natural-looking

finish. Formulated with active ingredient
m-Tranexamic acid to effectively lighten skin
and prevent freckles and dark spots, this
powder helps transform dull and uneven

skin to enhance its natural radiance. ‘
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GLOWING BRIGHTLY
Snowise Brightening Exfoliating Mask
from Sulwhasoo (2,100.-)

An in-shower wash off mask that removes
impurities for clear and smooth skin.

The gel formula is filled with White Ginseng
powder and honey and will help brighten
and soften the skin by gently removing dead
skin cells and providing balanced moisture.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store
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THE SUN

—=RE COMES
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As the temperature rises, so are your need for the best sunscreen products. Protect
your skin from the harsh UVA and UVB rays, which are the main cause of sunburn, skin
cancer and premature ageing.
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SHIELD YOURSELF

Peony Brightening UV Face Shield

SPF 50*/PA++ from Fresh (2,150.-)

The highly effective three-in-one formula has
been proven to significantly brighten and
hydrate the complexion while providing a
powerful shield against UV rays and pollution.
The lightweight, silky cream visibly reduces
the appearance of dark spots and hyper-
pigmentation and delivers long-lasting hydration
for smooth, supple, utterly luminous skin.
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INSTANT BRIGHT

Even Better Dark Spot Defense

SPF 50/PA++++ from Clinique (1,700.-)
Even Better Dark Spot Defense SPF 50 helps
prevent the formation of dark spots with 100%
non-chemical UVA/UVB protection from Zinc
Oxide and Titanium Dioxide. The formula
appears sheer and natural on a broad range
of skin tones providing an ultra-lightweight,
virtually invisible finish.
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COMPLEXION PERFECTOR
Snowise Brightening UV Protector

SPF 50*/PA++++ from Sulwhasoo (2,400.-)
Skin brightening UV protector uses Block
Brightening technology to help protect

your skin from UV and micro dust particles
and prevent skin pigmentation caused by
melanin. The smooth creamy texture applies
evenly on your skin, giving you a relaxing
finish for clearer looking skin.
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POWERS OF RENEWAL

The SPF 50 UV Protecting Fluid PA+++
from La Mer (4,500.-)

A powerful, lightweight fluid that provides
daily protection against damaging UV light
and keeps skin comfortable, hydrated, and
soothed. Formulated with Miracle Broth™,
it helps boost skin’s natural powers of
renewal, bringing your skin back to its
healthiest state.
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RADIANT FINISH

UV SUPREME Ever-Bright Protective
Silky Fluid SPF 50*/PA++++

from Biotherm (2,300.-)

Formulated with a Biotherm innovation,

a synergy of “In & Out” technologies, UV
SUPREME protects skin from UVA/UVB
Mexoryl SX & XL and at the same time
stimulates natural self-defense mechanisms
for reinforced cellular protection and soothes
skin. nstantly, skin feels fresher and looks
more radiant. ‘
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FEATHER TEXTURE
Atmosphere Airy Light UV Cream

SPF 50*/PA++++ from SK-II (3,150.-)
The new Atmosphere Airy Light UV Cream
SPF 50+ is SK-II's latest addition to its
whitening series which goes beyond UV
protection to protect against skin concerns
caused by infrared and pollutants. Besides
holistic protection, it also comes with an airy
light texture to give breathable protection
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store
Fresh GF The Glass Quartier
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Smellis more important than you think. It embodies who you are and what you aspire to be. It can inspire &

N O ‘ ES soothe, energize & calm, and helps bring positive energy to your day to day life.
| O S | L’: Wundasuiuuan Li.l?m_lLﬂuLL‘mmLﬂ@ﬂumum“lmuuquumuiﬂmﬂl@m?’mwm@mm

‘Luﬂ@uwauLﬂum\mum@hmmqmmm ﬂ@@uﬂ?.ﬁlﬁ@ummmﬂluqumm@muﬂﬂm 1Nﬂﬂ°‘ﬂu nawuutﬂ@au

PASSIONATE AND
MYSTERIOUS

Velvet Tender Oud

from Dolce & Gabbana (50 ml. 10,000.-)
From the much-loved fashion brand,

Dolce & Gabbana, comes Velvet Tender
Oud. It slowly unfurls in a voluptous effusion
of velvety, soft sweetness, revealing its
heady, mysterious heart one note at a time
with the richness of the natural oils of

Rosa Damascena and Rosa Centifolia.
wisanaluefluinnuadlawiiln Inai
uazgievihlu nMusnnaimenatliuamis
widuanenuu nafhuseiunialalunig
afrendunenandudangusaesdintinuzull
frhanasenaneennuauNiunnua
dAnylunsuenianFedsaAnuaac

SENSUAL ORIENTAL
Figment Women

from Amouage (10,000.-)

An “opulent tuberose” fragrance, Figment
Women by Amouage looks into the illusory
world of grandeur and evokes the poetic
beauty of floral embroidery. Its note list
consists of, among others, Sichaun pepper,
saffron, orris, papyrus, and incense.
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TROPICAL VIBES

Hibiscus Palm Eau de Parfum

from AERIN (100 ml. 7,800.-)

Taking you on a journey to a palm-fringed,
tropical island, Hibiscus Palm captures

the island scent of brilliant sunshine on a
lush beach. Accords of Lotus Flower and
Hibiscus Palm mingle with Ylang and exotic
Ginger, wrapped in the velvety warmth of
Coconut Milk, Vanilla and Musk
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LUXURIOUS BEACHSIDE
Eau de Soleil Blanc from Tom Ford
(50 ml. 5,600.-, 100 ml. 7,600.-)

Eau de Soleil Blanc embodies an
unexpected sultry and addictive solar
floral scent, evoking a remote private
island where summer lasts all year.

It exudes the endless pursuits of sun
and luxury that defines Tom Ford Soleil.
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THE SMELL OF LOVE

Miss Dior Blooming Bouquet Roller
Pearl from Dior (1,800.-)

Miss Dior Blooming Bouquet is a fresh
and sparkling composition fashioned like
a dress embroidered with a thousand
flowers. It is housed in a new Roller-Pearl
bottle. A discreet and elegant glass bottle
topped with a delicate pearl for a free
and easy new approach to fragrance
application on the go.
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GLAMOROUS NIGHT
Splendida Magnolia Sensuel

from Bvlgari (6,200.-)

Splendida Bvlgari is a tribute to feminine
beauty delivering powerful attractive
notes through noble natural ingredients.

It opens with a citrus top notes described
as sparkling, light and fresh, enriched with
the floral heart of Magnolia, patchouli,
musk and vanilla.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store




CONSTANCE JABLONSKI s wearing Quartz.

We're French, we believe in being sexy, independant, fashionable and joyful.
Since 1916, Etam has been supporting women. We offer lingerie that inspires and captures the effortlessly sexy spirit French women
are known for. We believe that women deserve only the best that means lingerie women find themselves reaching for again and again,
pieces that always fit their mood, their style and most importantly their body because lingerie is more than just underwear - it is a way
of enhancing self-esteem, sexiness and happiness. It is the French Liberté.

* SIAM PARAGON 3 FL « EMPORIUM B1e THE MALL NGAMWONGWAN, FL. 2 e THE MALL BANGKAE, FL. 1 « THE MALL BANGKAPI, FL. 1
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GLAMOR

INNOVA TIVE
~OR MOIST

-NING SKIN

Summertime sun exposure takes moisture from our skin. Air-conditioning doesn’t help either.
Other factors include aging, genetics, smoking, hormonal imbalance, regular warm bath, and infection from allergy or irritation.
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Moisturizer is key in keeping water in the
skin. While urea, amino acid, hyaluronic acid,
collagen and lactic acid add moisture and liquidity,
petrolatum, mineral oil and paraffin prevent
evaporation. People with dry skin should use
the perfume-free that gives high moisture. Those
with oily skin should choose the oil-free to prevent
acnes. Food and hormone supplements — those
to stimulate collagen and elastin production, the
sunlight-induced Vitamin B Complex, Vitamins
C and E, and the antioxidants of Astraxanthine,
Resveratol, and Niacinamide — are found to be
effective against sunlight. Hormone treatments
(such as Nitrogen that treats menopause) can
cause acnes.

Nowadays, moistening innovations come
from the medical world and beyond - like,
homeopathy. They range from injection of natural
extracts (such as vitamin complexes, enzyme,

Somphong Narkpinit, M.D.
B Lecturer Department of Pathobiology,
Faculty of Sciences, Mahidol University
m Special Lecturer of Dermatology,
Mae Fah Luang University
m Esthetic Dermatologist, Phayathai 1 Hospital (BDMS)
Mae Fah Luang Hospital, Malawalee Clinic

placenta, and collagen) directly into the skin that
also brightens and makes marks less deep, to
acupuncture that restores balance and improves
blood circulation. You can go even further with
blood centrifugation to get platelet rich plasma
where collagen is repaired and stimulated, or
with injection of hyaluronic acid (skin booster)
which has become very popular. Skin booster
gives instant results and is available in many
forms depending on its particle size and cross-
link number. The one that moistens skin is similar
to water. Its particles are small and the cross-link
number the lowest. It retains a right amount of
water in the dermis without causing skin bloats or
your face to change shapes. Make sure to inject
evenly across the face. It is suited for people
with shallow marks, dry and early-sagging skin.
Results can last 2-5 months depending on skin
conditions. In most cases, the skin can remain
smooth and moistened for a long time after 3-5
treatments.

Skin moistening actually starts with a shift in
your routines. Avoid a warm bath or limit it to 15
minutes tops, use mild or perfume-free soaps,
apply lotion immediately after a bath, wear a hat,
a shawl or sunscreen and avoid sun exposure for
too long. These will help prevent dry skin, marks
and blemishes.

mmumﬂmmu,uﬂuﬁufﬁﬂumaﬂf]ﬂfﬂmm
m:Nm (Moisturizer) A ”ﬁQHLWNﬂNﬂNﬂuLLﬂ“ﬂﬂﬂﬂx‘l
mwmmu‘lumum st el
ﬁ;mwa@m 1t Urea, Amino Acid, Hyaluronic Acid,
Collagen, Lactic Acid uazngutleriunisszmeres
m’l,um 14 Petrolatum, Mineral Oil, Paraffin Lﬂumu
’LumwmLWNmmﬂﬂhm@muﬂumwmmum
ﬂmﬂmnmuﬂu Tuiﬂﬂ‘wmeumimﬂﬂhmummﬂu
Oil-free mmmaiulumuuwwﬂmﬂmm N7l
mmmﬁuLL@fza@ﬁuuiun@:u%fmm:ﬁuﬂ’lwam
ARRANAULAYBNARU LANGNFUEUYADAITAIN
mstauuAdLAn il ngAaRLTnN 3 uazd nax
m@ﬁmﬂ%@%mz 1 Astraxanthine, Resveratol,
Niacinamide WuANHkatlaiufunseanLadLan
i daunnsinenauissnaaefuualdlunsdl
fdpuunastassziuaelu vu lealnsianly
Felndvnailszanifau Laz Growth Hormone e
's‘l’]m&‘W]ﬂMNQLLM\ﬂﬂlﬂ]uﬂu

. ﬂ%uuummmiﬂum LW@‘H’)EILWNﬂ’)’WN”]JN‘ﬂu
AUTINTUNNELAZE7I0ENFLUNLTA (Homeopathy)

! ma??mﬂq'umﬁmﬁmmnﬁﬁmﬁﬁ'ﬂﬁ:ﬂﬂuﬁfm
2AAUIWN UIAR valos Placenta uaz Collagen
mwmummmmmqq wﬂwmmmu anld 39508
muj mju b (Acupuncture) LW’r]ﬂ?‘Ll’szﬂ
Lmvll,wmmmauimmumu neldAennuias
wilulildFunnuniainandudu (Platelet Rich
Plasma) 3481131104 Growth Factors wazansiwileatin
NITRNLTNUATNIZHUADAAYAUTI L A NAGWETIA
saulfennaiFinansguin Hyaluronic Acid (Skin
Booster) Teflaquiuiluniiansnniazlfuadndium
fvaetlsziny Twetiuawn Particle waztlinnm
Cross-link 28481N1AL8 Hyaluronic Acid ‘Emmi}m
ArhanMiFuANgiuunittasdldnsnsadia
HIUALAYAUI Cross-link Haailgn aanuuy
m‘l:mJmqmumlm”muwmmfawmwuumw
LAy mﬂmmmum@Lum‘llm"l,umiummwm
Lﬂ@ﬂuuﬂmsﬂum ‘Emmmtmmumwmrmw
msl.wm m‘mmumwmmu lendla Jnldinm
mmuwuﬁmmmiﬂwuq AausanAt Wsadh
fiifywiaveeundatlainnnin Wunaviuindanis
e uazavagliunlezinns 2-5 \weu Jueejiy
ANINHY mulmummmﬁﬂmﬂumm 3-5 AT
mm’lummmqmmuwﬂuLuﬂu”l,mmu
ammﬂummu@mluummmlmmumm
Lmmumnmaﬂ@un,ﬂ@ﬂqummm L MANLALS
msmumﬂummﬂu Tlmasanuiiu 15 wai ey
wquﬁmu Taifidme JATNLINRIMARILU
i LWﬂﬂﬂmummmmu’[ﬁlmmqmu aamuaaN
EnAQN wazyansTiuLAA (Sunscreen) ) ietlaaiu
ALRALIN 39908 LAZIREAT UANLALNILASLAR
uaznsegnansuiathisrezinauny

98



Ky \ Feel Alive
gle wWith the scent that bves..

Q)‘(PERK"" z Hygiene Expert Care LIFE SCENT"
SvassAllazananaukouoinaanliuuduyru:igia
suldngavavAcukouIDUIBSUITUTU ( Life Scent Serum ) Uidud 2 naulkukouiaar Tan
NAuduAa uauidv ( Sunkiss Blooming ) Ndauavudaaanllidovdo 5 stiauovlan
nnaumwuaTosuTaauuaouoousn 1a: naudaluri uaoadu ( Midnight Blossom )
mmy\)nra\)uaauUmmonamuuonuaumu||a :donaukoulugiuAAu

E
- )
3 \ 4
% L
- 42 .7 AN
W S L | s S
'
f 7 - | s
- -
ASJUSN.. Q 12UUIONSSY lawwun
goJnaurouuddn RanonaurkauI 0Ny

UUC’]'J-J[:J-"._J?JDD

wa=gsi@ananalud: 23N
na:0on Uasunaunou U0 [.’ _"' J '“mm, SN
nanaon uns Tawidun indu




d Stuck In Love
(s7A7 1,100 UIN)

d Peach A Flush
(S‘IH'I 1,100 U'ln)

o:|§ﬂ:nhnnuulnuﬁgaoad"ﬂﬁ
AosalanAnindidan Versicolour Varnish
AwaiuAowIvevavaaniuu gloss
Wauds=i§enuu stain
uldavaanilidasedns=Auveuidodudanuulousn
TinasUndARLANNGY A2IWINILINTU
na:lidaoseanlalunuuiTuipeduanou
FoeamsikLifiuaAneAtl
milknlSevaunaziunauis
ﬁnnuu1uhjnqnnﬁ'lau1f‘1

dasedalunuu full coverage
TLg19:n1aAnuU ombre
nSedandnnnsionldnalenuu

NS C

d Plexi Pink
(s1A1 1,100 u1n)

LOUR

d Like Candy
(s71A1 1,100 UIN)
d Varnishly Red d Try To Stop Me
($7A1 1,100 u1N) (s7A1 1,100 UIN)




n d No Interruptions  Optix Orange
d Effervescent (s7A1 1,100 uIn) (s7A1 1,100 uan) :
(s7m1 1,100 un) d Biten Babe

(s7A1 1,100 u1n)

9murenindines M-A-C nnav















is page:
uke wears Sweater + Shorts PS/Pall
lack Pants + Bag + Sneakers Prada
arrings Givenchy

E =

4

pposite page: -
ndrew wears Shirt + Shorts Paul Smith ) —e—

uit PS Paul Smith Socks + Sneakers Prada y ' Lo

ag Dior Homme Shoes Tod’s



Stylist Pannatorn Boonmahitthis
Photographer Lik Sripras

Model Andrew at M-Donna, Luke at Al
Make Up Surapol Limvan

Hair Banjaporn Kamp

Assistant Stylist Ekabutr Sriwongusom



INSPIRATION

L EVATED SUMMER

This season, designers still showed that fashion shouldn’t have boundaries and the most important trend is being yourself.
With the summer collections, the clothes and accessories are much more fun, vibrant and dynamic,
both in the palette used and the silhouettes. It's time for guys to try new things and have fun with dressmg up!
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. SUNSET TROPICAL
Not only are sunsets picture
perfect, but guys should have
fun adapting its palette into his
summer wardrobe like those
vibrant Hawaiian shirts designed
by Kim Jones at Louis Vuitton.
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Louis Vuitton

ALL ABOUT
THE MUSIC

Sir Elton John is 100%
the ultimate showmanship
with his over-the-top fashion
sensibilities, which thanks
to Gucci this season we can
get pieces design from the
legendary singer’s archives.
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Ermenegildo Zegna

TAILORED SUITS
Whether you're the slim-fitting
suit type at Dior Homme, or the
more relaxed-and-loose type at
Balenciaga designed by Demna
Gvasalia, always make sure
that confidence is key and don’t
doubt yourself when wearing
your selected suave suit.
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SPORTSWEAR
DELUXE

[t’s all about health and fitness

—
these days. So what’s better than
showing your active side with

sporty and sophisticated pieces
by Valentino? Plus, carry a duffle
bag with your look and you’re
ready-to-go!
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Saint Laurent

ART CLASS

The eclecticism of clothes shown
on the runway this season was
like seeing exhibitions by Picasso,
Warhol, Jeff Koons, Rothko and
many more combined. Jonathan
Anderson greatly showed that
with pig references at Loewe.
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Salvatore Ferragamo

Longchamp

EYE-CATCHING

Sunglasses can always make or
break your look. Make sure you
invest in that right shapes for your
face, and we suggest you avoid
the more trendy pieces and go
for the sleek, classic pair that

can be worn for many occasions
seasonless. ' '
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| refined side, Milan did it best
4 with brands like Fendi, Salvatore

14 gErmenegildo Zegna

For the guys who likes to keep
it more on the clean, simple, yet

Ferragamo and Zegna showing
great white pieces that were
elevated and striking.
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Dolce & Gabbana

Saint Laurent

TUXEDO GAMES
Leave it to Dolce & Gabbana to
create whimsical tuxedos that
brought out total glitz and glam,
and will make sure that at every
soirée you'll be the center of
attention with people asking you
for selfies!
Fiasein1luas Dolce & Gabbana
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SLIGHTLY

OVERSIZED

Guys, don’t be threatened by

oversized items thinking that

people will say you shopped
for the wrong size. This season
designers like Veronique
Nichanian at Hermes perfected
must-have pieces that wasn’t too
form fitting and gives men more
room to breathe.
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Ermenegildo Zegna

EVEN MORE HATS
Hats has become the go-to
accessory for many guys and
sort of a best friend that goes
everywhere with you. This season
designers sent caps, beanies,
top hats or even crowns down
the runway, which we can’t
complaint.
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Dolce & Gabbana

Dolce & Gabbana

Balenciaga

INSPIRATION

Valentino

Balenciaga

BAG IT UP
The great thing about bags this
season is the endless options
available. Men should get out of
their comfort zones and try new
fresh styles that radiates positive
energy, but still make sure they
are functional enough to keep
all your stuff.
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DREAM SHOES
It's vital that guys have many shoe
options. You don't want to be
going to work, parties, weddings
or to the beach with limited

pair of shoes. We suggest you
have a formal dressed-up pair,
causal options like sneakers and
espadrilles, and sandals for those
lazy days.
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Balenciaga

Salvatore Ferragamo
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Old Spice
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SMELL LIKE A MAN, MAN
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Smell like a man
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DESIRE

STRONG HEART ()

This activewear is athletic, robust and manly, yet still stylish and tasteful.
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1. MCM* 2. Paul Smith* 3. PS by Paul Smith* 4. Zara 450.- 5. Diesel @Beauty Hall 45 ml. 3,500.- 6. Nike @Sports Mall* 7. Oakley @Sports Mall*
8. Clinique @Beauty Hall* 9. Nike @Sports Mall* 10. Spektre by Empire Group* 11. Nixon @Watch Galleria* 12. Vilebrequin*

*For more information contact shop
Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Empire Group GF The Emporium, MF Paragon Department Store
MCM 2F The Helix Quartier, MF Siam Paragon Paul Smith 1F Siam Paragon PS by Paul Smith MF The Waterfall Quartier
Sports Mall 2F The Emporium, 2F Paragon Department Store Vilebrequin 2F The Helix Quartier, 2F Paragon Department Store
Watch Galleria 1F The Emporium, MF Paragon Department Store Zara 1F The Glass Quartier, 2F Siam Paragon
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Chillax in style with these eye-catching patterns for men who like to break the norms.
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1. Paul Smith* 2. Laneige @Beauty Hall* 3. Coach 19,900.- 4. Issue* 5. Vilebrequin* 6. Spektre by Empire Group* 7. Camper @Shoes&Bags Salon 5,350.-
8. Disaya x Timo* 9. Zara 1,190.- 10. Paul Smith* 11. Painkiller 2,480.- 12. Diptyque Candles @Beauty Hall*

*For more information contact shop
Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Coach 1F Siam Paragon Empire Group GF The Emporium, MF Paragon Department Store
Disaya, Issue 2F Qurator The Waterfall Quartier, 1F Paragon Department Store Painkiller 2F Qurator The Waterfall Quartier Paul Smith 1F Siam Paragon
Shoes&Bags Salon 1F The Emporium, MF Paragon Department Store Vilebrequin 2F The Helix Quartier,
2F Paragon Department Store Zara 1F The Glass Quartier, 2F Siam Paragon
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GLAMOR

SUMMER TIME

=0

Men this day and age turn up for work and then more. Beyond work, they socialise and strive
to be recognised. There is a balance to be struck, to look good from working out and keeping
the skin good. This is what men of this century are here for.
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LET’S RELAX

Fresh Moisture Toner

from Clarins Men (1,450.-)

Its eye-catching blue bottle not only stands out
but also stands for what Clarins Men is. What
a good toner is supposed to be. Half-water-
half-lotion, it absorbs fast and refreshes quickly.
[t controls oiliness and balances water in your
skin. It also protects your skin from brashness of
the water when you wash and shave.
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SUN & FUN

UV Defense Ultra Light Texture

from Biotherm Homme (1,900.-)

When your lifestyle requires travels and contact
with pollutions and sunlight is inevitable, a SPF 50/
PA+++ protection is of a paramount importance.
This release from Biotherm Homme is perfect
for all skin types. Notable is its soft and fluid
texture. It also absorbs quickly and does not leave
your skin sticky or smudgy in white. Easy-to-
cleanse, it will not clog the pores in your skin.
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SKIN WORKOUT

Total Revitalizer Cream

from Shiseido Men (3,000.-)

Apart from care, your facial skin deserves its
workout just as your body does exercise. Here
comes the mark-erasing cream you have been
waiting for. Full of Marine Protein Complex and
rehabilitative agents, the revitalizer will help to
uplift the sagging parts. Its moist and soft gel will
complement your facial skin workout routine nicely.
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ALL PROTECTION

Balancing UV Protector R

from Three (1,900.-)

For the first time ever has a sunscreen packed
up to 94% natural ingredients! Designed to
protect you from UVA, UVB, Blue Lights and
Near Infrared that only increase as years go by,

R from Three will keep you safe from the
ubiquitous, harmful rays. With its delicate and
easy-to-apply texture, the all protector ensures
no white smudges and hence a natural look.
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COMBINATION SKIN

In Two Minds Facial Hydrator

from Aésop (2,250.-)

After 3 years in the lab, the latest moisturizer from
Aesop finally drops! The facial hydrator answers
the complicated needs of men’s combination skin.
Key is its property to nurture your skin back to
its natural balance by restoring its water reserve.
The mix of Andiroba, Copaiba and Akae ensures
no stickiness and guarantees satisfactoriness
among us men.
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SPF 21 Moisturizer Hydratant FPS 21

from Clinique for Men (1,350.-)

Care and protection in one go! Men with hectic
schedules will find this 2 In 1 ultra-convenient.
This soft and non-sticky moisturizer will shield
your skin with its SPF 21. This is all you need
given what you encounter daily. Compatible with
all skin types even those prone to allergy. Tested
and free from perfume.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store
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Fragrances bring about feels and confidence in you. Likewise, they indicate what your taste is made of. For this season,

TOTAL
LOOK
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brands are trotting out scents in upgraded packages. Some even go further with the “Limited Edition” tag so you can
dive further into their misty glory. Don't hesitate to go from head to toes.
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CLASSIC LUXURIOUS

Bois De Vétiver for Him

from Karl Lagerfeld (2,200.-)

With him being so stylish, it is crystal-clear
that Karl Lagerfeld wants you to wear his
fragrance with a particular style of clothes —
elegant and modern. Bois De Vétiver for Him
represents warmth and gentleness and yet
indicates power. A combo of blood orange
and mint leaves that contrasts vetiver wood,
the scent comes in a glass bottle dressed in
black leather —a combo of class and taste.
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TYGAR SPIRIT

Le Gemme Ambero from Bvligari (13,900.-)
The crown jewel of fragrance is named
TYGAR. A contrasting combo of grapefruits
and ambrox, of naturally-refreshing and
sparkling, builds into an air of strength and
mystery at the same time. A playful invitation
and seduction in one go.
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YOU HOT SUMMER

Stronger With You EDT

from Emporio Armani (4,200.-)

Another scent to conjure up an air of mystery
around you. “Spicy Accord” combines
cardamom, pink peppercorn and violet leaves
to recreate a smart and confident air for you.
There is also a hint of sweet seduction through
vanilla jungle essence you can expect from
eau de toilette’s. '
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FASHION & STYLE

L’Homme Prada L’EAU from Prada (4,200.-)
Prada unveils a new angle into such a classic
scent as Floral Note. Heart Note was born of
a blend between amber, iris, red ginger and
neroli. The result is a scent that is refreshing,
clean and playful. Last but not least, Sandalwood
adds such seduction to the unique Prada
Saffiano. Sandalwood, too, adds itself around
the bottle, literally. .
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THE REAL YOU

Sauvage EDP from Dior (100 ml. 4,700.-)
Dior is a gentlemen’s preferred brand and rightly
so. It comes back with a fragrance drawn from
the grapefruit family followed by lavandin. The
new release comes in a handsome cylinder
bottle that goes from indigo to black in colors.
More on the scent, it is clean, refreshing,
charming and full of tricks — a unique trait in
Dior men that women always look for.
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MINIMALIST

Y MAN EDT from Yves Saint Laurent (4,800.-)
WHY? Because this is a men’s story from a
creative generation. Told is the story through
White & Dark Masculine Fougere. Top notes
are refreshing and lively. Middle and base ones
suggest solidity and attraction. The Y-embossed
bottle reiterates Yves Saint Laurent’s signature
simplicity and solidity in taste.
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Available at: Beauty Hall GF The Emporium, MF Paragon Department Store

YSL Beauty GF The EmQuartier
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GADGET

MODERNIZED
AESTHETIC

Add some cool aesthetic to your life with these gadgets that will certainly fulfill your modern lifestyle in every possible way.
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Wireless Over-Ear Headphones MW6E0 PlayStation VR2

Linn Akurate Exakt Series 5 (model 520/530)
Master & Dynamic @Meridian 21,900.- Sony @.Life 11,990.- Linn*

‘> | J‘)

Truly Wireless In-Ear Headphones

JBL Free by Mahajak @Sound City 5,990.-
On-Ear Headphones MH30 SoundSport Free Wireless Headphones
Master & Dynamic @Meridian 12,500.- Bose 11,000.-

Light Panel
Nanoleaf @iStudio by Copperwired 8,990.-

Mavic Air

Hair Dryer Supersonic
DJI @.Life*

Devialet New Phantom
Dyson @Power Mall 14,900.-

Devialet @Meridian 66,900.-

*For more information contact shop
Available at: Bose 2F The Emporium, 2F Siam Paragon iStudio by Copperwired, .Life 3F Siam Paragon Linn 2F Siam Paragon
Meridian, Sound City 3F The EmQuartier Power Mall 3F The Emporium, 3F Paragon Department Store
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LIVING

Shop your favorite furniture and decorative items that come
with great design and function to create your very own comfort zone!
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1. Chair “Shell” Carl Hansen & Son @Craft* 2. Chandelier “Belle De Nuit 12 lights” LLADRO @Crystal & Symphony*
3. Table “On Center Occasional” Baker* 4. Coffee Table Columbus, Temper Glass and Stainless Steel Fendi Casa* 5. Bottles Triangle Another Story*
6. Chess Set Renaissance Jaspal Home* 7. Small Table Lamp “Tommy” Saint Louis by Chanintr Living* 8. Sofa “Hampton” in Beige Fabric Fendi Casa*
9. Chair “Obi” Baker* 10. Sofa “Framework” Baker*

*For more information contact shop
Available at: Another Story 4F The Helix Quartier Baker, Craft, Crystal & Symphony, Fendi Casa, Saint Louis by Chanintr Living 3F Siam Paragon
Jaspal Home 3F The Emporium, 3F Siam Paragon
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ESCAPE

SUMMER MODE |5 ON

Here, 3 coveted destinations are pinned plus a must shopping | list to make “the Summer 201 8" the season to live for.
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ARUBA

When it comes to Aruba, people think of pink flamingos on the Flamingo
Beach of the Renaissance Island that come so close against a backdrop
of the bright sunlight. But come to think of it, Aruba offers so much more
and so to many types of travelers. This is where different kinds of visitors
can happily opt for. Whoever they may be —lovers, families, adventurers, or
outdoor sport enthusiasts. Nature admirers will be showered with options
' like summering in the sea, Jeeping around the islands, and trekking into the
,  woodlands that account for 20% of the country’s size. Aruba also proves
to be a luxurious destination. So, travelers with taste, just rest assured.
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PALAU

Nature at her most pristine state, underwater and on land alike,
undoubtedly tops the list for those who traverse to Palau. Not only is Palau
the youngest nation on earth, the archipelago in the Pacific Ocean also
boasts the smallest population in the world. Formed on volcanic ashes,
the archipelago consists of more than 300 islands and features several
dream spots for divers in the know. Just to name a few, the underwater
aficionados must explore the Jelly Fish Lake on the Eil Malk Island and
see the Blue Corner. Savor all the pleasures the underwater can possibly
offer. Be it being surrounded with schools of fish, potentially swimming
with sharks or being wowed by picture-perfect coral reefs. To top it off,
the blue sky, the lush greenery of tropical forests and refreshing oceanic
air all year round only complement the charming way that the locals live.
Time does many things including turning this island country into an ocean
jewel for those lucky enough to lay their eyes on her.
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FRENCH POLYNESIAN

Natural phenomena from ancient times long gone did it all. Blistering
volcanic lava, cooling curls of waves and power of wind helped to shape
and make landscapes of French Polynesia so varied and unique. Beholders
from aeroplane, prepare to be mesmerised. We are talking about the
mysterious navy blue of the water in a descending order into its lighter
shades juxtaposed with the dark green of mossy carpets on land. We are
also talking about the sights of beaches running parallel with water that
sparkles. Then there are dark sands on the beaches of the Tahiti Sea,
and the turquoise lagoon of the Bora Bora that can unlock and provoke
thoughts. Divers will be pleased, yacht lovers satisfied, sunbathers
interested in doing it like locals, fliers treated with aerial views of tens of
islands, and summer excitement chasers psyched with such extreme
activities as cliff trekking, excursion into dense rainforests or soaking in
the waterfalls. Nature is a gift that keeps giving. An unforgettable getaway
is guaranteed.
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WHO TO FOLLOW ON INSTAGRAM

In the age of the entire planet at your fingertips, the first jigsaw of your ideal summer
holiday plan may come in a snapshot of a serene beach. Then, the picture grows into
stories shareable on social media. Here'’s a shortcut to inspirations for your upcoming
hideaway. These folks may invoke ideas you never thought to investigate. Check out
and see who may speak to you. They each offer glimpses into their unique lenses.
Who knows? You may come up with a holiday plan you never thought existing in you.
Keep on fueling the good fire!
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@bahamasgirl @bemytravelmuse @chelseakauai @theplanetd
@thenlondeabroad @annaeverywhere @beautifuldestinations
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HERMES

PARIE

TREASURE
HUN T

Discover a selection of ‘must have’ fashion and lifestyle items
to add to your chic summer getaway wardrobe.
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LE VERNIS

CHANEL

P 1. Twilly d’'Hermes Collection Hermes @Beauty Hall 2. Green Wheat & Meadowsweet Cologne Jo Malone London @Beauty Hall 3. Bejeweled Blossom Bracelet Miu Miu
4. Beach Tote Dior 5. Le Vernis 636 Exquisite Pink Chanel @Beauty Hall 6. Two Tones Sunglasses Tod’s 7. Earrings Salvatore Ferragamo 8. Floral Prints Scarf DVF
9. Time in a bottle for eyes 15 ml. Philosophy @Beauty Hall 10. J’ADIOR Suncap Dior 11. Graphic Prints Swimsuit Emilio Pucci

Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Dior GF The Emporium, MF Siam Paragon DVF GF The Glass Quartier, 1F Siam Paragon
Emilio Pucci GF The Emporium Miu Miu MF The Helix Quartier, MF Siam Paragon Salvatore Ferragamo MF The Emporium, MF Siam Paragon Tod’s MF Siam Paragon




TREASURE
' HUNT »

Perfect for your manly lifestyle, these carefully selected items
will complete and fulfill your much-needed summer vacation.
atlangdausinsnIIesTEmNARLLIA R84
wrasldnazpenndniungnggieull
WinndsTagalunniin

1. Backpack Fendi 2. Skateboards Dior Homme 3. Necklace Dior Homme 4. Luggage Victorinox @Men Leather 5. Sunglasses Tod’s 6. Sandal Prada
7. Backpack Loewe 8. Sport Fresh Eau de Toilette Dior Homme @Beauty Hall 9. Velvet Desert Oud 50 ml. Dolce & Gabbana @Beauty Hall 10. Mega-Mushroom Relief &
Resilience Soothing Treatment Lotion 200 ml. Dr. Andrew Weil for Origins @Beauty Hall

Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Dior Homme MF The Emporium Fendi GF The Emporium, MF Siam Paragon Loewe MF
The Emporium, MF Siam Paragon Men Leather 2F The Emporium, 2F Paragon Department Store Prada MF The Helix Quartier, MF Siam Paragon Tod’s MF Siam Paragon
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HEART OF THz LAND
AND GEMS OF 1HE SEA

Lo and behold nature’s marvelous creations in the name of premium ingredients that only speak of fine tastes of abundance.
Be them fresh sea food or fruits of the season that are both fresh and succulent — such Gems of the Sea and Heart of the Land.
ﬁmmmwmammﬁﬁmqm\‘imiﬂmnmimqmnmu‘nuﬂ'amwmﬂmmmmmmmﬂLmqmmﬂmmumm
mmmmmm famummm‘lmmm mem@’l,uﬂizmqmm@Lmummu m“lmmwul,mumu

raphy Pipat Jamrat
Chef Anucha Pattanasiriruk




Lobster Razor Clam and
Scallop Ceviche with Citrus Sauce.

FRESH OF THE DAY

Sea scents linger as the chef preps fresh-of-the-day
ingredients for his signature dish drawn from there. For today,
the sea has sent us a dark lobster, big ivory-hued scallops, a bite
size of dense and crispy-looking razor clams. Ceviche is a proud
export of Peru. It is unique in its way of combining tastes. The
sweet is drawn from different sources, the sour from the likes of
lime, lemon, orange and passion fruit, while the salty base notes
are evidently from the sea itself. Mixed together and presented
gorgeously on a plate, Ceviche is no less than a collection of fine
gems from the sea — ones that have been cut to allow their beauty
to sparkle right into our eyes.

ﬂ@uﬂ’mm%@mmniuﬂﬂlmwmqwLﬂWﬂﬂmmwmwmim
dounandalszandu zﬁ'mmmumumumnm\m Lammummm
mm:u veatassalnluduian memu@@mmmﬂmmmﬂimm
\aurungy Ceviche Luu'mmimnﬂumﬁLﬂsw,ﬂumﬂ@nﬂmmﬂ
Zﬁﬂ\iﬁ‘@‘ﬁ’]ﬁ]‘&’ﬂﬁﬂiwﬂﬂu mmmmumiummmdaum@umeﬂ]um
r;imuﬂmgmmmlﬂmmm LLﬂ:imLy?ﬂw@m?um@uﬂ@\im 5]
N AN LazasaunFaNfae 94 Walsestlgwnada
ﬂ@mﬂmmammu ‘WifﬂumiﬂmﬁmLLm@ﬂumuLmWﬂm\iﬂi“mm
19999 nLa_l?fﬂuimmuuﬂmummmumﬂmmL@m’lm‘ummmﬂu
AUNINELITNETTTLILINNALYNAEIAN
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PICKS OF THE SEASON

“Crunchy, soft, succulent, multi-sourced, textured and
dimensioned* is the concept of “Contrast” originating from
labour of the land. Specifically, we are referring to Cape
Gooseberries, unique in appearance and taste, sweet-and-
scented strawberries, super-succulent oranges, just-gorgeous
rose petals, thin-sliced apples, and deep-pink-and-red
beetroots. Then, turn them into tartlets or crumbles and you
will evidence their fine glories amplified against the fitting
crustiness. Each bite will reconfirm one just taken.

N39U Ya 91 JuAINEUNEN waadula vantRsaTii An
ﬂﬂumﬂmumummmm “ANNALLANGINY mmumqmmﬂmﬂﬂwﬂ
uumuuwumutﬂwm VLN'J’]’%Lﬂul,ﬂﬂﬂmﬂ_lﬂi‘i‘ N@”meﬂmwm
LATTRTRAIANTZFR ARTRALATINTIVANLATINL AuuAazINGA
Wﬂwwmmm‘nu”hmﬂumﬂmﬂnﬂumuwﬂmwﬁunaumnau
mnm@tmﬂmmimma F;I’mmLL‘].I‘i.Iﬁ?ﬁ‘N‘IJ’W’]m‘r’_luﬂ‘ll_lﬁlgﬂﬁiiﬂmmﬂ
oy wiendeguminianuazaiuda Wuesaadhunlin
fuiaduazidansendeimaniuiesntiuaungunsey wini
ANHLANFANBENINANNAEN AIFALUNNAY

Rose-scented Apple Tart with Summer
Poached Fruit, Meringue, Apricot Purée.

Kitchenwares by The Living and Zara Home
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LOBSTER RAZOR CLAM AND
SCALLOP CEVICHE
WITH CITRUS SAUCE.

Key Ingredients
- 1 fresh lobster - 2 fresh scallops - 5 razor clams
- 1 red onion - 2 garlic cloves - 150 ml of white wine
- 2 tablespoons of olive ol
(To make passion fruit tapioca)
- 100 grammes of white tapioca
- 300 ml of plain water
- 300 ml of passion fruit juice
- salt and pepper for seasoning
(To make orange mayonnaise)

- yoke (using 1 egg) - 1/2 teaspoon of mustard

- 150 ml of nut ol - 20 ml of lemon juice

- 30 ml of orange juice - 1 finely-mashed avocado

- lemon peels - orange peels
(To make citrus sauce)

- 2 red onions - 2 red hot chilis AVUNANWAN

- 1/2 red bell pepper - lime juice (using 3 limes) - ARUAAATAN 167 - VRELTARAR 2 B - ¥REuaaA 5 Fin

- lemon juice (using 2 lemons) - 80 ml of pineapple juice _aNwA 1% - neuien 2 nAL od1n9 150 1A,
(As garnish) - idunznan 2 faulsy

- mint leaves - avocado - Sunkist oranges (RAUHANEALEN9E)

) _ -81A217 100 N3N - Wazem 300 Na. - 11471934 300 N4

szl sy el an s - inAeuazEnlne dmsuilyasa

1. Boil the lobster for 6 minutes, put it in an extremely-cool (@runFNaNEaIUAd) )
water and flesh meat out of the claws and tails. . ST o 2 o &

, : : ) -ldumg 1 e - NARTA 1/2 TR - NN 150 4A.
2. Stir-fry chopped red onions and garlics together in extra- % 2 =
o ; . -dneNau 20 ua. - Widu 30 1. - azlamlaunaziasn 1 an

heated olive oil. Add the razor clams in and put a lid on for 2 - ~ 9 *

, - HAaNAL - WA
minutes for the clams to cook. 0 ¥ o

3. Thin-slice the scallops. ARG - - - -

- VBANWAN 2 9N - WINAUATLAN 2 LA - WINWEINWAY 1/2 gN

Preparing Passion Fruit Tapioca -1uEie 3 gn - aNeu 2 gn - thdutlesm 80 wa.

Boil the water until it's extremely hot. Add the tapioca in (AAUNANFINTUINAY)
and let it boil until it becomes white from the inside. Shock the lugEgeniu - azlnala - RUTUARG
tapioca in an extremely-cold water to stop it from cooking any
further. Then, add it into the passion fruit juice for absorption. ARV RIURNANUAN

P 5 oA o Ay oo m. 5 @ o Y
Preparing Orange Mayonnaise 1. fndevamesluinpanthunan 6w wdarildudludnduds unzieitlanduuas

o ¥
Mix yoke with mustard in a bowl. Add oil in gradually while wweeminld
mixing the two. Add in lemon juice, orange juice and avocado 2. waamLmewnﬂﬂLL@m:umﬁwwnﬂﬂnumuuuwnﬂﬂuu”mLLN 1dladane udaih
and mix them all together. Add in lemon and orange peels. wasnaanaslil ﬂml'u,wawﬂuu@mnﬂivmm 2 W7 lnusiiile
Season the mayonnaise with salt and pepper. 3. Ltﬂﬂﬂﬂmﬂﬂﬂlmﬂmunw‘]
Preparing Citrus Sauce 2 ﬁ‘VI hegLEN99a

Chop the red onions and bell pepper into small pieces. Mix
all ingredients together.

muﬂmm@mm m'mﬂmmﬂw,ummnwmwmummmu’Lu ﬂ?’ﬂ\iu’mﬂﬂ ﬁﬂﬂiuu’] IfIUAR
LW@iNiﬁﬂﬂﬂﬂ LL@QQ\‘]uﬂiﬂLL%quﬁLﬂWQ?ZQL‘V‘lﬂel,ﬁﬂﬂ?mmvﬂ@uﬁlﬂﬂ

Before Serving

a [ v
Laminate the lobster meat, scallops and razor clams in the BN EBUURRN
sauce. Add in lime juice to make sure they are cooked. Arrange Alauasuazdaninlununanlfidnm q ﬂ’ﬂ‘r’_l"'| mmuu@\ﬂﬂ (@nueilils LT'ﬂEI“’] lz\im LANDL
the dish on a plate to serve. mé’m uazazlaanle Alddniu YAEILANEY & u,a”ﬂi\immamammvwm”l,vm

'aﬁmmm
uuuﬂmu,mLLawwmumﬂimﬂuﬁumﬂj NAN
dounaniarnadnaaeiu Uesa

EELTIC L )
fauddnuinirdiu L‘f‘iﬂﬁﬂummi' VREILTAN

uwazviasvaanivlilidnilanazgnéaatinuzum

ApedauLsEnaLIINARgaY NamEW
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Available in all major Supermarket / Hypermarket

Importedand|Distributed by Sino - Pacific Trading (Thailand) Co2Ltd:yTell:[0:2681,5081



SAVOR

SUVPTUOUS SUMMER MEALS

Welcome summer foodie-style with a wide variety of savory dishes that have been carefully crafted with
the finest ingredients at these 8 locations where you can escape the heat and simply enjoy your favorite food.
FaufutumeialndanedufeAatasuaranufniilpusiavanngaaaninnaundidenduiungauisani
1 8 AfausseNATaTIuAuainunsunusauillfetnamsala

SIAM PARAGON

MUGENDAI STEAKHOUSE
GF The Gourmet Garden

Therenowned Japanese restaurant, Mugendai
Steakhouse specializes in steak and teppanyaki
grill. It boasts a carefully selected menu of
quality meats and seafood including Dry
Aged Prime Rib, Ribeye with Bone, Iberico
Pork Chop, Taraba crabs, giant scallops from
Hokkaido, New Zealand lamb and foie gras
from the South of France. Simply choose your
preferred piece of meat, order it cooked to your
liking, sit back and enjoy such a delightful feas.
- Hmsdn uazmilifugni-izad vinliansdie
Yldfn fnenilensidlean v Dry Aged Prime Rib,
Ribeye with Bone, Iberico Pork Chop ﬂ“mi”l‘i_lzl,l,@z
u@ﬂm@ﬁﬁﬂﬁ%maﬂﬂiﬂiﬁ aaLIgIARTAINLALIAN
Wannziiaduaus Auvinuannauliac SAg
Iﬂﬂiﬂ@ﬂﬂ"lL@ﬂﬂ‘ﬁuﬂLuﬂLL@”ivﬁ]Uﬂ')’iﬁJ@ﬂvlﬂL‘ﬂ\‘i
m”Lﬁ"LmLmnmu@fﬂuwm@ﬂmmiuLLuuﬂﬁjmmmm

CLINTON STREET BAKING COMPANY
GF The Gourmet Garden

The best breakfast spotin NYC has made it half
way around the world to Bangkok. Recommended
dishes includes Pancake with Warm Marble Butter,

wobbly, souffle-like creations, and Buttermilk
Fried Chicken Plate served with coleslaw and
jalapefno cornbread. Also don’t forget the
mouthwatering milkshake made with premium
ice cream and top ingredients, which can instantly
quench your thirst!
mumuuﬂmuﬂ]mLm\m'm@iﬂmm'mmm
SUFLLINAR Pancake with Warm Marble Butter
wnwAnuvenusenuiuueanugiuefmadas
seaeiilaleiilnuaingsa nusae Buttermilk
Fried Chicken Plate lrivangasdumenniunauus
waziug @iugeatiieniunainiaassed way
pafuwsaananulenFulsznaug iusnaoy
Unvnadng “Narfima” auaaiefaulifnadu

TARR TARR
GF The Gourmet Garden

Bangkok is the first foreign city outside South
Korea to welcome this famous dessert place.
Known for its fancy tarts with eye-catching fruity
toppings, various cream cheese-based fillings
and cookie-like dough base, this summer Tarr Tarr
introduces 3 new flavors: Strawberry Ice Cream
Tart, Choco Sum Mellow lce Cream Tart and
Cookie n Ice Cream Tart, which are sure to be
a big hit. .

dnanuastualpdiniddemyniinngunsay
&pFatleu i lanalding 80 sam A duiefil
Tarr Tarr ﬂ@vﬂmmwmwuw%iumuiwmm
larnansans 3 $ATA FuAUA Strawberry Ice
Cream Tartmmmmmmuammmmmmmﬁm
ANvNUAAaRTadlUeTs ugmmi LAZITRTTANRN,
Choco Sum Mellow Ice Cream Tart Waz Cookie n
lce Cream Tart MfinAnUrFudsznIudae
wnFrusalafiumiiuiuunaiiuasmesias

ANOTHER HOUND CAFE
GF The Gourmet Garden
This summer expect to see a mix bunch of

savory dishes such as Cold Japanese Salad,
grill duck breast with spicy ‘nam-prik’, Thai-style
spicy tuna salad with wasabi and Mixed Fruit
Salad with Orange Granita. The new drink menu
is equally delectable with refreshing Perrier-based
mocktails to beat the summer heat: Bliss Me Up
— a combination of lychee, kumquat and lime,
Made My Day — a mix of watermelon and yuzu,
and A Peach of Sunshine — with peach, passion
fruit and plckle plum.

uuﬂ”ﬁmmjm/mmmuiummmhﬂmiuwnmu
[Cip! Cold Japanese §a|ad AdnaLEusINT AT
alndijyuiminiazesivusanausnadu lade
iy wa lwhadaalanme endagha@iviiu
WINTNIAAARIA LazdUIanTaLdUDATE
pnennil Auvnefereaanu Mixed Fruit Salad
with Orange Granita visaaninada-| Nefianii
famanninudlediddansiauidumesil 3 alnd
laidqaziflu Bliss Me Up danmasaifzaavnu
189813 fuANARA LazTUI, Made My Day 713l
drunanteLmsluandIAi ANUeNA TR
178 A Peach of Sunshine ilindAanuanlatesiis
@994 The SiNAMNaaTutnutn LA luew
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SAVOR

THE EMQUARTIER

SOUTH TIGER RESTAURANT
7F The Helix Quartier

South Tiger, or ‘Sua Tai’just open its door
at The EmQuartier, offering a contemporary
southern-Thai cuisine. Their menu boasts an array
of your favorite Southern dishes including ‘kua-
gling’, ‘kanomjeennamya poo’ and ‘kang leung’.
Each dish packs all punches known with its strong
rich flavors.

afesusadriuiudalaluussaniaaung
Tnsianzansu Andeydulsaninuyeatiezes
Aiudaaunandesfuquiledaigasdann
?uﬂi”muﬂummmmﬂw] mfaﬂmﬂumumumm
Yuru Mddunuuseiiinfeuaslamiiauinu
BEANALSAT]

GINZA SHABU-TEN
8F The Helix Quartier

At Ginza Shabu-Ten, great taste comes
straight from high-grade ingredients including
Hida beef, also known as the king of beef, with its
beautiful marbling appearance. With the current
promotion, “Beef Festival”’, guests will get the
chance to try both the Hida beef as well as Wagyu
beef shabu-style in scrumptious kombu soup
dipped in either sesame or ponzu-yuzu sauce.

ﬂ@mmumummLm‘L@mﬂLuﬂmmu@mv
mﬁu,mLumqmuwimﬂumuvmmlumﬂumLLm
apsldauniiuaziasn L@g‘W@ﬂum@mu nnmu
wnanlddraaredusziBaandasns Aiiesainluy
dpllaanamirameuyaldiuiuanumau
asazazangluln ﬁqaﬁmﬁmﬁﬁmiﬂiﬂ At
“Beef Festival” mumﬂmwmﬂmmmum Maide
Snsuasien e vl o AN ATLI AR
108919 AUAUIANANNS AN VTa TR LR e
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MOZZA BY COCOTTE
GF The Helix Quartier

Seek a refuge from the blistering heat and
hustle and bustle of Sukhumvit area to Mozza by
Cocotte where authentic Italian comfort food is
served. The highlight here are Lupicante, a special
pizza made with bisque tomato sauce, mozzarella
and whole lobster, baked in a wood-fired oven
imported from ltaly and Burrata-Mango, Bell
Pepper & Parmar Ham 24 Months. End your meal
in a refreshing way with a range of ltalian gelato
flavors to beat the summer heat.

ﬂ@nmqmm%uslu%mmmﬁmLﬁﬂu[ﬁﬁu
ae3atiaNARAsIANETRRIMEIITaN A geaa L
ANAALDATANALUINGATRU IAUTNNNAARS
Lupicante At aavdmaslodinfaslunicing
AgANANBANA AAIANNLAIUNANUANIDLITE
WweanAY wusih liudseniuunduny Burrata-
Mango,yBell Pepper & Parmar Ham 24 Months T4
Y Tuladinriuazaios windmd uazwnfunuas
udanuvinadanlaAnnandawaantnndandn
PYNAATUANTEU

ACAI STORY
BF The Glass Quartier

Acai Story, named for the purple superfood,
is The EmQuartier’s first and only superfood café.
On the menu are smoothie bowls made of fresh
acai imported from Brazil, lauded by institutions
like the Institute for Integrative Nutrition in America
for containing so many antioxidants. Its signature
snacks are the Unicorn Bowl, Sunshine Bowl,
Crunchy Nutty Bowl and the Unstoppa-Bowl,
all of which are deliciously good for your health
as well as your soul.

mﬂmﬁmmm Lﬂﬂ"ﬂﬂ’mﬂ@um‘ﬂu@‘ﬂﬂﬂuvm
m@iuﬂa;mm mmmqmmmu@mqm “Acai Berry”
'ﬂ@f?l,l,ﬂﬁﬂmﬂ']ﬁ’m’mum%@ 9RdRE AANINLAY
linnuensaianieInndy Metvandeauaziingma
Wianla wysiadaaspeyidaefulungd aynadads
meﬂuﬂ'ﬁﬂmﬂiuﬂiv'ﬂﬁq&ﬂﬂﬂﬂ 2118 LLﬂwTﬂ@Lﬁ_lﬂi‘ﬁ‘
Fulaiflung ‘vnnﬂﬂflqmemwuﬁmmmmm
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1

When a Super Shake Choco Banana or
Strawberry Yogurt Shake comes with a
whipped cream flourish, you can bet with
your horse that they are made from the
heart. And there’s more at APBO. Brownies,
cheese cakes, candy floss, chopped-up fruits
succulent, you name it.
wiraspNUpsaauRtRGuLasldlantina
SﬁLﬂm‘mﬂmﬂﬂ‘iﬂmu’lmmﬂmmmqm@ “Tﬂmm‘m
mmmwmmmﬂﬂqmuwwgq usniviedaiAn
uanelua LLawm@‘lwummquwm

Apbo 4F Siam Paragon

2

What a frictionless blend that is Lychee &
Raspberry Granita. Came all the way from
[taly. The raspberry sorbet topped with
lychee-flavored ice shavings with a hint

of roses. Wrap the session up with the
unmissable Milk Panna Cottal

uanudniuetheassiniuauanalivesinetionn
wyuiualaddmidau laaniumallive
mafiusfinAquiasinAniudaauaneunay
a1y Tavhefeiunmennuuiauases
Brix Dessert Bar GF Siam Paragon

3

Premium is the word that springs to mind.
Cremia with Gold Leaf is a soft cream,
dense and rich, wrapped in real gold leaves
then pearched atop a crispy-thin cone.

All ingredients direct from Hokkaido, Japan.
Your tastebud will get up and sing!
‘W?Lfmmmm fiLiy Cremia with Gold Leaf
mavlsesudnduierinfemesAiauiinai
mwumam@wﬂ\ﬂﬂu qmnmumuzﬁmamn
inzaaninla ﬂivmﬂmﬂu VONUNATYUAY
Hokkaido Soft 4F The Emporium,

GF Siam Paragon

4

Famed Getalo on sticks brought to you from
[taly too. We dare you not to be tempted by
this. Such collection of colors directly linked
to numerous fruits mixed. Only fresh daily
produce allowed. Yes, Succulent is right!
ladnTuuma L@a’ﬂmm‘ﬂmm\imﬂﬂmwﬁ'ama
ﬁﬂuiﬂﬂ@ﬂﬁﬂLL@”@N@’ﬂdﬂuM@ﬁﬂ@ﬁu‘ﬁﬂ\mﬂ]lﬁ
wniln dudalitiannududn uazdngsiu

AR MLANBITNTNANUTRT

Stickhouse GF Siam Paragon




Summer is just around the corner. One way to handle the heat is to ring in good ice cream.
Let’s waste no time and search for the goodies. Here, satisfaction is guaranteed. So, shall we?
fmlm@mmmmawﬂﬂumﬁmumu’lumﬂmﬂmﬂmimmuiﬂﬂmmmm ﬂnﬁuiuﬂi"munu
muuu‘ﬂm@mwa”ﬂumiﬂﬂmumummmu‘l,w-ﬂmimmm ‘n_liﬂxmmmﬂn‘lmﬂummmuﬂu

5

Sashay into Mixed Fruit Delight and Rose
Velvet and treat yourself with their signature
low-fat yogurt ice creams. You deserve top
quality as much as fine tastes. Home-made
toppings and fresh produce only.
MFuUFMEAMUNTLAZANNRT AL
loaranlanfaladuwinlus@niuaefvedu
'aEI’N Mixed Fruit Delight lLaz Rose Velvet
fopaluierieiklanauaznaliiant
Freeze Frozen Yogurt 4F Siam Paragon

6

At KANE MOCHI, pair the sticky soft

mochi ice cream with the Belgian-imported
chocolate fondue. Another (novel) option is —
pair fresh strawberry with cavendish banana
and let sweet cut sour. .
TWRlaangauilamtienmaladiilu futlsenu
Afudeninuannasgrindhamlszmawaiden
wirsinavmuteuFefenaldaneting
ansadiuafiuasninaveniainaassfeg i
Anaulanlm

Kane Mochi 3F Siam Paragon

7

Godiva calls. The world swoons. This soft
serve is born of a smooth & savory top-notch
chocolate from Belgium. Chocolate fans will
find their experiences redefined.
snfrJWr;lmﬁW@ﬂamwimmﬂﬂm‘iaﬂmﬂ Godiva
wqmﬂﬂzmmmmwm@ﬂimmmwsmﬂmm
ﬂ@:mﬂmmﬂﬂu L}éﬂﬂNNﬂV]Luﬂu‘LéN@zmj\‘]
dsraunisodlmiinlseiivladwiuaun
Fusasdeninuanlfadnauiuau

Godiva 1F Siam Paragon

8

The signature Sundae selection will compete
among themselves. Then there’s Shiramata-
Topped Matcha Soft Cream, Genmai Crispy
Rice Bars (born of soft sticky rice flour), red
bean paste, chestnuts in syrup and! home-
made waffles, freshly whipped up just for you.
ﬁmLuL@@s‘ﬁnuLmmmu’Lummmﬂuunmm
gnla Sﬁ@wmmuumaamumﬂmﬂ“m@mqmmmm
LLﬂwwmumm’auzJ Lﬂullu"llﬂ’m'a\iﬂﬁ‘llﬂi'ﬂll
AN Lﬂﬂﬂﬂlﬂ]’ﬂ}l LL@gﬂﬁWl’mm’)ﬂ’ﬂWLW@
TaniAindnsetlaTumatu

Tsujiri 7F The Helix Quartier,

GF Siam Paragon
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FASHION DIRECTORY

~RONT BOW
RESERVED

Dress Céline Sneakers Dior Bag Roger Vivier

SUMMER'S NEW FROMNTIER

Dior Homme MF The Emporium

Emporio Armani GF The Helix Quartier, 1F Siam Paragon
Givenchy MF Siam Paragon

Paul Smith 1F Siam Paragon

PS Paul Smith MF The Waterfall Quartier

Prada MF The Helix Quartier, MF Siam Paragon

Tod’s MF Siam Paragon

130

Céline MF The Helix Quartier, MF Siam Paragon

Chloé MF The Emporium

Dior GF The Emporium, MF Siam Paragon

Emporio Armani GF The Helix Quartier, 1F Siam Paragon
Fendi GF The Emporium, MF Siam Paragon

Givenchy MF Siam Paragon

Gucci MF The Emporium

Hermeés MF Siam Paragon

Issey Miyake GF The Glass Quartier

Jimmy Choo MF The Helix Quartier, MF Siam Paragon
Michael Kors GF The Helix Quartier, MF Paragon Department Store
Miu Miu MF The Helix Quartier, MF Siam Paragon

Paul Smith 1F Siam Paragon

Pleats Please Issey Miyake GF The Glass Quartier

Prada MF The Helix Quartier, MF Siam Paragon

PS Paul Smith MF The Waterfall Quartier

Roger Vivier GF The Emporium

Salvatore Ferragamo MF The Emporium, MF Siam Paragon
Tod’s MF Siam Paragon

'i

SUMMER’S SUPER SHADES

Arena BF The Emporium, 3F Paragon Department Store

Elle Swimwear BF The Emporium

Guy Laroche BF The Emporium, 3F Paragon Department Store
Kaanda Beach Life BF The Emporium, 3F Paragon Department Store
L *Space BF The Emporium, 3F Paragon Department Store

Purli BF The Emporium, 3F Paragon Department Store

Sabina 3F Paragon Department Store

Speedo BF The Emporium, 3F Paragon Department Store
Streamline BF The Emporium
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CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Burberry 0-2664-7445

Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

15t Floor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Lacoste 0-2664-8484-5

Soda No.7 0-2664-8464
Ungaro 0-2664-8359

2nd Floor

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River Diamond
0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

DIRECTORY

Florentine 0-2664-8380-2

Jaa 0-2664-8390-4

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8839
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2" Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7
Jaymart 0-2664-8564

FURNITURE & HOME DECOR

3" Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Design Source 0-2664-8571
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

THE EMPORIUM

FINE DINING & RESTAURANTS

KIDS, SPORTS & ENTERTAINMENT

G Floor
TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2" Floor
Uta-Andon 0-2664-8528

3 Floor

Aoi Japanese Restaurant
0-2664-8590-2

Crystal Jade 0-2664-8803-4
Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

Crabtree & Evelyn 0-2664-9901
MOGA 0-2664-8890

Shiseido Salon And Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2" Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3 Floor

Harnn 0-2664-9935
KKC 0-2664-9158

THE EMPORIUM

2" Floor

Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICE

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Miracle by Madam Nare
0-2664-9992-3

B1 Floor

Carcare 0-2664-8899
Mail Boxes ETC. 0-2259-1548
Superrich 0-2254-4444

G Floor

Tourist Lounge 0-2269-1000 #1726

DEPARTMENT STORE

B Floor

Lingerie Salon

G Floor

The Atelier

M Floor

Beauty Hall
Watch Galleria

1t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Sports Mall

3" Floor
Be Trend
Exotique Thai
Imaginia
Kid’s Planet
Power Mall
Roller Dome

4™ Floor

Gourmet Market
The Living
Warp Zone
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CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani
0-2021-2102

Judith Leiber 0-2003-6014
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016
Michael Kors 0-2003-6299
Pleat Please Issey Miyake
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2021-2111
Bathing Ape 0-2003-6640
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK Calvin Klein
0-2021-2112

Club 21 Accessories
0-2021-2199

Club 21 Collectibles
0-2021-2118

Comme des Garcons Pocket
0-2021-2191

COs

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Miu Miu 0-2003-6048

Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS by Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Tory Burch 0-2003-6422
Valentino 0-2003-6111

15t Floor

Adidas Originals
0-2003-6180

Banana Republic
0-2003-6090

Beams 0-2003-6067
CC-00 0-2003-6670

CPS Chaps 0-2003-6672
Jaspal 0-2003-6674

H&M 0-2003-6460
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656

Super Dry 09-1774-4707
Ted Baker 0-2003-6102
Tommy Hilfiger 0-2003-6088
Urban Normads 0-2003-6625
Zara 0-2003-6432

T

DIRECTORY

2nd Floor

Charles & Keith 0-2003-6129
Chic Studio 0-2003-6495
Footwork 0-2003-6119
Fred Perry 0-2003-6117
Greyhound Original
0-2003-6662

Hamburger Studio

Jelly Dreams 0-2003-6121
Lyn Around 0-2003-6115
Pronto 0-2003-6128
Quinn 0-2003-6113
Springfield 0-2003-6130
Stylenanda 0-2003-6475
Vilebrequin 0-2003-6132
Uniqlo 0-2003-6466

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

3 Floor

BANANA 0-2003-6524
Better Vision 0-2003-6149
Big Camera Galleria 0-2003-6536
Dtac 1678

Eye Lab 0-2003-6155
Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150

Sound City 0-2003-6147
Studio 7 0-2003-6160
True / True Coffee
0-2003-6156

FURNITURE & HOME DECOR

1t Floor
Zara Home 0-2003-6645

3" Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICE

3 Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7
KBank Wisdom 0-2003-6533
Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526
SCB 0-2003-6680

Thai Life 0-2003-6528

FINE DINING & RESTAURANTS

G Floor

D’ARK by Phillip Di Belle
0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Jones the Grocer 0-2261-0382

La Baguette 0-2003-6420
Mozza by Cocotte 09-7004-0072
Pierre Hermé 0-2003-6444

= EMQUARTIES

M Floor

Leica x Pacamara Coffee
Roasters

1stFloor
Roast Café 09-4176-3870

2nd Floor

Greyhound Café 0-2003-6660
Vanilla Cafeteria 0-2003-6124

6" Floor
Fu Cheer 0-2003-6301-2

Fuji 0-2003-6209-10
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kubkao-Kubpla 0-2003-6236
Luk Kaithong 0-2003-6301-2
MK Live 0-2043-7092
Mokuola Pancake
0-2003-6202

Sava Dining Room
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Coffee Beans by Dao
0-2003-6229

Crab & Claw 0-2003-6233
Emack & Bolio’s 0-2003-6250
Four Seasons 0-2003-6266
Han Bingo 0-2003-6234
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248

Nara Thai Cuisine
0-2003-6258

Old Peak Road
08-9113-4411

Tsujiri 08-9205-2281
Yogurtland Express
0-2003-6237

8" Floor

Audrey Café des Fleurs
0-2003-6244

Bulgogi Brothers
09-8246-0888

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255
Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Shio 0-2003-6287

Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

9t Floor

Bella Rocca 0-2003-6273
Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Diptyque 0-2003-6429
Fresh 0-2003-6430

M.A.C 0-2003-6426

Nars

Penhalligon’s 0-2003-6428
Sephora 0-2003-6400
YSL Beauty 0-2003-6427

1t Floor

Bath & Body Works
0-2003-6066

2nd Floor
Aveda 0-2003-6491
IPSA 0-2258-1801
Kiehl’s 0-2003-6490

3 Floor
Boots 0-2003-6497

4t Floor

Anastasia 0-2003-6296-7
Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188

Khongkwan 0-2003-6199
Moga by Aveda
0-2003-6190

N.Kanzai 0-2003-6100
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’so 0-2003-6171

The Lounge 0-2003-6172

LIFESTYLE & ENTERTAINMENTS

1st Floor
BNK48 08-7922-7314

3" Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-8507

4™ Floor

Anastasia

Another Story 0-2003-6138
Bounce 0-2014-2607-8

JTB 0-2344-4688

Quartier CineArt 0-2261-0199
Virgin Active Fitness Club
0-2770-9797

SERVICES

M Floor

Club 21 Services 0-2021-2121

2" Floor
TrueSphere 0-2003-6293-4

3" Floor
AIS Serenade Club 0-2003-6163
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CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2610-9255
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8

Giorgio Armani 0-2610-9992-3
Givenchy 0-2610-9607-9
Hermés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449

Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Tod’s 0-2610-9999

Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Boss Hugo Boss 0-2610-9440
Coach 0-2129-4664

Crazy Step 0-2129-4407

DVF (Diane von Furstenberg)
0-2129-4791-2

Emporio Armani 0-2610-9990-1
Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Greyhound 0-2129-4358
H&M 0-2610-9733

Havaianas 08-0379-3363
Jaspal 0-2610-9386
Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
Minor Lifestyle 0-2610-9952-3
Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529

Nine West 0-2610-9823-4
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Trussardi 0-2610-9599

Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

4" Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777

Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9678-80
PMT The Hour Glass 0-2129-4777
Premiera Exquisite Jewellery 0-2129-4677-8
Prima Gems 0-212-4786-90

Rolex 0-2610-9828-30

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

SIAM PARA

S.T. Diamond 0-2610-9897-9
S.T. Dimension Watch Boutique
0-2610-9678-80

The Enamored D Watch Café by
Trocadero Group 0-2610-9523

1stFloor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Charriol 0-2129-4489

Cubic Gems

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2910-9910
Swarovski 0-2129-4396-7

Tang’s by ChualLee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359
Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
2nd Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart
0-2129-4851-6

Jaycamera 0-2129-4765-6
KS Home Entertainment Plus
0-2129-4311-2

Linn 0-2610-9708

Mark Levinson Gallery
0-2610-9780-1

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Samsung by Jaymart
0-2129-4857-9

Sony Style 0-2610-9664-6
Vertu 0-2129-4488

3 Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 09-2249-3649

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 0-2610-9482

4t Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR

1stFloor

Zara Home 0-2610-9975

2" Floor

Osim 0-2129-4526

3 Floor

Arkitektura 0-2129-4685-6

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657
Bottega Veneta 0-2610-9540-1
Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

Fendi Casa 0-2610-9850

Hickory Chair 0-2129-4577
Jaspal Home 0-2129-4505
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955
St.Louis & Puiforcat 0-2129-4799

DIRECTORY

4" Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICE

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

1t Floor

Krungsri Exchange 0-2129-4672

P&P Jewelry (Exchange) 0-2129-4387-9
Thanachart Bank Currency Exchange
0-2129-4371-7

3 Floor

Kiatnakin Bank 0-2610-9201-3

Siam Commercial Bank 0-2610-6740-3
Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4t Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Saving Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5% Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Lamborghini 0-2610-9922-5
Maserati 0-2610-9441-5
McLaren 0-2610-9922-5
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

FINE DINING & RESTAURANTS

Scala Shark’s Fin 0-2129-4335-6
Signor Sassi 0-2610-9889-91
Taling Pling 0-2610-9368-9,
0-2129-4353-4

Tarr Tarr 0-2129-4430

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

Tokyo Milk Cheese Factory
Town House 0-2129-4558-9
TSUJIRI

Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Vivarium by Chef Ministry 0-2610-9551
Wang Jia Sha 0-2129-4661-2
Whittard of Chelsea Tearoom
0-2610-7519

M Floor

Bombyx by Jim Thompson
0-2129-4840

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680

Nespresso Boutique 0-2610-9640
Paul 0-2129-4768-9

Starbucks 0-2610-9296-7

2nd Floor

Coffee World 0-2129-4757

3 Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Kanemochi 08-1700-0731
Milkcow 0-2129-4762

Squeeze by Tipco 0-2129-4492
Starbucks Coffee 0-2610-9546-7

4" Floor

APBO

Baan Ice Restaurant 0-2129-4807-9
CAMP 0-2610-8000

Chabuton 0-2129-4347

Cold Stone Creamery 0-2129-4894
Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8

Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong 0-2610-9520
Honmono Sushi 0-2610-9240

IHOP 0-2610-8000

Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7

Nuer Koo 0-2610-9772-3

Oishi Grand 0-2610-9584-8

Pot Ministry 0-2129-4398

Saboten 0-2610-9496-7

Salt Pepper 09-7017-9192
0-2610-9525

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Bake Smith 0-2129-4395

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Chilli Thai Restaurant 0-2129-4761
Clinton Street Baking Company
0-2129-4861-2

Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Crab & Claw 0-2610-9713-4

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Gokoku 0-2129-4966

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
IHOP

KOI Thé

La Creperie 0-2129-4844

Mandarin Oriental Shop 0-2610-9845-7
McCafé 0-2610-9280-4

McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7
Mugendai Steakhouse 0-2129-4555
Nara Thai Cuisine 0-2129-4863

QQ Dessert 0-2129-4672

136

Sushi Den 0-2610-9667-8
Tiew Taa Toh 0-2610-9919
True Coffee 0-2610-9480
Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Starbucks Coffee 0-2129-4629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1stFloor

Aveda 0-2610-9656

Crabtree & Eralyn 0-2610-7514
Erb

Lampe Berger

Organika

Panpuri

Paris

Thaniya

THANN

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Gold Elements

KG Salon Inter (Ketvadi Gandini)
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1

Minerva Clinic 0-2610-9636

Moga International Salon 0-2610-9627-8
Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20
Romrawin Cl 0-2610-9855-8

Siam Laser Clinic 0-2129-4687-90
Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

Bath & Bloom

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pralyn

Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Ryn

Thaniya

4% Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755

Fitness First Platinum 0-2610-6777
HARNN

Mt. Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICE &
ENTERTAINMENTS

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594
Eastbourne (Kodak Exp! )
0-2610-9593-5

Honma Golf 0-2129-4439

Mangpong 0-2129-4454

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MUMOKU 09-4646-0364

4" Floor

Bangkok Dance 0-2610-9428-30
Claywork

Helen Doron English 0-219-4383-4
Inlingue 0-2610-9729-31

Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733
Yamaha Music School
0-2129-4500-3

Yamaha Popular Music School
0-2129-4305-6

4A Floor

Babies Genius 0-2610-9785-6

Berlitz Language Center
0-2610-9735-40

CCC Chinese School 0-2129-4540-1
College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

Modulo Language School

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo 0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456




Our Organic Tea have distinctive scent and

well-round taste of Thai herbs. As we selected

and blended the ingredients with utmost care

in order to have a special brew organic tea for

Three H brand. With great taste and aromatic

nature, take a sip of this beneficial tea for your

fresh morning or relax afternoon. THREE H

CERTIFIED ORGANIC BY:
BIOAGRICERT SRL

TH BIO 132 K75W
INFO@BIOAGRICERT.ORG




ESCAPE BANGKOK

Escape Bangkok is justifiably a new haven for pleasure seekers. In menu varieties. In décor, ambience and of course services.
Meant to be the “Secret Sanctuary of Sukhumvit”, this uber-central new haunt more than succeeds in answering the calls of city-slickers.
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Having trotted the globe, its creator, the Escape Team, carefully
constructed Escape Bangkok to reflect just so. On top of the main
structures, decorations and materials used are there to narrate. Artists from
various walks and spheres were enlisted to help bring about this reality.

With the ideas crafted and the physical completed, the next task is ways
to proffer the pleasures! Escape Bangkok is divided up into 4 zones each of
which boasts its own menus and actions. The Sail will quell your thirst for
quality beers. Pick a Draft, Craft, Ale or Lagers from more than 300 brands.
Pair it with a Grill Fries from the Pink Kitchen while taking in your favourite
games. The Ellipse will eclipse party places you have known. There will be
live performances from worthy acts the world over. Don’t forget to knock
back a cocktail or two at the Oval Bar for good measure! The Tent will
lessen stress from your long day at work. If good Bistro food and smooth
cellar wines against the backdrop of nature is your thing, look no further
than this zone. There are cocktails to nurse the soothing experience here as
well. Now, The Terrace! Bangkok sunset is an all-year attraction unto itself
and this section knows how to present the romantic highlight better than
anywhere else. Allin all, Escape Bangkok lives to tell all tales no matter who
you are. The best thing about it is you need not travel far to soak them all in.
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ESCAPE BANGKOK 5F The Glass Quartier
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THE MALL

FAEEDIHEADHRETYT
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Apply membership card free at any cashiers

Get 5% Discount

For regular price items in department store
FHTEBLASNTE, BEHEATEBRRES%EEICoEATERT
ERBSEREHERRRF, AIEEEHARANEANNEDRN 5%

M g \ Return More for Every Purchase
\P_[UJJNH BEVISICEERERNEET

-l B mrmpEREE
Earn M Point
. 25 THB Get 1 M POINT for each 25 baht spent in department store
* Get 10 M POINT when shopping and say no plastic bags

* Get x5 MP.I“HT when shopping on your birthday
Redeem M Point

-Redeem 200 MPOINT = 25 THB discount
-Redeem MPOINT to get 12.5% on-top discount

but not over the amount of purchase

M Point® g
CEEBICT 25NV OREBWEEICTITVASED

| 1% M Point
| W7 Expatriate M Card SR ERYEIESH
- ERHINESHE 256 RHKFIRE 1 M Point
- WY ERELERISAIREL 10 M Point
- EHYRWYEIZ 5 & M Point
- BERERYRAIZNE M Point %)

M Pointh'EZ &g |
|
|
M PointZ#/FR | 5&i% M Point
|
|
|

- BEWVWETORICEVWYERZ]TZ & 10M Point#1§
- BREBICKEV LT ORI 5 ZOM Pointz 45

- 200M Pointd ZF|FT25 /=Y DEI5| = HRANIPEREL Expatriate M Card SU@E B E1EE = M Point

- HBEVEITEEEFHOPINtFIAT12.5 %05 - $4if 200 M Points AI3KEX 25 ZREk#fi
- 5t M Points, \R&#ilz EXFAIIRE 12.5%i0, EFF B MY Em
+ 53R M Points TIM SEEIS RS TIRHR

/)

éMPORlUM

Exclusive for Expatriate or
Foreigner living in Thailand

EM@UARTIER pARKGON

MPRICE

Member exclusive price over

1,000 items in all department store
through the years

FMEBLT1, 000 LOABRRIESESVARZATWET
MR SRE S8 1 0004

M PRIVIIEGE

Exquisite privileges from various
shop for all 365 days

ZORRL BFENSRBEEL DRI nE T
EFEREIEAIT 3655

M SURPRISE

Endless Rewards Beyond Expectation
BB R R
R EBABBANBED A

For more benefits please check at
@ www.mcardmall.com ) mcardforall

[ M Card mobile application

THE MALI

SKYP®@RT

LUPORT

HUA HIN RESORT MALL
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Lmporium - 0 2664 8660 Diamond Collection
Stam Paragon - 0 2670 9945




